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data driven digital marketing

How you can use Linkedln to make
connections and grow your business




Linkedl n by numbers
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https://news.linkedin.com/about-us#statistics
https://datareportal.com/reports/digital-2019-united-kingdom

Advertising on Linkedln
A05)
Advertising on Linkedln 1 s

compri sed of three main
components that you can use |
di f f

t o addr ess ' er ent busi n §sQ
chall enges. .

ACampaign objectives
AAudi ence targeting
ATypes of ads
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Obj ecti ves

A Awareness

ABrand Awarenesz0)Id9BC
A Consideration

AWebsite visits

AEngagement

AVideo Vi ews
AConversions

ALead Generati on

AWebsite Conversions
2099

AJob Applicants (TBC)
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Whil st websi t e @c oanvvael rl sai bol
yet as a direct objectiyv
conversions campaigns by
Website Traffic and wusin

(TBEhéuBRti mi zati on metric.

For brand awareness curr
Website Traffic and opt.
t onaxi mimke amount of ads
served.



Audience Targeting Options
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Experi eikdacati onDemographicf€ompany | nt er est s
AJob functibhbDegrees A Age A Company A Member
AJob seni ArFAiteyl ds of &AtGedy er connectionsinterest :
AJob titl eA Member ALocationACompany AMember gro

ASkills school s foll ower s
AYears of A Company
experience Il ndustry
A Company
name

A Company size



Mat ched audi ences

ALinkedln offers matched aDathintegmatorePartnetsh a t
can be created I n a numbepR St Ways

Awebsite data (from your g ioRcbishiyt tag)
AFrom upl oading customerAILi\i,er%lﬁps

AFrom a data integrationgs&éwvice |ike

the ones on the right _
A Zapier

A Salesforce Advertising Studio
| e %\s t .
Microsoft Dynamics 365
| ze LI r'?‘ngbépIOtn
he max

Audi ences must MaOtOc h a't
Li nkedl n account s.

To give an i1 dea of s
recommend aloOniomnd ®d®h t
bei 80, 000

Audi ences wil DOexypi rid after
unused or unedited
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For mat s

A Single i mRypen amchs i ve ads in the Linkedln
feed across desktop and mobil e
A CarouselTedds an interactive story that in
professionals to take acti on
A Video -@alpti vate a professional audience
nati ve video at everdy jsoagreewyf the buyer
A Text -Bdisve new customers to your busd
budget that works for you
A Message ads-Selmdvapielr)sonal i sed me:¢
to the people who matter most to
A Dynamic ads -Ehgsalgteop) ospects wi ft
automatically personalised to th
A Foll ower ads
A Spotlight ads

A Job ads
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But éf I r st
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Your LI
AHave you
page set
AHave vyou
rel evant
AHave vyou
to |1 st t

using the
A How many
content a
AWho is re
engagemen
company?
comment s?
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header ?

encour aged
he company
page?
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Your Linkedln compa ge

A recommended strategy suggest pul d

do the fé&®l | owing

A Approxi mdtoedroysti ng and engagi nJ{
with your audience via Linkedln

A Update your heade@moinmahgse every
keep the page fresh

A PogS#ti masday

A Mi x up you content and post a\ / ‘e
than just your company and sha

A Company news
A Blog content
Alndustry news and research

A Case studies
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Content suggestion
know what

wit h?

foll ower s
ons for

AStruggling to
are engaging
AMini mudrpage
get swuggest.i
audi ence

b e
your

wh a
ence

content around
target aaéi

AFocus
for your
days

ASpeci fy audi ence
Al ndustri
ALocatii
AJob

A Seni

your by
es
ons
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Page Content Suggestions
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Page Content Suggestions

Audience size @

1,000,000+

Filter by
o All Linkedin members
() Page followers

() Employees

Industry

‘ al

Marketing and Advertising

(8 oniine Media
:\ Information Technology & Services

\:\ Internet

Location

Job function

Analytics ¥

Analytics ¥

@ & s ®m & @@ ™

Home My Network Jobs Messaging Notifications ~ Me

Activity ©

a s

View as member

Activity @

(_) Welcome to Content Suggestions! Select your audience to get started. Relaunch onboarding

Trending content for last 15 days @&

Marketing and Advertising + Digital Marketing + Society and Culture + Social Media +
Media Buying +
=+ Add a topic

Articles for: All Topics

T Meet the marketer behind the Raptors’ #WeTheNorth campaign 2
- e MLSE VP of Marketing and Communcations Shannon Hosford oversaw one ...

] Canad Your Source For Busi
Marketing and Advertising
$47 million performing arts centre opens at Knox Grammar 2
A $47 million performing arts centre has opened at Knox Grammar School i...

Music Education  Arts and Entertainment  Musicals



Campal dn #
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Brand awadEenmgeasgse ment Cc a

AUse engagement as the obj ecty
your campaighn

A Got an extensive customer |
to follow you? Create a ma
audi ence and find your cus
Li nkedl n
Alf not, build your audienc
who you think your customer
type of customer you want
ASelect a handful of vyour
pieces of content to cre
single I mage, carousel a
2 Nt
) W\
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Anal yoseir page and
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