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1. The Digital Marketing
Landscape
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Digital advertising in the UK —

(2014 tull year results)

Classified 1% Other

@ _
Full year

Display ___ 2014 total

£7.194bn

52%

Paid for
search

anicca

UK digital ad spend in 2014
reached record high of
£7.194 billion with 14% year-
on-year growth

Mobile reached £1.62 billion
of this, representing 23% of
total. Mobile had 3% year-
on-year growth, driven by
social, video and in-app ads

Social ads grew 65% year-
on-year to £922m with 56%
on mobile (£517m)

Source: www.iabuk.net/blog/digital-adspend-goes-stellar-in-2014



Google results for ‘luggage

Pay per

click ads
(via T

AdWords)

Google

luggage

Y

Luggage at Your M&S - Buy One Get One Half Price at M&S
E¥] www.marksandspencer.com/Luggage-Desal ~

Free Delivery to Stores. Shop Now!

Samsonite Luggage - amazon.co.uk
E¥] www.amazon.co.ul/'samsonite+luggage ~
C at Range of Samsonite Luggage. Free UK Delivery on Eligible Orders

Luggage At Debenhams - debenhams.com
L) debenhams.com/Summer- SawrgrEuem »
Up To Half Price Selected Homeware! Order Now And Collect In-Store Free

Organic or
natural
search

results

Google My
Business
listings

[uggage gmfcases ana rave Bags af 5e5en“ams com

www.debenhams.com’/home-furniture/luggage ~
201 products - Shop a Wide Range of Stylish Luggage, Suitcases & Travel Bags

at Debenhams. Luggage Brands Include Tripp, Jasper Conran & Samsonite

SportsDirect. com | Suitcases and Luggage

www . sportsdirect.com > Acoessories ¥
Welcome to the Sports Direct Luggage and Suitcase department. Here you will
find a huge selection of afordable suitcases

Wherever you're visiting, you can

Buy Bags. luggage and travel from Argos.co.uk - Your onl..
www.8rgos.co.uk/.../2%7Ccat_33006346%7CBags.+luggage+and+travel... ¥
Shop at A prices on Bags, luggage and travel. Browse the |atest Sports
and leisure eserve for pick up in your local store

Bsckpaoks and sports bags - Suitcases - Holdslls - Cabin Iuﬁsge

offers, buy online

Sports Direct Leicester - Humberst... A
www.sportsdirect.com
2 Google reviews

Sports Direct Leicester - Fosse Park
www.sportsdirect.com
1 Google review

B8) Unit 1B
te

PottertonPacs c
www.pottertonscases. co.uk
1 Google review - Google+ page

Shop for luggage on Google

ame

Women's Mstslsn Samsonite Men's
Surfdome Suedette Soft  Arenal 85cm Quiksilver
£25.99 £65.00 £64.00 £64.99
Surfdome.com Matalan House of Fra Surfdome.com
The North Men's Extra Large Ssmsonite B-
Face Surfdome Lightweight Lite 70cm
£119.99 £17.99 £27.95 £14430
Surfdome.com Surfdome.com eBay Bagsdirect

o am-l

loﬂ
Le1c o
on the Hill
Ondhy
‘ h’ Winston Map data ©2014 Google

Map for luggage

TK Maxx™ Luggage
www.tkmaxx. com/Luggage ~
Big Label Luggage At Fantastic
Prices! Free Delivery Over £50

Luggage Sale Now On
www.tripp.co.uk/Luggage ~

Now Up To 75% Off Luggage At Tripp
Free UK Delivery, Limited Time Only

Sponsored
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Shopping
Ads (paid
ads via

AdWords)

Google My
Business
listings

Pay per
click text
ads (via
AdWords)

*luggage chosen to illustrate different types of results
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Searching for local services —
Review stars

