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About Me

been wi t-Ghyeahsrandcsicvathins 1J
the paid media team

Outside of work a lot of time is spent with my
niece and nephew. | have also recently started a
health and fithess journey

Also a very keen cook
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About Anicca

Established

2007

First started
building
websites and
offering
search
marketing for
clients back in

2007
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We now have
a team of 20
based in our

office in
Leicester

Marketing

Partner

Google
Partner

We are one of the
leading digital
marketing agencies
in the East Midlands
and both a Google
Premier Partner and
Facebook
Marketing Partner

LEICESTER
DIGITAL
LIVE

We co -founded
and run the
monthly
Leicester Digital
meetup and the
annual
conference
(Leicester Digital
LIVE in October)

Winners of The
Drum UK Search
Awards 2019
(including the
Grand Prix) and
East Midlands
Chamber
Excellence in
Customer
Service award
2018

CII'\ICCCI

academy

we practice what we feach

Anicca
Academy runs
several courses

of upto 12
workshops
leading to
gualifications
from the Digital
Marketing
Institute (DMI)
and Chartered
Institute of

Marketing (CIM)




Introducing Affiliate
Marketing

Looking at what affiliate marketing entails and
how it can help you to achieve your business
objectives



Introduction to Affiliate Marketing

Affiliate marketing is a growing and ever popular tool for any performance marketer. The concept is relatively simple, it lin
advertisers, publishers, and customers all under one marketing channel; in which the advertiser rewards the publisher for
either visitors to the brands website or customers acquired through the marketing efforts. Affiliate marketing is all about

collaborating and partnering with the right publishers and influencers to drive hyper -targeted and engaged traffic to your
website, with the overall aim of driving sales and conversions.

Advertiser

As an advertiser you You sign up to an
are looking to expand affiliate network
your reach to relevant which you use to find

These partner sites act The publisher site directs
as publishers on your users to your website

behalf and share your and once there if they

and hyper -targeted partner websites to product or service with decide to convert you
users that are your connect with their following and

° : pay that publisher

ideal customer o ..
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Market Size

$15bn

spent on affiliate
marketing in 2019

Source: JebCommerce
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81%

Of brands have
an affiliate
program

Source: MediaKix

23%

Average
contribution to
a businesses

revenue

Source: Authority Hacker



Why Your Business Should Be Using Affiliate Marketing

Scale your business '
your k Hand pick your Full data
and drive affiliate partners to transparency with
incremental revenue drive hyper -targeted ix%l traclzlin
and leads website traffic P J

Only pay when a sale Control what
Low entry costs : : :
or lead occurs incentives you give
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Introducing Affiliate
Marketing

Looking at what affiliate marketing entails and
how it can help you to achieve your business
objectives

Types of Affiliates

When it comes to affiliates there are different
types of affiliates and sites that you may want
to consider (and some you may want to
avoid)



W"&UM"?@M’ Bloggers & Influencers

HOME TRAVEL PHOTOGRAPHY DESTINATIONS FOOD HACKS ARCHIVES CONTACT

Can be great to reach niche and targeted
audiences, and offer credibility to your brand as
the consumer already trusts in the publisher.

Some influencers use personal blogs and
websites to drive affiliate activity
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See latest Sta vouchers NEW Compare ' Competitions Guides Blog Quicklinks v Joinfree Login

\\O VOUCherCloud'm dh PopularBrands i Categories @ Local [] Saved Q MyAlerts

Vouchers & Cashback

Vouchers and Discount Codes from Vouchercloud.com

22,038 Free Vouchers & Discount Codes added this Week by our UK brand experts

Customers are always on the hunt for a good
deal, and coupon or cash back sites offer them
just that

You can offer specific voucher codes, or in some
— s .8 L/ instances the publisher themselves will offer a
B RAREOI A 255%.Off Selecta Lnss a Sict RN 10 it ol wha P ot portion of your commission as cashback for the

Breakdown Beaverbrooks Orders Over £150 at Jacamo Replacements at Exante
customer
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— @ Foop FASHION & BEAUTY PRODUCT REVIEWS SUBSCRIBE NEWSLETTER (Q @ vk

5 best anti-ageing day

tﬂ m Reviews

With so many creams on the
market, how do you know which
ones really...

i P’:“"’fe:°°"e“ 1 The customers visiting review sites already have a
- We tested 19 of these versatile .
kitchen gadgets to find the desire to purchase and knowledge of what they
best... .
wish to purchase

The top 10 steam irons

The GHI pressed and steamed They are looking for final validation before they

countless shirts and trousers to

find th., make the conversion. As a result of this a well

placed promotion can deliver high conversion
Our review of Amazon's r ates

PRODUCT REVIEWS e new Kindle Paperwhite

The new Amazan Kindle
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PPC/Search

These publishers will use their own money to
promote your product or service through PPC on
platforms like Google Ads or Facebook

For most cases they will check whether you are
happy for this to happen as it could interfere with
your own activity




