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The Atftention Economy

About Anicca 1
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Supporting your digital ambitions. _f g et e e

No Ego and No Bull, we invest in relationships with | . i
businesses and brands to drive growth and ) S P
succeed in what we do. o

Our multi award winning agency in the heart of ' (
Leicester speaks for itself.
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Ready when you are.

1 Discovery - The first phase in understanding
a market or audience pre launch

- Deployment and fulfilment of your
digital marketing requirements.

- Adapt and tweak your
campaign to drive deeper engagement

4 Manage - Here every step of the way to
help you realise success.
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So What’s The
Attention Economy?

Back to basics
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The Attention Economy

‘Nobel’ beginnings

Herbert A. Simon,
Psychologist, economist, and Nobel Laureate

“The bottleneck of human thought that limifs both
what we can perceive in stimulating environments

and what we can do.”

1971
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The Attention Economy

What is attention?

Attention: a selective focus on some of the
stimuli that we are currently perceiving while
ignoring other stimuli from the environment.
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The Atftention Economy

‘PAY’ Attention

When we “pay” attention to one thing, we
deplete our budget of mental resources.

“A weadlth of iInformation creates a poverty of
attention.”
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Attention vs Time
Our Need for Speed
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Otto Neurath
Isotype creator

Break down language
baffiers & speed up
Immigration

Margaret Calvert & Jock Kinneir  qu aicher

Gatwick airport & British road signs 1970 olympics

Read at Speed
& safely navigate

lconography

Style & Substance to Navigate
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The Attention Economy

Time saving
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The Attention ECconomy

Time saving

a n I ch All rights reserved 2021



Social Media was born =

And someone saild ‘monetisation’
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The Attention Economy

Fa CQbOOk Facebook Flyer

Be a Butler

F'lyers
2007

Want a paid job on
campus that'll allow
you to share your
year at Butler with
the world?
Admission is
looking for several
students to be
Bloggers this year.
Msg me or click to
email for more info!

Posted by Brad ) Ward

| Share | %]
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The Attention Economy

Sponsored Stories 2008

' i Y.

Ben & Jerry's
A freshly baked waffle cone goes best with a scoop (or more) of .... 7
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This was already shared with you. A

sponsor paid to feature it here.

[®] Like - Comment - Share - 34,014 2,213 - 2 hours ago - Spi
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The Attention Economy

Mobile sponsored 2010

£

" ¥ Tom Watson and Ben Barry like JET
. J MARTINEZ's album Bouquet

SRR Bouquet
L

L] 19 people &) 2 comments ﬁ

)" Titanic 3D
e all in love again!

My Heart Will Ge On

Y 12,715 & 1,116 u

Gnizzly Bear
We are in the thick of the new album btw |
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The Atftention Economy

The first Facebook ad 2012
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https://www.youtube.com/watch?v=ujDeS2URgj0

The Aftention Economy

The first Facebook ad 2012

90 seconds long

No brand until 40 seconds
Landscape format

Sound dependent
Gradual lead In
Traditional
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That gets us here

Attention Span
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The Attention Economy

User Experience

A better designed experience allows for a
more compelling relationship with the user...

...Thus grabbing their attention
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SERVE
P|CK UP

SCAN YOUR

MEMBER PASS
T0 PICK UP
YOUR GEAR

WElCUME
NIKEPLUS MEMBERS
WE GOT YOU!
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The Attention Economy

...and whilst the world was resting

Digital experience needed to fill the gap
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dUOLingo Site lanquage: English v

| want to learn...

Spanish : French German Italian
BB .6M learners ; 52.5M learners - 32.5M learners 207M leamers
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Send Request

PayPal Balance

0,00

Your activity

Bank account
Transfer to bank - Completed

EyeEm Mobile GmbH

Payment received

Hulu
Preapproved payment - Completed

Get the most out of PayPal

- $36.75

+$36.75

- $12.82

[=) e
w!! Verizon ¥ 12:11 PM & < 0 73% =
&— Enter the amount

20.00™

Available

PayPal works with or without a balance

When you have a balance, use it sautomatically when you pay,
When you don't, pay securely using your preferred bank or card,

w  Verizon ¥

e

12:12 PM

Enter the amount

»0.00

PayPal Balance: $0.00 USD (available)