GO Sle electricians in birmingham “

Web  Maps Images  Shopping News  More~  Search tools = L/
e
Sof 5.
mm\gvm?“%%m“h AotE:
About 436,000 results (0.38 seconds)
- - ) ’ : P W Electrical .
Electricians Birmingham - Fully NICEIC Approved Local Firm : mm | Wolef§ampton | & :
www.ubitecelectrical.com/ ~ 5 & Wedresbury. ‘Bi“ o 45 %%k %k 5 Google reviews U S I n eSS
24 Hours a Day - 7 Days a Week Bridgnorth oo R e Electrician
ase Y :
: 5 - 35 B 3’_' y Hil Bl'f . Address: Birmingham, West Midlands P O
Birmingham Electricians - Fast Response Local Electrician PRSI | Stourbridge '} . Phone: 07751 352766 e
www.myelectricianinbirmingham.co.uk/ ~ 0121 222 9568 ¢ ) . 15 .
Your Electric Problem Fixed Today. .. soliftell Mandata F20 Reviews Wite a review .
Which? trusted traders - 24 hours, 7 days a week - Fully Equipped Vehicles Map for electricians in birmingham “He completed the work early and he kept the house clean and L4 e V I eWS
New Fuse Board & Rewires - Installation Experts - Lighting and Lamps tidy."
Electricians Birmingham - otbelectrical.co.uk ) . Freseckewttod WY hore . Efmintiain end A @ DrileaIoh & fro | ' |
www.otbelectrical.co.uk/Electricians ~ i P
NICEIC Approved & Over 25 Yrs Exp. Call Us For Al Electrical Work! Elactricians In Birmingham ® | P Electrical of birmingham, great electrician *

www.cityvisitor.co.uk/Electricians ~
Electricians In Birmingham?

- | I
Look No Further View all Google reviews G O O g e

Electricians & Electrical Contractors in Birmingham ... - Yell Moro reviews: fwestmidiands.co.uk
ctical o * Need>5

Electrical Installations - Electrical Services - Electrical Maintenance - Contact Us

www.yell html ~ Birmingham Electrician
Find Electricians & Contractors in on Yell. Get reviews and birmingham able-electrics.co.uk/ ~ People also search for
contact details for each business including photos, opening hours and more. 0800 051 8552 2
Trusted & Qualified, Birmingham ‘ Py ‘ ‘ O S OW
: i i Rirmi ; No Call Out Fee!Call For Free Now & 3
Domestic Electricians in Birmingham | Reviews - Yell :
www.yell.c ic+electrici: irmi html ~ SGT Apolio Borshch Deen Ess
Find Domestic Electricians in Birmingham on Yell. Get reviews and contact detais for Find a local Electrician? oG B e e S O rS
each business including photos, opening hours and more. www.localelectriciansdirect.colik/ ~

Electricians in Birmingham - thomsonlocal.com

www,
in use to find and compare trusted local
businesses. View profiles, trade association memberships, reviews, hours, offers mybuilder.com
47 KhkkS
SGT Electrical Contractors A) Stuart Court 0 roviows om @ TRUSTPILOT
www.sgtelectrical.co.uk 73-75 Station Road, lectricians Birmingham
Google+ page Birmingham ww.electriciansolihull.co.uk/ ~ s
it 0121 369 0183 secie 0 aneacn st
Whatever Your Electrical Needs, e R i

P W Electrical 8 Bimingham: Call Us For A Quote Today.
www.electriciandbirmingham.co.uk 07751 352766 - Highightad reviens
4.5 ; A e R — e movtioarew oo o
4.5 %k k k4 5Google reviews - Google+ page Blrmlngham Electricians n.a..m... o

Ty ry ) < WWW. com/electricians ~ - s
Mainline Electrical Services @ Birmingham, Smal 4.6 %%k rating for mybuilder.com
www.mainline-electrical.co.uk DH;?“a:haz”‘ . Looking for Local Electricians? Inow oy st comt e o e et
2 Google reviews - Google+ page SR View Photos & Read Customer Reviews e R i gty . e o
A G Electrical Testing D) 88 Newlands Road TR e
agelectricaltesting.co.uk Birmingham Ratedl ’:eoF‘lle , S et ot TRUSTIOR
Google+ e 0121 689 2296 Wwww.ratedpeople.com/ ~

sl UK’s Top Tradesmen recommendation .

