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Aboutme

¢ Chief Data Scientist atSearchmetricssincemid-2012

¢ PhDin Computer Science at Technische Universitat Berlin in 2011

Interestedin InformationRetrieval, Natural Language Processing &MachinelLearning —bothresearch&applications
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Studydetails

* Dataset:
— Google.com
— Top 3 SERPs
— 10.000 Keywords (bysearchvolume,excluding,navigational®)
— Organicresults(includingvideointegrations)
— Jan 2014

Analyze®5factor$2013: 60),andmoretocome
Metric:Spearman‘sRankCorrelationCoefficient
® AveragedValuesccordingtotherespectiveposition/s intheSERPs
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Keyobservations(preliminary)

¢ Goodon-pagetechnicalimplementationisa must

Relevantcontentthatsatisfiesusers‘informationneedsmatters!

¢ Backlinkquality&diversityremainimportant
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Overview
On-page Technical Implementation

Factorcorrelation- 2014 vs2013

Sitespeed 0.11 Sitespeed 0.11

Existence of H1 Existence of H1
Existence of Description Existence of Description
Video Integration Video Integration
Keyword in Title Keyword in Title

Keywaord in Description Keyword in Description
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On-page Technical Implementation
Descriptionexisting

1.00

p2014 = 0.05

0.96

Fraction of Pages with Description
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Google Position
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Consistentlyhighaverages->impliesthistobea must-have(butresultsinlowcorrelation)
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On-page Technical Implementation
Hlexisting

Fraction of Pages with H1

BrandFactor

Google Position

—0—2014 —0—2013

° A largefractionofpageshaveat leastoneH1 tag —lowerforbrands
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On-page Technical Implementation
Sitespeed (Pageloadtime,bydomainmean)

Page load time (secs)

p2013 = 0.04

Google Position

—0—-2014 —0O—2013

Longerloadtimes—why?Possibleexplanationfollows...

Highercorrelation—moreconsistent,increase” inpageloadtimesbyposition
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Overview
On-page Content

Text Character Length

F N

Relevant Keywords
Proof Keywords

Keywords in Body

Word Count

Flesch Reading Ease

Factorcorrelation- 2014
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Overview
On-pageContent

Vs2013
Keywords in Body 0.15
Text Character Length 0.13
Word Count 0.13
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On-pageContent
Textlengthincharacters
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Google Position
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®  12.5%increaseintextlength!
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On-pageContent
Wordcount
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Word Count
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P2013 = 0.11

®  =20%increaseinwords

Google Position
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On-pageContent
Proof&relevantkeywords

¢ Proof—keytermsoccuringinmostdocuments

° Relevant —otherkeyterms

Keyterms/phrasesextractedfromrankingURLs‘contents
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On-pageContent
Proof&relevantkeywords

High!
Relevant Keywords 0.34
Proof Keywords 0.20
1
-0.10 -0.05 0 0.05 0.10 0.15 0.20 0.25 0.30 0.35

Spearman Correlation - Study of Google search results

¢ Significantcorrelation—comparableto,#ofbacklinks“or,GP +1s*
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On-pageContent
Relevantterms

P2014 = 0.34

0.4

0.3

Relevant Keywords

0.2

0.1

Google Position

Topresultscontainsignificantlymore,relevant“termsthanlower-rankedresults
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On-pageContent
Proofterms
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Google Position

Topresultscontainmore, proof‘termsthanlower-rankedresults

| sescnmoncson | osnazone SEARCHMETRICS RANKING FACTORS 2014 . ¢f

searchmetrics



On-page Content
Whyareproofandrelevanttermsimportant?

»You shall know akeywordby the company itkeeps”(Firth, 1957)

Deep

Input Learning Output
Lt —
know \v/‘\v/‘\v( 0.17
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On-page Content
Whyareproofandrelevanttermsimportant?

Country and Capital Vectors Projected by PCA
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Keyterms&overalltermdistributionhelptomakeyourtopic/intent,understandable“forGoogle‘s/Bing‘salgorithms
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Overview
Backlinks

Number of Backlinks

@ SEO-Visibility of backlinking URL
Number of ref. Domains to Homepage
New Backlinks

URL brand anchors

Domain brand anchors

Factorcorrelations- 2014
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Overview

Backlinks
Vs2013
Number of Backlinks 0.31
@ SEO-Visibility of backlinking URL 0.26
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Backlinks
Numberofbacklinks
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Backlinks
SEOQOVisibilityofbacklinks
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Backlinks
Numberofnewbacklinkstohomepage

7,000

FewerfreshBacklinks!
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Number of new Backlinks
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Google Position

¢ InterestingcontentthatpeoplelinktoranksfromP3onward?
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Backlinks
Brandanchortexts

0.012
0.010
0.008

0.006

URL brand anchors

0.004

0.002

p2014 = 0.15

Google Position

° Higherpercentageofbrandanchorsfortop-rankingresults
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Summary: Keyobservations

° Relevantcontentthatsatisifiesusers‘informationneedsmatters!

— Significantincreaseintextlength/wordcountsobserved

— Keyterms&overalltermdistributionhelptomakeyourtopic/intent,understandable“forsearchenginealgorithms
¢ Goodon-pagetechnicalimplementationisa must
([ ]

Backlinkquality&diversityremainimportant

Freshlinks, high-qualitydomains,diversity...
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Stilltocome
Newfactors&Facetedanalyses

Domain name in anchor text
Domain Keyword Searchvolume
Alexa Rank

SPS

Homepage Deeplink Ratio

-0.10 -0.05 0 0.05

Facets: Mobile,Industrysectors,morecountries, ...
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THANK YOU

FOR YOUR TIME

The Power for Success.

SEO, Social and Content intelligence
to boost your revenue!
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