
How you can use LinkedIn to make 

connections and grow your business 



LinkedIn by numbers
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+8%
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51%

UK Adults that can 

be reached via 

LinkedIn

13%

Percentage of 

internet users 

who use social 

media for work 

purposes

LinkedIn is the worldõs largest professional network with over 630 million registered 
membersin over 200 countries and territories. 

There are more than 30 million companies represented worldwide on LinkedIn and 
35,000 different skills listed.

https://news.linkedin.com/about-us#statistics
https://datareportal.com/reports/digital-2019-united-kingdom


Advertising on LinkedIn

Advertising on LinkedIn is 

comprised of three main 

components that you can use 

to address different business 

challenges.

ÅCampaign objectives

ÅAudience targeting

ÅTypes of ads



Objectives

ÅAwareness

ÅBrand Awareness (TBC June 2019)

ÅConsideration

ÅWebsite visits

ÅEngagement

ÅVideo Views

ÅConversions

ÅLead Generation

ÅWebsite Conversions (TBC June 

2019)

ÅJob Applicants (TBC)

Whilst website conversions isnõt available 

yet as a direct objective you can still run 

conversions campaigns by selecting 

Website Traffic and using conversions and 

the optimization metric.

For brand awareness currently we can use 

Website Traffic and optimize for impressions 

to maximisethe amount of ads being 

served.



Audience Targeting Options

Job Experience

ÅJob function

ÅJob seniority

ÅJob title

ÅSkills

ÅYears of 

experience

Education

ÅDegrees

ÅFields of study

ÅMember 

schools

Demographics

ÅAge

ÅGender

ÅLocation

Company

ÅCompany 

connections

ÅCompany 

followers

ÅCompany 

industry

ÅCompany 

name

ÅCompany size

Interests

ÅMember 

interests

ÅMember groups



Matched audiences

ÅLinkedIn offers matched audiences that 

can be created in a number of ways

ÅWebsite data (from your insight tag)

ÅFrom uploading customer lists

ÅFrom a data integration service like 

the ones on the right

Audiences must match at least 300 

LinkedIn accounts.

To give an idea of size LinkedIn 

recommend a min of 10,000 with the max 

being 300,000

Audiences will expire after 90 days if 

unused or unedited

Data Integration Partners

Å Marketo

Å Oracle Eloqua

Å Liveramp

Å Acxiom

Å Zapier

Å Salesforce Advertising Studio

Å Microsoft Dynamics 365

Å HubSpot



Formats

Å Single image ads -Run native ads in the LinkedIn 

feed across desktop and mobile

Å Carousel ads -Tell an interactive story that inspires 

professionals to take action

Å Video ads -Captivate a professional audience with 

native video at every stage of the buyerõs journey.

Å Text ads -Drive new customers to your business on a 

budget that works for you

Å Message ads (InMail)-Send personalised messages 

to the people who matter most to your business

Å Dynamic ads (desktop) -Engage prospects with ads 

automatically personalised to them

Å Follower ads

Å Spotlight ads

Å Job ads



But firsté



Your LinkedIn company page

ÅHave you got your LinkedIn company 

page set up?

ÅHave you added your logo and a 

relevant header?

ÅHave you encouraged your employees 

to list the company as their employer 

using the page?

ÅHow many times are you posting 

content a week?

ÅWho is responsible for managing 

engagement on LinkedIn for your 

company? Responding to posts and 

comments?



Your LinkedIn company page

A recommended strategy suggests you should 

do the followingé

Å Approximately 1 hour posting and engaging 

with your audience via LinkedIn

Å Update your header image every 6 months to 

keep the page fresh

Å Post 3-4 times a day 

Å Mix up you content and post about more 

than just your company and share

Å Company news

Å Blog content

Å Industry news and research

Å Case studies

I

Hour

6

Months

3-4

Times



Content suggestions tool

ÅStruggling to know what your audience 

are engaging with?

ÅMinimum 300 page followers before you 

get suggestions for your specific follower 

audience

ÅFocus content around what is trending 

for your target audience in the last 15 

days

ÅSpecify your audience by different

ÅIndustries

ÅLocations

ÅJob Functions

ÅSeniorities



Campaign #1



Brand awareness ðEngagement campaign

ÅUse engagement as the objective for 

your campaign

ÅGot an extensive customer list you want 

to follow you? Create a matched 

audience and find your customers on 

LinkedIn

ÅIf not, build your audience based on 

who you think your customer is or the 

type of customer you want

ÅSelect a handful of your most relevant 

pieces of content to create a range of 

single image, carousel and video ads

You could also use Website Traffic and select 

follower ads as your placement option.

The downsides are these are desktop only and 

donõt have any real content to them so arenõt 

great if people donõt know who you are or what 

you do.



Analyseyour page and posts

ÅUse your page analytics to understand 

who is engaging with your page and 

which of your posts are performing best

ÅAre you attracting who you thought you 

would?

ÅAre there any unexpected insights you 

can use in your targeting about the job 

titles of people following you or industries 

they work in?

ÅWhat content is performing best?

ÅHow do you compare to the 

competition?


