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Our brands

Digital & Search Marketing 

(Paid advertising, SEO, 

PPC,

Analytics, ecommerce)

Marketing training (and 

qualifications) for 

business professionals

Owned & Earned media 

(SEO, Content, PR, Social, 

Email, MAS)

Technical consultancy in 

web, Analytics,

conversions and 

ecommerce

Generating more leads,

sales and profit

Educating your team Building your brand Delivering technical 

Excellence 
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The problem of “not-provided” data in SEO

You can get some data from Webmaster Tools/Search Console but only 3 months
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SEO Monitor 

Unlocks “Not provided” data
SEO Monitor uses data from Analytics, Webmaster tools and AdWords to estimate Google.xxx 
organic traffic and conversions by keyphrase (using the landing page as the common factor)
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Case Study – Sofa.com
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Rankings vs competitors (October)
This shows the raw data for 3,764 keyphrases identified before the target keyphrases and groups 

were agreed
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Using SEO Monitor to understand “not provided” 

traffic and conversions (at the start of the project)



@AnnStanley

Using SEO Monitor to understand Keyword 

Difficulty and Opportunities
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8 months of results for 30 target keyphrases

Increase in 

Visibility Score

Increase in 

Traffic
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Competitor rankings and Visibility Score

(June 7th compared to Oct 6th) 
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Increase in Visibility Score 

compared with competitors
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Forecasting for future SEO project
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Forecast for future SEO work

Step 1 – select group of keyphrases and target 

positions
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Current ranking for these keyphrases
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Step 2 – Projected non-branded traffic (all traffic to the 

site) with and without SEO project
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Key take-aways

• There are now tools such as SEO Monitor that provide “not 

provided” keyword data

• Having all the essential data in one dashboard (such as 

keyphrase positions, search volumes, Difficulty Score and 

Opportunities); makes the initial process of determining 

keyword targets and topic groups much faster than traditional 

SEO techniques

• Performance tracking, reporting and forecasting is easy with 

SEO Monitor’s Visibility Score and positions (for your own site 

and your competitors)
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Thank you

Try SEO Monitor for yourself –

free 14 day trial and 

10% discount using promo code 

Anicca10

Ann Stanley

ann@anicca.co.uk

anicca.co.uk/seo-monitor-free-trial.htm

07930 384443

mailto:ann@anicca.co.uk
http://anicca.co.uk/seo-monitor-free-trial.htm

