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• Chief Data Scientist atSearchmetricssincemid-2012

• PhDin Computer Science at Technische Universität Berlin in 2011

• Interestedin InformationRetrieval, Natural Language Processing &MachineLearning –bothresearch&applications
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Searchmetrics
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MadewithLove in Berlin

120passionatePeople

Innovator in SEO 

Softwaresince2007



RANKINGFACTORS 2014
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• Dataset:

– Goog le.com

– Top 3 SERPs

– 10.000 Keywords (bysearchvolume,excluding„navigational“)

– Organicresults(includingvideointegrations)

– Jan 2014

• Analyzed95factors(2013: 60),andmoretocome

• Metric:Spearman‘sRankCorrelationCoefficient

• AveragedValuesaccordingtotherespectiveposition/s intheSERPs

Studydetails
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• Goodon-pagetechnicalimplementationisa must

• Relevantcontentthatsatisfiesusers‘informationneedsmatters!

• Backlinkquality&diversityremainimportant

Keyobservations(preliminary)
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Overview
On-page Technical Implementation
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Factorcorrelation- 2014 vs2013



• Consistentlyhighaverages->impliesthistobea must-have(butresultsinlowcorrelation)

On-page Technical Implementation
Descriptionexisting
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On-page Technical Implementation
H1existing
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• A largefractionofpageshaveat leastoneH1 tag –lowerforbrands

BrandFactor

 

 



On-page Technical Implementation
Sitespeed (Pageloadtime,bydomainmean)
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• Longerloadtimes–why?Possibleexplanationfollows…

• Highercorrelation–moreconsistent„increase“ inpageloadtimesbyposition

 

 



Overview
On-page Content
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Factorcorrelation- 2014



Overview
On-pageContent
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Vs2013



• 12.5%increaseintextlength!

On-pageContent
Textlengthincharacters
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BrandFactor

 

 

 

 



• ≈20%increaseinwords

On-pageContent
Wordcount
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BrandFactor

 

 

 

 



• Keyterms/phrasesextractedfromrankingURLs‘contents

• Proof–keytermsoccuringinmostdocuments

• Relevant –otherkeyterms

On-pageContent
Proof&relevantkeywords
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• Significantcorrelation–comparableto„#ofbacklinks“or„GP +1s“

On-pageContent
Proof&relevantkeywords
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High!



• Topresultscontainsignificantlymore„relevant“termsthanlower-rankedresults

On-pageContent
Relevantterms
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• Topresultscontainmore„proof“termsthanlower-rankedresults

On-pageContent
Proofterms
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„You shall know akeywordby the company itkeeps”(Firth, 1957)

On-page Content
Whyareproofandrelevanttermsimportant?
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Keyterms&overalltermdistributionhelptomakeyourtopic/intent„understandable“forGoogle‘s/Bing‘salgorithms

On-page Content
Whyareproofandrelevanttermsimportant?
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Source: Google



Overview
Backlinks
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Factorcorrelations- 2014



Overview
Backlinks
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Vs2013



Backlinks
Numberofbacklinks
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More Backlinks!

 



Backlinks
SEOVisibilityofbacklinks
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BetterLinks!

 



Backlinks
Numberofnewbacklinkstohomepage
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• InterestingcontentthatpeoplelinktoranksfromP3onward?

FewerfreshBacklinks!

 



• Higherpercentageofbrandanchorsfortop-rankingresults

Backlinks
Brandanchortexts

05/13/2014www.searchmetrics.com26

 



• Relevantcontentthatsatisifiesusers‘informationneedsmatters!

– Significantincreaseintextlength/wordcountsobserved

– Keyterms&overalltermdistributionhelptomakeyourtopic/intent„understandable“forsearchenginealgorithms

• Goodon-pagetechnicalimplementationisa must

• Backlinkquality&diversityremainimportant

– Freshlinks, high-qualitydomains,diversity…

Summary: Keyobservations
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Stilltocome
Newfactors&Facetedanalyses
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• Facets: Mobile,Industrysectors,morecountries, …



THANK YOU

FOR YOUR TIME

Ranking Man
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