@ 4 0 73% ==
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Order

Menu Featured Previous Favorites

Caffe Latte

Venti
Almond

® @

Everything Bagel with Cheese

Warmed
1 Plain Cream Cheese

® &

Caffé Mocha

Venti

Imperial Corners

Select Store

FAVORITES

Imperial Corners
8.6 mi
Prep tume 3 - 7. min

Mebane Oaks Rd & |-85

21 mi

Prep time 4+ 9 min

High Paint, NC
53 mi

Prep time 4 - 9 min

Qakwood Drive & Stratford

78 mi

Preptime 4 - 8 min

Ricks Drive & Stratford Road

78 mi

VIEW MAP

Verizon = 11:36 AM & 4 ¢ 1Y% -.

/ \
[ )

—,

Order

Menu Featured Previous Favorites

OCT 14 2:54 PM Add all

Cordusio

Short

130 Calories

o @

Chocolate Chip Cookie

570 Calones

o ®

OCT 10 8:00 AM Add all

Imperial Corners




restaurant food, quickly browse great tap and add an item. track your order right to
delivered restaurants near you And another... your doorstep

19:50-19:55

Your oeder it Out %or ety

Wagamama
o

Have » food aborngy”?

wagamama recommaends

100 yOur Dody

forC your woull (vegan)

1000 your passon (vegetanan




SERIES /

STRANGER

THINGS ;

When a young boy vanishes, a small town Fa

uncovers a mystery involving secret A 3

experiments, terrifying supernaturalforces . =~ '\
and a strange little girl. o

» Play More Info

Trending Now
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TV Dramas

JENNIRIVERA

MARIPOSA
DEBARIO

Not Sure What to Watch?

Choose Play Something and we’ll pick things for you to watch based on your
tastes.

., Play Something

A= -




Who's watching Netflix?

AV (-)1)[[1)'1'”[‘,(}




We’re all ‘Data Miners’ =

And good ones too
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David, 26

CEQO at New Ventures

CEO at New Ventures



The Aftention Economy

2011 vs 2021

I ENE 1T

WATCH THE NEW TRAILER

hitps://www.youtube.com/watch? hitps://www.facebook.com/
v=0FTfAdauCOo watch/?v=3223240734385674


https://www.youtube.com/watch?v=oFTfAdauCOo

The Atftention Economy

2011 vs 2021

Facebook's first ad 2011 Good example of today (Tenet)
90 seconds long 6 seconds long
No brand until 40 seconds No brand until 4 seconds
Landscape format Portrait 4:5 format
Sound dependent Sound optiono
Gradual lead In Straight Ir
Traditional User relevant
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The Atftention Economy

2011 vs 2021

Facebook's first ad 2011 Good example of today (Tenet)
90 seconds long 15x 6 seconds long
No brand until 40 seconds 10x No brand until 4 seconds
Landscape format ?x Portrait 4:5 format
Sound dependent Sound optiono
Gradual lead In Straight Ir
Traditional User relevant
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Creative Techniques

Our best practice guide
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The Attention Economy

Creative Best Practice

When creating assefts, our SIX rules of creative best practice adhere to the
latest platform ruling and engagement results. Users now make a decision to
engage In just 0.6 seconds. So social first creative is paramount.

NAE: ‘I Branding %//f 3 Sound
Showcasing your brand upfront » When is this going out? Make ‘ﬂj Videos are viewed 85% sound
Display yourselves to stop users sure the asset suits the % off. So design for without. BUT
thinking your the competition . environment. delight with sound on.
4 Format | 5 Attention 6 Explore

Play with platform limitations and
get creative to engage the user.
Be native and experimental.

Make sure your ad is getting the
best opportunity it deserves.
Design for the platform.

. Keep the balance right.
| ° Re-engage the user throughout
and don't over explain.
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The Atftention Economy

Format

Expanding format and platform for optimum engagement. These are the typical formafts relevant
within the most popular platforms.

