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What are featured
snippetse




Answer engines, not search engines

GO gle what are featured snippets

Featured snippets are selected search results that are
featured on top of Google's organic results below the
ads in a box. Featured snippets aim at answering the
user's question right away (hence their other well-
known name, "answer boxes"). 23 Aug 2017

How to Optimize for Google's Featured Snippets to Build More Traffic ...
https://moz.com/blog/optimize-featured-snippets
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did dinosaurs have feathers

Images Videos Maps

News | My saves

Region =

Did dinosaurs have feathers?

PERSPECTIVES FROM THE WEB

Over 30 species of non-avian
dinosaurs have been confirmed
to have feathers, either from
direct fossilized evidence of
feathers, or other indicators,
such as quill knobs. Up until
now, all of those dinosaurs
were confirmed to be
carnivorous theropods, like
Velociraptor and the ancestors
of birds.

Newly Discovered Fossils
Hint That All Dinosaurs ...

iflscience.com

©

But while many meat-eating
theropods, such as
velociraptors and relatives of
tyrannosaurs, were clearly clad
in feathers, a fresh analysis of
prehistoric remains suggests
that most dinosaurs were scaly
beasts after all.

Most dinosaurs had scales,
not feathers, fossil analys...
theguardian.com

Sign in

ers. For
n on dinosaurs in the early
] ra e m ed to
e Wol i paleontologist Richard
Owen, comes from the Greek for "fearsome lizard". This view began ... +

\Xﬁ Wikipedia

from: Wikipedia
ext under CC-BY-5SA licence

Suggest an edit




Featured Snippet - Paragraph

« Paragraph — text answer, often with accompanying
picture

'GO g ﬂe how does an engine work

This begins the cycle by bringing air and gas into the engine.
Compression: As the compression cycle begins, the piston moves
up and pushes the air and gas into a smaller space. A smaller
space means a more powerful explosion. Combustion: Next, the
spark plug creates a spark that ignites and explodes the gas.

www_ainthastuf__ .
How Does an Engine Work? | Wonderopolis
https://wonderopolis.org/wonder/how-does-an-engine-work
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Featured Snippet - Lists

« List - list answer, either ordered or bullet pointed. Often
with accompanying picture

(;%O C’J“Q how to make pancakes

All Videos Shopping

Method

1. Put the flour, eggs, milk, 1 tbsp oil and a pinch of salt into a
bowl or large jug, then whisk to a smooth batter. ...

2. Set a medium frying pan or crépe pan over a medium heat
and carefully wipe it with some oiled kitchen paper. ...

3. Serve with lemon wedges and sugar, or your favourite
filling.

Easy pancakes recipe | BBC Good Food

hitps://www.bbcgoodfood.com/recipes/2907669/easy-pancakes
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Featured Snippet - Table

* Table — multiple data sets sorted into a tfable

o~
'&:30 @‘“e wagamama prices

Wagamama Menu

chicken ramen
wagamama ramen
grilled duck ramen
chilli ramen (chicken)

chilli ramen (beef)

Wagamama Prices and Menu in the United Kingdom - Menu With Price
https://uk.menuwithprice.com/wagamama-menu/
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Featured Snippet - Video

* Video — almost always from YouTube

ﬂlmjo q ﬁe how to change a car tyre

All

How to Change a Car Tyre | Drive.com.au - YouTube
https:/iwww.youtube.com/watch?v=0kfJ7Ludtvo
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What's the value@¢




Position Zero

Served above all other results

Appears to users 1o be the
definitive answer to the searches’
guestions

Rank twice on page one

Can have huge impact on click
through rate
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Click through rate

No Featured snippet With Featured snippet

26%
ofclicksgoto
the 1st URL

hitps.//ahrefs.com/blog/featured-snippets-study

8.6%

of clicks go to the
Featured snippet

19.6%

of clicks go to the
‘natural” search
result right below
the Featured
snippet




Click through rate

12.29% of searches have featured snippets

99.58% of the featured snippets are already in the top
10 positions in Google

The vast majority of featured snippets are triggered by
long-tail keyphrases

Featured snippets offen change sources

https://ahrefs.com/blog/featured-snippets-study




Click through rate

« Holding the featured snippet '
spot can drive significant
increase in click through rate \ ,
-

* Has also been observed that ,
results containing featured
snippets increase the number
of searches where no result is
clicked - "answer engine”