Elactrical Tast Sanvicas | 4 £ Devkin Park ind Ext Service. Submit Your Job Today! ° 3rd p q r'l-y reviews

« Need >30 to show

CIniCCG automatically in ads



Reviews.co.uk packages

Start-up
£29 per montn

a

<]

(4]

4]

e
Business
£69 per month

Sign Up Now

[ I <]

(<] (<] [ I <]

a

Custom

Call01162 530618

Call Us

0 0o o @@

o o

o o o @

a
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uk

Independent reviews of
your service and/or
products

Email your customers for
reviews

Right to reply

Verified results uploaded
into Google

>30 reviews and 3.5 rafing
will automatically appear in
PPC ads

Use widgets or Schema to
appear next to organic
result

Display reviews on your site
to increase conversion rate



2. Google Algorithm Updates

Google regularly changes its search algorithm to ensure
only the most relevant and authoritative websites are
shown at the top of the search results.

The majority of algorithm updates target spammy
techniques and low quality sites.
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"When: February 2011

Target: Sites with low quality content
Imp t: Atitslaunch Panda affected up to 12% of
"/ s€@@rch results. Panda seemed to crack down on
n content, content farms, sites with high ad-to-
ontent ratios, & a number of other quality issues




GOOgle POndO |mpOC'|' @AnnStanley
July 201 October 2011 January 2012 April 2012 1

« Sudden drops in tfraffic on a specific date
« Check search blogs for industry news on Google updates
« Check your Webmaster tools for penalty notices

anicca

Manual Actions

Site-wide matches none

~Partial matches some manual actions apply to specific pages. sections, or links
Unnatural links to your s te—lmp acts links

Google has detected a pattern of u t al artificial, dec mveurmaplt Ikp tglpg n this site. Sme\ksmaybeuutsideuf
ter's control, s f this incident we are taking targeted action on the ul ral links inste df n the anking as a whole.

REQUEST A REVIEW







Penguin

When: April 2012

Target: All forms of ‘websp
spam, techniques like *
schemes”
Impact: Initi approximately 3% of

English sear . d a long lasting influence
on link building practices
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Interflora and

Google’s Penguin 2.0 Update

-COUSIC interfiora

Web Images Msos Shogpng More - Search wols
About 4,080,000 results (0.17 second
SEO Visibility ?) Qi Bpot | [ Report
As red
Ads relstad 1o lnterfions @ Timespan:| 02212011 - 02212013 GO Zoom: M 2M &M 1Y 2v
s F

waw, interflora co.uk/ « ko« 2,081 seller roviews
Order Gorgeous Fresh Cut Fiowerss. From £18.99 lachusing Delvary

40 people = United KingZom +1'd Intasflons 20,000

Mother's Day Flowers Sest Seling Flowers £

Same Day Fiowe: Defvery Binthday Flowers 2

8 10000
Interflora i¢ - Flowers by Interflora
waw. interflora w/
QOrzer Qualty Flower Bocquets Hangd Delivered by Interflora. o
02/24/2011 05/05/2011 07/14/2011 09/22/2011 12/01/2011 02/09/2012 04/19/2012 06/28/2012 09/06/2012 11/15/2012 01/24/2013
n Flow - interflorafiow Time

www.interflorafiowsers. comy I interflora.co.uk

- i n

WaW, v OUChiErcodEs. oo uinterflora co.uk
The latest interflora voucher codes, Siso0unt COJES and JSo0uUNt VOUDhErs.
Grab 3 ‘roe Interflora vousher oode 3n4 save mocey at wew.interflora oo vk

Interflora SEQ Penaly Analvsis 2013 - Martin MacDonald
martinmaodonald netinterflora-secgenalty/
by martn maodenald - in 1,435 Googles orcles
2 days 330 - my oponicas oo Interflors SEO Pesalty Analysis 2013
post updated February 23, 2013

Flowers interfloraUK) on Twitter
hitps //teitter comvinterfioralUk
Tre latest from Interflora Fiowers (@interfloraUil). The flower expens. Sieafors

T Flowers From Interflor: kvered 7o Your Door

waw. tes00freshflowers com

Send §reat value (lowers RINS Selventd 10 your 000f with Samé S3y and next
day delvery 3cross the UK

anicca




When: October 2014
Target: All forms of ‘webspam’,
predominantly link-spam
Impact: More than a year after
the previous Penguin update (2.1),
Google launched a Penguin refresh.
This update appeared to be

smaller than expected (<1% of
US/English queries affected).



