
Solving Common Sales & 

Marketing Problems Using

Marketing Automation

Software (MAS )

by Ann Stanley, Managing Director



@AnnStanley

What is Marketing Automation?

ÅA software platform used for automation 

and integration of your sales and marketing 

processes

ÅMainly used for lead generation and 

nurturing by B2B companies, particularly 

where there is a long buying cycle
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Key Parts of Marketing Automation?

CRM & LIST 
MANAGEMENT

WEB 
FORMS

TRACKING & 
ANALYTICS

EMAIL & LEAD 
GENERATION

LEADS 
NURTURING 

& SALES

AUTOMATION

INTEGRATION
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Use of MAS

to solve common sales 

and marketing problems
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Customer Relationship 

Management (CRM) and 

List Management 
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CRM and List Management

Problem Common Solutions MAS solution

Å Use of Excel for 

your customer

contacts

Å Multiple lists in 

each department 

Å No central or 

correct list

Å Contacts out of 

date

Å Creation of 

segmented lists

Å Use of Customer 

Relationship 

Management 

(CRM)

Å Zoho, Sugar CRM, 

Salesforce, 

Microsoft Dynamics

Å Internal CRM 

system with 

contact manager 

in the MAS

Å Integration with 3 rd

party CRM systems

Å Upload existing lists 

into MAS

Å Creation of 

dynamic lists within 

MAS
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Importing a CSV list of contacts into MAS
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Contact manager
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Contact record
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List membership and activities



@AnnStanleyTimeline with all email correspondence 

(Gmail integration)
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Management of 

staff tasks and customer 

notes 
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Managing staff tasks and customer notes

Problem Common Solutions MAS solution

Å Allocation and 

tracking of staff 

tasks

Å Tasks recorded in 

calendars

Å History of activities 

associated with 

customers

Å Ability of staff to 

see all notes, 

correspondence 

and emails for a 

customer

Å All staff copied into 

emails (just in case 

they are 

interested)

Å Use of separate or 

integrated 

calendars

Å CRM systems such 

as Zoho SalesForce

etc. have staff 

tasks linked to 

customer records

Å Task management 

software e.g. 

Asana

Å Allocation of tasks 

to staff ðsaved 

onto customer 

record

Å Email sent with 

calendar 

integration/invite

Å History of notes 

and activities 

stored on customer 

record

Å History of emails 

stored on customer 

record
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Adding a task to a customer record



@AnnStanleyTask or meeting sent as email and can 

update userõs calendar
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Creation of new forms 

and landing pages on 

your website 
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Creation of new forms and landing pages on 

your website 

Problem Common Solutions MAS solution

Å Ability to create 

and add new 

forms onto your 

website

Å Create landing 

pages for specific 

promotions

Å Create landing 

pages for A:B 

testing

Å Use CMS system 

within your website 

Å Use form creator 

plug -in on your 

website e.g. for 

WordPress 

Å Use 3rd party 

landing page 

creation and 

testing tools e.g. 

Unbounce, Visual 

Optimizer, 

Optimizely

Å Custom field 

creator

Å Form creator 

(where standard 

and custom fields 

can be added)

Å Add form to 

website via an i -

frame

Å Creation of landing 

pages or 

integration with 3 rd

party software



@AnnStanleySet-up Custom fields for use in forms and 

contact database (CRM)



@AnnStanleyCreate (or edit) contact form using 

pre -existing fields or new custom fields