How 1o achieve the featured
snippete




How to achieve the featured snippete

« Target very specific long-tail
InNformational searches,
especially guestions

« Create content that satisfies
that query

« Content needs to be
structured to suit featured
snippet style



How to achieve the featured snippete

3.52% 11.09% 85.39%
12.00% 9.00% 79.70%
5.00% 6.00% 89.18%
3.00% 15.00% 82.42%
0.00% 0.00% 99.45%

QUESTIONS

0.00% 0.00% 100.00%
0.00% 0.00% 100.00%
12.00% 30.00% 57.36%
0.00% 0.00% 100.00%
2.00% 42.00% 55.47%
25.00% 0.00% 75.00%
0.00% 0.00% 100.00%
0.00% 1.00% 99.22%
0.00% 1.00% 99.28%
IS 0.00% 0.00% 99.22%
SHOULD 0.00% 2.00% 98.28%
3.93% 7.07% 88.97%

www.semrush.com/blog/how-to-earn-google-featured-snippets-mobile-stud
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Content structure

e How to¢ — Create content as
an ordered list I

2—
3_

* Answer guestion in the first
50-60 words and then add
depth

» Properly structure and format
content




How to achieve the featured snippete

ANATOMY OF A (MOBILE) FEATURED SNIPPET HUB

Bl% URLs

//www.semrush.com/blog/how-to-earn-google-featured-snippets-mobile-stud
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Key requirements

Need to be in top ten organic
positions — 94% come from top S

Format fitles appropriately

Structure content to match the
type of featured snippet

Be the best answer to the
guestion



Thank you
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Migrating or
launching a new
website

By Sukh Singh
Head of Technical SEO




Structure

« What's a website migration?

 What could go wrong if you don't plan properly?
« Launching a new website

« What do we need to considere Migration and Launch
« Tracking: What, how, benchmarking performance

Mobile usability and User Experience

Migrate your content
What performs?
« Can we consolidate?

« Canwe improve?¢

Technical/on-page SEO issues
« Essential quick fixes

*  More detailed, post-launch fixes

Redirect
«  What to redirect?

« How to redirect

Testing before and after




What Is a sife migrafione




New layout, navigation structure, mobile responsive, tfracking
change

g ererto Shop by Hello. Sign in Try Your \Y
Department ~  Your Amazonco.uk Today's Deals  Gift Cards & TopUp  Sell  Help Your Account - Prime ~ Lists - %= Basket

Introducing
echospot
£11999

Books best sellers

amazon

Fashion best sellers see more




When someone migrates to a hew domain
name...

www.old-site.com www.hew-site.com

Or move to HTTPS secure site

htttp://www.old-site.com https://www.new-site.com




oo oo olaeaaao oo

EHIEE

ol g ol g @

Moving from old fo new CMS*

L' Weicome o UTMB Healif, The University of T
@ Pubished

About
@ paibes

UTHE Police
Redeocing page

[ Securty Report

E. Fire Safety Report
Publshed.

g

@ Centers
& Publsned

5 James Kelly Memorial
Publshed

[ﬂ Research

Pubtsnad

{9 Services
Pubts

Content Management System

(2 View

1 Viaw

0 Vi

View
Vs

& View

© Actios =
© Actins ~
© Actoos =
© Actons »
© Actions =
O Actons »
© Actos
© Actons w
© Actans
© Actoos =
© Actors =
© Actioos =
© Actins »
© Actans ~
© Actons »
© Keios =
© Actons w

© Actons v

Lve sto

Sort| by Herarchy
AalyTics ATE | Gwi

18 Mo, 2015 §1:12
ke Cooper

05 Sep. 2015 0622
el Cooper
07062015 0312
17 Age. 2015 02:49
eissa Harman
17 Apr 2018 0304
17 Agr 2015 0320
06 Sep, 2015 01220
ichal Cooper
08 Sep, 2015 01:47
Michasi Caoger
17 g, 2015 0238
17 Apr 2015 8308
17 Apr 2015 0411
esssa Harman
17 4912015 0429
Meissa Harman
17 g1, 2018 0437
08 00t 2015 1045
22 Apr, 2015 0847
A 20151148
eissa Horman
22.4g1, 2015 1224
ueiasa Hormen

2 pr 2018 1232
Ligissa Harman

¥ TelerikSitefinity

Settings for pages
K Pemiissions for al pages
£ Custom fisids.