Penguin 3.0 Recovery

Month on month improvement at time of recovery
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Organic Traffic
b o/ 3078%

Overview

Sessions v V8. Select a metric

QOct1, 2014 - Nov 11, 2014: @ Sessions
Aug 20, 2014 - Sep 30, 2014: ® Sessions
140

+ Add Segment

Penguin Update 17th October

Hourly ' Day Week | Month

Oct15 Oct22 Oct 28

Nov 5

Year on year increase after penalty recover

( Organic Traffic
7 a7E%

Overview

Sessions v V8. Select a metric

(Oct 17, 2014 - Nov 12, 2014: @ Sessions
Sep 20, 2014 - Oct 16, 2014: & Sessions

+ Add Segment

Hourly | Day | Week | Month

% New Sessions

Organic Traffic

6.49%

78.41% vs 73.63%
—_——— e

140
70
Oct22 Oct29 Nov §
M New Visitor M Returning Visitor

Sessions Users Pageviews Pages / Session Avg. Session Duration Bounce Rate Oct 17, 2014 - Nov 12, 2014
Organic Traffic Qrganic Traffic Organic Traffic Qrganic Traffic Organic Traffic Organic Traffic
55.71% 61.65% 54.51% -0.77% -20.15% 4.83%
2,728 vs 1,752 2,247 vs 1,390 11,967 vs 7,745 439vs 442 00:03:07 vs 00:03:54 62.90% vs 50.46%
— T R | e e | e (O T as | OSSO Do, N\ _ A o

anicca



Hummingbird

When: Released to coincide with Google’s 15™ birthday
(August 20t 2013)

Target: Major change which focuses on the way we ask g
series of questions in context (“semantic search”), rather n

us searching on a deliberate string of keyphrases '

This will help with the use of voice search, as it is similarto the
way we speak rather than what we type in

Impact: Results often include the knowledge ropﬁ which
contains the answers - so users can get what they want to
know without leaving Google (especially when using Google
Now on a mobile)



Semantic search
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GO 816 give me pictures of the Transamerica building

Web Images Maps Shopping More -

Search tools

GO : gle how tall is it

L)
w

Web Imag Maps Shoppint

About 2 200 000 results (0.66 seconds

UL L LUV UUUV IToUlNO (V.UD OoTLUINIUS

Using previous search Undo

1,065 (325 m)

Transamerica Pyramid, Height

anicca
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Knowledge grap

+Ann  Search | d: Groups Conta

ann(@anicca.co.uk Ln + Share -

{=

GOL ng@ orange vs apple juice

Web Images Maps Shopping Videos Maore - Search tools Q

- -

Apple juice,

unsweetened
Amount per 100 g 100g
Calories 47 45
% Daily Value % Daily Value
Vitamin C 532mg 88% 0.9mg 1%
Total 129 4% 1Mag 3%

Carbohydrate

Take Two- Orange vs Apple Juice - Cooking Light
www.cookinglight com » Eating Smart » Smart Choices ~

Take Two: Orange vs Apple Juice. Clickto Enlarge. Both of America's mast popular
juices are delicious, low-calorie beverages with many nutrients and no fat.

Apple Juice or Orange Juice? - Real Simple
www.realsimple.com/food-recipes/recipe.__favorites/._or../page3.html ~

The betier choice: Orange juice.When comparing apples to oranges, Q. is the clear
favorite. Eight ounces of 100 percent natural juice has more than twice the ...

Orange Juice Versus Apple Juice - Calorie. Fat. Protein. Fiber ...
L 1 13 2

anicca
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Voice-enabled Search

Google

Google Search I'm Feeling Lucky

anicca



When: July 241h 2014
Target: Local results

Impact: This new local search algorithm ties deeper
into Google’s web search capabilities, including
the hundreds of ranking signals used in web search

along with search features like Knowledge
Graph, spelling correction, synonyms and
more. This new algorithm also
Improves Google's distance

and location ranking
parameters.




Payday Loan

When: Payday Loan 3.0 June 12" 2014
Target: Designed to target specific sectors
like payday loans and porn

Impact: Official statements suggested
that 2.0 targeted specific sites, while 3.0
targeted spammy queries.




April 215t — Mobilegeddon!

