
Featured Snippets
The next battle ground for SEO



What are featured 
snippets?



Answer engines, not search engines



Bing Intelligent Search



Featured Snippet - Paragraph
• Paragraph – text answer, often with accompanying 

picture



Featured Snippet - Lists
• List – list answer, either ordered or bullet pointed. Often 

with accompanying picture



Featured Snippet - Table
• Table – multiple data sets sorted into a table



Featured Snippet - Video
• Video – almost always from YouTube



What’s the value?



Position Zero 
• Served above all other results

• Appears to users to be the 
definitive answer to the searches’ 
questions

• Rank twice on page one

• Can have huge impact on click 
through rate



Click through rate

https://ahrefs.com/blog/featured-snippets-study



Click through rate

https://ahrefs.com/blog/featured-snippets-study

• 12.29% of searches have featured snippets

• 99.58% of the featured snippets are already in the top 
10 positions in Google

• The vast majority of featured snippets are triggered by 
long-tail keyphrases

• Featured snippets often change sources



• Holding the featured snippet 
spot can drive significant 
increase in click through rate

• Has also been observed that 
results containing featured 
snippets increase the number 
of searches where no result is 
clicked – “answer engine”

Click through rate



How to achieve the featured 
snippet?



How to achieve the featured snippet?
• Target very specific long-tail 

informational searches, 
especially questions

• Create content that satisfies 
that query

• Content needs to be 
structured to suit featured 
snippet style



How to achieve the featured snippet?

https://www.semrush.com/blog/how-to-earn-google-featured-snippets-mobile-study/



Content structure
• How to? – Create content as 

an ordered list

• Answer question in the first 
50-60 words and then add 
depth

• Properly structure and format 
content



How to achieve the featured snippet?

https://www.semrush.com/blog/how-to-earn-google-featured-snippets-mobile-study/



Key requirements
• Need to be in top ten organic 

positions – 94% come from top 5

• Format titles appropriately

• Structure content to match the 
type of featured snippet

• Be the best answer to the 
question



Thank you



Migrating or 
launching a new 

websiteBy Sukh Singh
Head of Technical SEO



• What’s a website migration?

• What could go wrong if you don’t plan properly?

• Launching a new website

• What do we need to consider? Migration and Launch

• Tracking: What, how, benchmarking performance

• Mobile usability and User Experience

• Migrate your content
• What performs?

• Can we consolidate?

• Can we improve?

• Technical/on-page SEO issues
• Essential quick fixes

• More detailed, post-launch fixes

• Redirect 
• What to redirect?

• How to redirect

• Testing before and after 

Examples of it going wrong

Structure



What is a site migration?



New layout, navigation structure, mobile responsive, tracking 
change

When someone redesigns their site…



www.old-site.com www.new-site.com

Or move to HTTPS secure site

htttp://www.old-site.com https://www.new-site.com

When someone migrates to a new domain 
name…



Moving from old to new CMS* 
(Content Management System) 



What could go wrong in a 
migration?

(if you don’t do some basic tasks)



Example: A reduction in indexed 
pages

(Google Search Console, “index status” report)



Example: Increase in 404 errors 
reported

(Google Search Console, “crawl errors” report)



Example: Reduction in organic traffic 
and keyword visibility

(Google Analytics, SEO Monitor)



Plan, test and be agile
1. Set (realistic) targets and stick to them

2. Plan every element over a timeline with 
stakeholders signed-off

3. Account for “buffer time” (in case stuff 
goes wrong!)

4. Keep communication lines open 
between all stake-holders



Tasks to consider when Migrating or 
Launching a new site



1. Account for all tracking properties
• Google Analytics, AdWords, HotJar (and other tools)

2. Account for all goals, event tracking,                     
e-commerce tracking 

3. Opportunity to consolidate all tracking in Google 
Tag Manager and improve tracking settings

Tracking and Analytics



1. Check which sections 
are performing

2. Decide to migrate, 
consolidate or just 
redirect

3. Account for all on-site 
SEO elements

4. Look for opportunities to 
improve content during 
migration 
• Low engagement

• Low conversion rates

• Low traffic

• High page exits 

Migrate your content

(Content value audit)



1. You could use a content value 
audit to inform this 

2. Ensure you list ALL old pages 
and map to new locations

3. Test redirects before launch on 
a testing server

4. Test again after launch and 
monitor 404 errors

Redirect mapping

(Redirect strategy)



1. Ensure key on-site SEO 
elements are in place

2. Use opportunity to fix any  
existing issues (avoid migrating 
them)

3. Issues may include:
• Missing or multiple H1 tags

• Duplicate content

• Missing title / meta description tags

• Non-indexable pages

• Redirect chains

• Slow load speeds (mobile/desktop)

• Usability issues (mobile/desktop)

Resolve Technical / On-Page SEO issues

(DeepCrawl, Technical SEO tool)



We can help!



Pre-launch activities:
• Set-up website tracking and/or establish benchmark 

using current data

• Technical and on-page SEO audit of current and/or 
new site with clear recommendations

• Backlink profile and link distribution audit

• Content value audit for migration, consolidation or 
redirect strategy

• Detailed redirect strategy

• New navigation mapping

• New UX evaluation and support

• Set up and manage task list with stake-holders against 
expectations and timeline

Website Launch and Migration Service



Launch and post-launch activities:
• Monitoring of site performance against benchmark 

results

• Monitoring of search engine indexation

• Technical and on-page SEO re-audit, supporting 
outstanding technical website changes

• Thorough redirect testing and resolution support

• Final sign-off of project against initial goals and 
discussion of next steps

Website Launch and Migration Service



Resources
• https://anicca.co.uk/blog/website-launch-and-migration-guide/

• https://anicca.co.uk/blog/technical-seo-audit-guide/

• https://anicca.co.uk/seo/technical-seo/site-migration/ 



Thank you
By Sukh Singh

Head of Technical SEO
sukh@anicca.co.uk