¥ Recyde Bin

Learn more with video tutorials

41 How to crene page youts
024 mi)

[ How to setu pages win

@) Restaurant World Tou...

o Dashboard

Home

Comments Ive Made
Site Stats

Alismet Stats

My Blogs

Blogs | Follow

= Store

# Posts
7 Media
@ Links
B Pages
¥ Comments

=] Feedbacks

2> Appearance

Users

# Toals

Settings

© collapse menu

DISCUSS

“Upgrade to Pro

& mom

NewPost [ Davefd Q

No stats are available for this time period.




What could go wrong in @
migratione

(if you don't do some basic tasks)



Example: A reduction In indexed
pages

(Google Search Console, “index status” report)




Example: Increase in 404 errors
reported

112,573

(Google Search Console, “crawl errors” report)



Example: Reduction in organic fraffic
and keyword visibility

01-Jan-2015 - 31-Dec-2016. @ Sessions
01-Jan-2014 - 31-Dec-2015: Sessions

Feb 20 - Feb 26 Mar & - Mar 12 Mar 20 - Mar 26

(Google Analytics, SEO Monitor)



Pre-Launch

Launch

Plan, test and be agile

Site Migration Project & Personal | & Privaie

Post-launch

Design Agency A
Design Agency A
Development Agency B
Project Manager
Development Agency B
Project Manager
Development Agency B
Development Agency B

Set (realistic) targets and stick to them

Plan every element over a timeline with
stakeholders signed-off

Account for “buffer time"” (in case stuff
goes wrongl)

Keep communication lines open
between all stake-holders

Development Agency B, Focus group, customers

Development Agency B
Development Agency B



Tasks to consider when Migrating or
Launching a new site




Tracking and Analyftics

1. Account for all tracking properties
« Google Analytics, AdWords, HotJar (and other tools)

2. Account for all goals, event tracking,
e-commerce tracking

3. Opportunity to consolidate all fracking in Google
Tag Manager and improve tracking settings



Check which sections

Migrate your content

are performing

Decide to migrate,
consolidate or just

redirect

Account for all on-site

SEO elements

Look for opportunities to
improve content during

migration

Low engagement
Low conversion rates
Low traffic

High page exifs

(Content value audit)
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audit fo inform this

Ensure you list ALL old pages
and map to new locations

Test redirects before launch o
a testing server

Test again after launch and
monitor 404 errors

00
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=1

Wow W W
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w
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Redirect mapping

You could use a content valud

.com/about-u

.com/c

/corporate/
.com/corporate,

.com/corporate/conferences/

.com/corporate/f
.com/corporate/p
.com/corporate/
.com/event-m
.com/event-m;

.com/event-ma

.com/venue

ved
.com/wed

.com/wed|

.com/weddi

.com,

New Chosen URL

ite.com/event-management/

te.com/even

te.com/event-m:
te.com/event-ma

ite.com/event-ma
ite.com/event-ma

te.com/event-mal
te.com/event-ma
te.com/event-m;

te.com/event-ma
te.com/event-mal

te.com/event-ma

ite.com/contact-

ite.com/wedding:

ite.com/wedding:

(Redirect strategy)

s-of-work/conferences/



Resolve Technical / On-Page SEQO issues

Ensure key on-site SEO
elements are in place

Use opportunity to fix any
existing issues (avoid migrating
them)

Issues may include:

* Missing or mulfiple H1 tags

* Duplicate content
« Missing titfle / meta description tags

« Non-indexable pages

* Redirect chains I (DeepCrawl, Technical SEO ’rool)
« Slow load speeds (mobile/desktop)

« Usability issues (mobile/desktop)




We can help!




Website Launch and Migration Service

Pre-launch activities:

» Set-up website tracking and/or establish benchmark
using current data

» Technical and on-page SEO audit of current and/or
new site with clear recommendations

« Backlink profile and link distribution audit

« Content value audit for migration, consolidation or
redirect strategy

« Detailed redirect strategy
« New navigation mapping
* New UX evaluation and support

« Set up and manage task list with stake-holders against
expectations and timeline




Website Launch and Migration Service

Launch and post-launch activities:

« Monitoring of site performance against benchmark
results

« Monitoring of search engine indexation

« Technical and on-page SEO re-audit, supporting
outstanding technical website changes

« Thorough redirect testing and resolution support

» Final sign-off of project against initial goals and
discussion of next steps




Resources

e hitps://anicca.co.uk/blog/website-launch-and-migration-guide/
« hitps://anicca.co.uk/blog/technical-seo-audit-guide/

« hitps://anicca.co.uk/seo/technical-seo/site-migration/




Thank you

By Sukh Singh
Head of Technical SEO
sukh@anicca.co.uk
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