« Each page on your site will be
classed as either mobile friendly or
not — and tested every time there is
a relevant search

« Results can be marked as “mobile
friendly” or you can run pages
through mobile test

« After April 21st “unfriendly” pages
will get lower rankings on mobile
search results

« Get your mobile load speed to <1
second or all ranking will suffer

*  Mobile apps (Android) will achieve
better rankings in mobile search
result (and its worth linking your
app to the your mobile pages)
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Google Mobile friendly sites and
speed fests

hitp:/iwww. K/ EE
p:/fwww.anicca.co.ul m E Mabile Desktop

Awesome! This page is mobile-friendly. Speed
H should Fix: 0116 2687079
. . Home | Aot | Contact |

How Googlebot sees this page Learn more about mobile-friendly pages Do you use Google Webmaster Tools? Leverage browser caching kg

+Show how 1o i case swains
This page uses 4 resources which are blocked by If you're interested in learning more about mabile sites, See how many of your pages are mobile-friendly by Show how o fix
robots.txt. The results and scresnshot may be incorrect check out our Webmaster's Mobile Guide or the signing into your Webmaster Tools account
Leam how to unblock resources for Googlebot Principles of Site Design on Web Fundamentals. Consider Fixing:

Give feedback Optimize images

» Show resources »Show how 1o fix

Encountered an issue with the test? Comments or

Minify JavaS
questions about the results? Post to our discussion inify JavaScript

PPC SEO Camtent Social

»Show how o fix

group.
Aniptcs Laad Ganeration
Enable compression
»Show how 1o fix Ecommerce Training Web
0116 2544876
Home | About | Contact | Minify CSS
Support | Careers | Blog »Show how 1o fix

Case Studies

Minify HTML

»Show how to fix

[ 4 Passed Rules

+Show details

PPC SEO Content Social ELEFRL] User Experience

Analytics Lead Genaration

Consider Fixing:

Ecommerce Training Web Size tap targets appropriately

+Show how 1o fix

[ 4 Passed Rules

anicca
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Other Google Changes
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Structured data and rich snippets

ional ibiti irmi i
Argyle Mustache SocksMustacheStuff.com ,ﬁﬁﬁmﬂf;_ci_u'E,’;E;'E;f;;st_ﬁi‘.ff?' Birmingham) | The List
mustachestuff.com > Shop » PrOGUCtS b The busiest and largest exhibition centre in the whole of the land, the National
%% %K% Rating: 5-1 vote - $9.00 - In ck Exhibition Centre contains the multi-purpose LG Arena and hosts everything from|
Jun 12, 2012 - Blue ar gyle awesomeness is about to rock your socks on These sweet Fri, Feb 20 Caravan, Camping And Motorhome Show 2015
Argyle Mustache Socks are 75% cotton, 20% polyester, 5% spandex Sat, Feb 21  Caravan, Camping And Motorhome Show 2015
Sun, Feb 22 Caravan, Camping And Motorhome Show 2015

London Theatre Tickets, Reviews and News | WhatsOnStage
www.whatsonstage.com/london-theatre/ ~ e a.BPIe—EI-?Jfo?)dBCERZSS:O?d Himate-apple-pie ~
Get the latest info on all London theatre playing in the West End, Off-West End and v 2 * ;;7 Rating: 4. 2 h vine - 895 oa

Fringe theatres. Read show reviews, and buy London theatre tickets. “ Try s Bram ‘-_, apple pie - simple to make and great to
.J prepare in ad e for a dinner party

Sat 11 Apr  Bugsy Malone
Thu 16 Apr  American Buffalo
Thu 23 Apr  Romeo and Juliet

« Less than 1% of site used Schema or structured data

« |dentify any elements of the site that can be marked up using schema (refer to
schema.org for more information).

« Highlight and addifional information that could be marked up.

«  Mark up individual elements such as business name, address, phone humber,
opening times and reviews.

anicca
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HTTPS/SSL — secure websites —

ranking factore

« August 6" 2014

« Google announced that they would be giving
preference to secure sites

« Adding encryption would provide a
"lightweight” rankings boost!

anicca



3: Essential fools and techniques to
help you carry out your own SEO
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Tools for SEO

Purpose Technical On- Off- KPl/
SEO site site Tracking
Google Analytics Tracking and user behaviour v v
Google Webmaster Site information and updating v v v 4
tools (and Bing) Google/Bing
AdWords Keyword Keyphrase research and v
Planner/Bing Ads search volumes
Moz* Various — crawl diagnostics, v v v v
links, authority
Links e.g. AhRefs*/ Links, site authority v
Maijestic*
Ranking tools eg. Ranking positions in search v v
Tools.seobook.com engines
SEO Monitor* Not-provided keyphrases, v v v
keyphrase, site/competitor
rankings