16:9 16:9 1.91:1 16:9
11 11 video 1:1

Video/image

carousel _
Paid 9:16
11
1.91:1
9:16 image
Facebook and
4:5 Instagram Twitter LinkedIn YouTube
Media type: Still, Media type: Still, |  Media type: Mediatype: | Smapchat/TikTok
Video and Video and Still, Video and Video & Video &
Animation Animation Animation Animation Animation
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The Attention Economy

Format

LET'S BAN ALL 16:9 CONTENT ON CHANNEL. The highlighted fields restrict engagement by at least 9x
based on user behaviour and so should be avoided where possible. Meaning the vast majority of

content produced should come In 3 size formats. MINIMUM 1:1

16:9
17 11 - I -
Video/image

carousel

11
Facebook and
Instagram Twitter LinkedIn YouTube
Media type: Still, Media type: Still, Media type: Media type: Snapchat/TikTok
Video and Video and Still, Video and Video & Video &
Animation Animation Animation Animation Animation

o
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The Attention Economy

E E o thom A X Home News Sport Weather iPlayer Sounds CBBC

NEWS

More - Search Q

Home  Coronavirus Brexit UK  World Business Politics Tech  Science  Health  Family & Education  Entertainment & Arts  Stories  In Pictures More ~

Business YourMoney Market Data Companies Economy  Global Car Industry = Business of Sport

F AR

Shareholder dissent grows Amazon predicts slower sales  Robinhood has a muted stock  US economic growth Fewest people on furlough
over Morrison's bid growth market debut ‘disappoints' as Covid surges since pandemic began
O 11h Business (O Sh Business (O 10h Business @®© 16h Business (© 19h Business

Features & Analysis

'‘My bakery lets you take a bite  Live music events turn to ‘It all adds up when you don't '‘Don't call me 'Dad’' on Zoom Can more tech make video
out of celebs' streaming to reach fans work from home' calls with clients’ meetings less excruciating?

anicca
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The Attention Economy

B E o thom A £ Home News Sport Weather iPlayer Sounds CBBC More - Search Q

NEWS

Home  Coronavirus Brexit UK  World Business Politics Tech  Science  Health  Family & Education  Entertainment & Arts  Stories  In Pictures More ~

Business YourMoney Market Data Companies Economy  Global Car Industry = Business of Sport

F AR

Shareholder dissent grows

Robinhood has a muted stock  US economic growth Fewest people on furlough
over Morrison's bid market debut ‘disappoints' as Covid surges since pandemic began
(D) 11h Business (O Sh Business (® 10h Business (® 16h Business (O 19h Business

'‘My bakery lets you take a bite  Live music events turn to ‘It all adds up when you don't '‘Don't call me 'Dad’' on Zoom Can more tech make video
out of celebs' streaming to reach fans work from home' calls with clients’ meetings less excruciating?
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The Aftention Economy

anicca

7:259
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24 Q. Morrisons »

Home  About Posts Videos Photos Events

Morrisons @

4d-G

Nothing says perfect like a warm sunny day in the
garden, refreshing gin cocktail in hand. We're bringing
you ginspiration this summer with some of o... See more

) ]

V.

-~ ,4/,

)

gz
NG '
| -

P\; _,E‘-:'_//’
‘ .‘- e
=

-

—
A -
Q57 38 comments 3 shares @@
o) Like (J Comment > Share

@ Send Message

.
A P o 8 O =

Groups Watch Marketplace  Notifications

Content isn’t currently
optimised.

Format is GOOD

No owned branding

Nothing o fie the image to the

brand or the message.
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The Attention Economy

7257 . A few key changes.
24 Q. Morrisons »
Home About Posts Videos Photos Events Don"l' rely on TOO mUCh Copy

Morrisons @

L) 4o and avoid the “See More”

Nothing says perfect like a warm sunny day in the
garden, refreshing gin cocktail in hand.

Rememlber copy follows
creative. It doesn’t lead .

Vi

And don’t be afraid to add
emojis for personality

Q57 38 comments 3 shares @@

oY Like (J Comment &> Share

@ Send Message

‘. ase
" 5D 8 O =

Groups Watch Marketplace  Notifications

anicca
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https://emojipedia.org/desert-island/
https://emojipedia.org/ice/
https://emojipedia.org/sun/

The Attention Economy
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7:25 4 (1}

D)
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24 Q. Morrisons »

Home  About Posts Videos Photos Events

Morrisons @

" 4d-©
Nothing says perfect like a warm sunny day in the
garden, refreshing gin cocktail in hand.