*Freemium or paid tool

anicca



4: Sofa.com case study using SEO
Monitor to reveal “not-provided”
keyphrases
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The problem of “not-provided” data in SEO

> T S T o >
D July 2012 January 2013 July 2013 January 2014 July 2014 ']jamzms -

You can get some data from Webmaster Tools/Search Console but only 3 months

;\AJ\I\/\ A/ \J—x_/\JAN\A,AwaU\J

February 2015 March 2015 April‘?[‘l'ls May 2015

Query Impressions ¥ clicks Average Position CTR
sofa 200,000 (25.12%) 18,000 (26.25%) 3.4 9.00%
sofas 200,000 (25.12%) 8,000 (11.67%) 7.4 4.00%

anicca



SEO Monitor

Unlocks “Not provided” data

@AnnStanley

e SEO Monitor uses data from Analytics, Webmaster tools/Search Console and AdWords to
estimate Google.xxx organic traffic and conversions by keyphrase (using the landing page as

the common factor)
Google Webmaster Tools

- Y-
® &80k,

Keyword Clicks

gy V‘§EO monitor

Keywords

Sessions

Landing pages

anicca

Conversions revenue



Case Study — Sofa.com
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absurdly comfy sofas at

armchairs

—

r by 15th February and we'll give you two free cushions!

gin or register | wishlist | contact | basket (£0)

- > § o 5‘3
: - =3
] =
iy g

7

the seating equivalent of a dry

for sweet dreamers and

freesamples

FREE fabric samples direct to

anicca
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Key aspects of the SEO project

Technical

anicca



t @AnnStanley

Site authority - can sofa.com compete with big
budget TV advertiserse

Moz Domain Moz Domain Ahrefs Domain Ahrefs Domain
Authority Links Rank Links

sofa.com

dfs.co.uk 6,713
furniturevilloge.co.uk 45 7,253
SCS.Co.Uk 36 1,503 52 4,577
harveysfurniture.co.uk 4] 1,703 54 8,338

e Surprisingly the big budget advertisers did not have a significantly higher site authority as
compared to sofa.com

® The poorerranks for some of the target keywords (such as sofa, sofas, corner sofa and sofa bed)
was likely to be due to technical and on-page issues (identified in the initial site audit)

* SEO Monitor allowed us to determine what keyphrases were driving fraffic, which landing pages

were found for each keyphrase and which keyphrases would be the best opportunities for an SEO
project

anicca



Rankings vs competitors (October)

This shows the raw data for 3,764 keyphrases identified before the target keyphrases and groups

were agreed

@AnnStanley

Keyword

1. sofas

2. beds

3. jo malone

4. sofa

5. sofa beds

6. corner sofa

7. sofa-bed

8. cushions

9. sofa bed

10. sophie thompson
11. leather sofas
12. free samples

13. headboards

All keywords (3,764)

Search Volume

135,000

135,000

90,500

74,000

74,000

60,500

40,500

40,500

40,500

33,100

33,100

33,100

27,100

Avg. CPC

$2.76
$2.54
$0.50
$3.10
$2.13
$1.92
$1.99
$0.58
$1.96
$0.21
$2.50
$0.45

$1.26

Download CSV I"?—" sofa.com

Rank

17 [
39 [
99+ [
10 [0
ol -
28 [
33 [
ge+ [

31
63
47

86

64

Rank

N
-} w N ? ~ N

N

20+

20+

-

20+

-
w

I furniturevillage.co.uk IU dfs.co.uk

Rank

-

—
—

20+

w

w

20+

N

N
[=]
+

20+

I Sc§  scs.co.uk

Rank

w

N
o
+

N
o
s

20+

(]

N
o
+

(]

20+

20+

20+

w

N
o
¥

20+
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Using SEO Monitor to understand “not provided”
tratfic and conversions (at the start of the project)

M Keyword Visits v Bounce rate Conv. rate Transactions Revenue Group

) sofa 2 7,179 14.02% T Junior and 1 more

0 sofas @ 5,597 13.99% @ Junior and 1 more

@ small corner sofa 4 124 44.71% @ Target - comer sofas and 1 more
(] comer sofa 2 404 30.4% @ Junior and 3 more

@ sofa beds 2 367 31.18% @ Target - prime and 1 more
0 armchairs (g 277 2191% @ Target - prime and 1 more
@ velvet sofa 4 217 35.93% @ Target - prime and 1 more
M comer sofa bed 4 191 15.31% @ Sofa beds

@ uphoistered beds 2 181 23.67% & SEO Opportunities

0 corner sofas @ 162 44.84% @ Junior and 3 more

) sofa bed 4 157 31.29% T Junior and 2 more

M velvet sofas @ 152 35.78% & Junior and 2 more

@ armchair [E4 140 21.09% @ Junior and 2 more

0 love seat [ 137 29.26% [aw Loveseat

anicca



Using SEO Monitor to understand Keyword

Difficulty and Opportunities

@AnnStanley

3,764 Keywords match your criteria Status Info Traffic & Trar
(] Keyword Rank ©©  Change Op. Search cPC Dif. Bounce Organic
O 1. sofas | 18 B - 135000 276£ @D 13% 108
Target Estimated additional visits Estimated additional revenue Estimated AdWords Cost

Top 3 ~ 23,764 visits / month N/A ~ 65,651 £ / month
O 2 beds z (35 BN e 135000  254¢ @ 17% 17
O 3 jomalone z [oo+] N 90,500  050f @D N/A 0
O 4 sofa z (10 R -~ 74000  310£ =D 1% 732
O 5. sofa beds 2 | 29 BER - 74000  213f @ 40% 55
O 6. comersofa = (29 ER 60500  1.92£ EID 52% 53
O 7. sofa bed 2| 31 ER - 40500  196f @ 39% 10
()@ 8 cushions 0 99+ -] Y 40,500 058 D 19% 1
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8 months of results for 30 target keyphrases

"Target - prime" Group Overview

Monitored keywords: 30

Visits v

Increase in

Search volume: 551,440/month

Trend:

Add annotation #

Avg. CPC:£2.24

Visibility score: [

Group dates by. day |\E58| month

v D

Difficulty: &=

0

Oct 6, 2014 - May 31, 2015 ~

£ 000 o e o - .~ pmme T -----w-_‘ _____ ’_-- """ -..“‘" '-‘---
Visibility Score S,
' 0y A - . o
. . R . 18%
4,500 \ 3 I
* e
¥
5000 K T~ 129,
- K Increase in
LAt . .
ctes00 =TT e ° Traffic 6%
Nov 3 - Nov 9 Dec1-Dec7 Dec29-Jan 4 Jan 26 - Feb 1 Feb 23 - Mar 1 Mar 23 - Mar 29 Apr 20 - Apr 26 May 18
Keyword L[] Rank Change Op. f(:‘::_:’: CcPC Diff. B(:::ece O‘;ig:nr:c cr:;': Conv. Revenue
W 1. sofas 9 [ +a | ® - 135,000 £2.74 [ ) 15%
W 2 sofa 2 2 ﬂ ¥ 90,500 £ 280 14%
W = sofabeds 21 B 74.000 £1.71 = 359%
s 4 cornersofa 29 [ 2 | 5oL 60.500 £206 W= 39%
s 5 sofabed £ 20 +12 - L 49,500 £1.55 =_ 35%
e ©. leather sofas [ 62 -15 oo 33,100 £2.51 =_ 60%
faw 7. comer sofas 3 24 [ +2 | roL 22,200 £2.38 = 43%
I} 8. armchairs 19 L 18,100 £234 [ —] 25%
@ 9 armchair 16 +10 v 14,800 £1.53 (=) 24%
W 10 footstools 2 14 r oo 12,100 £0.93 — 77% i

anicca




Competitor rankings and Visibility Score

June 7t compared to Oct 6"

@AnnStanley

Junior (11)

Keyword

1. s0fas
2.sofa

3. sofa beds

4. corner sofa
5. sofa bed

6. leather sofas
7. corner sofas
8. armchair

9. footstools
10. leather sofa

1. velvet sofas

4

[

Search Volume ~

135,000

90,500

74,000

60,500

49,500

33,100

22,200

14,800

12,100

9,900

220

i il —
Download CSV IU sofa.com

Ava. CPC

5274

$2.80

5171

$2.06

$1.55

$2.51

$2.38

$1.53

$0.93

$2.05

$1.35

Rank

16

14

59

Change

+10

+

+ . +

I furniturevillage.co.uk IU dfs.co.uk

Rank

Change

LI

+
-

&

+

Rank

14

Change

I-.-' sofaworks.co.uk Im SCS.Co.uK

Rank

N/A

N/A

20+

12

18

?