Vi

V=
»

-

GROCERIES.MORRISONS.COM
Discover all our Cocktail ideas [LEARN MORE ]

Get garden read now

O 57 38 comments 3 shares @~
A P g 0 =
News Feed Groups Watch Marketplace  Notifications Menu

A few key changes.

Add a Call to Action to

attract users to follow up with

YOUr post.

Glving a reason behind your

POST

All rights reserved 2021
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https://emojipedia.org/ice/
https://emojipedia.org/sun/

The Attention Economy
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24 Q. Morrisons »

Home  About Posts Videos Photos Events

Morrisons @
4d-G

Nothing says perfect like a warm sunny day in the
garden, refreshing gin cocktail in hand.

Vi

V=
y

i

.
-~ . —
. -~ g
N - v

GROCERIES.MORRISONS.COM
Discover all our Cocktail ideas [ LEARN MORE ]

Get garden read now

O 57 38 comments 3 shares @~
A P g 0 =
News Feed Groups Watch Marketplace  Notifications Menu

A few key changes.
Who are youe

Make sure your Profile Pic is
ownable and easy to read
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The Attention Economy

7:259

D)
®

A few key changes.
< Q& Morrisons »

Home  About Posts Videos Photos Events

@ e Owned creative that grabs
e the eye.

Nothing says perfect like a warm sunny day in the
garden, refreshing gin cocktail in hand.

No doubt it’'s Morrisons
Wrapped in a border to
draw the eye.

Clear reason for the post on
the asset.

GROCERIES.MORRISONS.COM

Discover all our Cocktail ideas [LEARN MORE ]
Get garden read now

O 57 38 comments 3 shares @~

>
®
: ()
3l
‘®
]

&
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The Attention Economy

Before
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< Q Morrisons »

Home  About Posts Videos Photos Events

Morrisons @
4d-6
Nothing says perfect like a warm sunny day in the

garden, refreshing gin cocktail in hand. We're bringing
you ginspiration this summer with some of o... See more
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Q57 38 comments 3 shares @

Like Comment p{> Share
i@ I

@ Send Message L 9

A P g 0 =

News Feed Groups Watch Marketplace  Notifications Menu

LT

7:259 w T @)

< Q Morrisons ~»

Home  About Posts Videos Photos Events

Morrisons @
4d-G

Nothing says perfect like a warm sunny day in the
garden, refreshing gin cocktail in hand.

'U T e >

> W,

m

Morrisons

GROCERIES.MORRISONS.COM

Discover all our Cocktail ideas [LEARN MORE ]
Get garden read now

Q57 38 comments 3 shares @~
f B 8 0 =
News Feed Groups Watch Marketplace  Notifications Menu

After
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The Attention Economy

Creative Best Practice

When creating assefts, our SIX rules of creative best practice adhere to the
latest platform ruling and engagement results. Users now make a decision to
engage In just 0.6 seconds. So social first creative is paramount.

NAE: ‘I Branding %//f 3 Sound
Showcasing your brand upfront » When is this going out? Make ‘ﬂj Videos are viewed 85% sound
Display yourselves to stop users sure the asset suits the % off. So design for without. BUT
thinking your the competition . environment. delight with sound on.
4 Format | 5 Attention 6 Explore

Play with platform limitations and
get creative to engage the user.
Be native and experimental.

Make sure your ad is getting the
best opportunity it deserves.
Design for the platform.

. Keep the balance right.
| ° Re-engage the user throughout
and don't over explain.

[ J
a n I ch All rights reserved 2021



The Future

Of the Attention Economy
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The Attention Economy

anicca

Where next?

The Attention Economy
1971 - 2021
The ad-based revenue model that
has dominated the creative industries
INn the 21st century and made the
Incumbent social platforms some of
the most valuable tech companies in
the world.

Manipulated Narrative
Guided journey
Mass targeting

Creation Gap

The Creator Economy
2021 - Present
Made up of the platforms,
marketplaces and tools
democratising creative expression
and entrepreneurship; empowering
an independent creative class to
make a living on their passions.

Personalised & Custom Narrative
Multiple relevant journeys
Niche targeting
Accessible Creation

All rights reserved 2021



Thanks

Any questions?
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