2

18

Change

+

¥

Rank

10

1

N/A

Change
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Increase in Visibility

Score

compared with competitors

______

...........

00% e
Cllims==ziiiii: L Mk T L LIS PR L L -SFeany
T e e Lo DIiE el T
0% s et e T
25% P e N UPCE EL L
P74 OSSO
Mov 3 - Nov 9 Dec1-Dec7 Dec 29 - Jan 4 Jan 26 - Feb 1
Visibility Score
" -
%
** I
%
. 0 00|
%
‘R
%
“ I
%
Junior (11) dCSV | Ii'i? sofa.com

Feb 23 - Mar 1 Mar 23 - Mar 29 Apr 20 - Apr 26 May 18 - May 24

Estimated Visits
15084
lllllll by Visits
el 000
||||||| ly Visits
665,211 e
lllllll Iy Visits

lllllll by Visits

I furniturevillage.co.uk IU dfs.co.uk I-.i' sofaworks.co.uk I-cs SCS.COUK

4m24%

e T T e e e e T T e e e e e e e P e L e e
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Forecasting for future SEO project
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@AnnStanley

Forecast for future SEO work
Step 1 —select group of keyphrases and target
positions

Search

|:| Group name — Difficulty Target
] Amchairs (141) 84,500 W  Select v
[ ] Brand(1) 10 — Select v
[] Chaise (51) 15110 © | Select v
[] Classic and... (42) 10,230 [~ | Select v
[] Colours (233) 92,300 - Select v
[ ] Corner sofas (190) 160,870 — Select v
[ | Fabric (225) 119,430 — = Select v
[] Footstools (70) 73,550 - Select v
[] Four seater (22) 6,690 [ Select v
[] General sofas (92) 75,010 [ | Select v
‘ Junior (11) 472,480 & Top3 v _
®
q n I ch [] JuniorB (0) 0 — Select v



Current ranking for these k

eyph

@AnnStanley

rASES

Keyword

1. sofas

M

. comer sofa

w

. sofa beds

.

. sofa bed

(4]

. comer sofas

(s3]

. leather sofas

-

. footstools

o

- armchair

9. leather sofa

10. sofa

11. velvet sofas

g

£

£

Rank

16

18

16

58

17

15

56

Change

5

-

Op.

« €

Search
volume

135,000

60,500

74,000

40,500

22,200

33,100

12,100

12,100

8.100

74,000

880

CPC

181£

174 £

160 £

170 £

200£

226 £

072£

125K

199 £

188 £

125 £

Diff.

i1 8008088010

Bounce
rate

14%

38%

34%

35%

42%

58%

67% 44

23%

146%

14%

36%

Organic
Visits

19,456

1,945

1.604

830

622

307

54

098

30

36,057

705

Conv.
rate

0.2%

0.08%

0.08%

0.08%

0.08%

0.03%

0.52%

0.19%

0.06%

0.22%

0.04%
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Step 2 - Projected non-branded traffic (all traffic to the
site) with and without SEO project

Time frame: 12 months SEO performance in time: manual

120,000

May Jun Jul Aug Sep Oct Mov Dec Jan Feb

B Visibility Score:

[T 2o
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Key take-aways

« There are now tools such as SEO Monitor that provide “not
provided"” keyword data

« Having all the essential data in one dashboard (such as
keyphrase positions, search volumes, Difficulty Score and
Opportunities); makes the initial process of determining
keyword targets and topic groups much faster than traditional
SEO techniques

« Performance fracking, reporting and forecasting is easy with

SEO Monitor’s Visibility Score and positions (for your own site
and your competitors)

anicca



Thank you
Book your free demo ad 14-day
trial of SEO Monitor

Ann Stanley
anNn@anicca.co.uk
07930 384443
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