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Top 20 Hashtags Used
with #contentmarketing







Top 20 Topics Discussed
with #contentmarketing



The Usage of Links and Visual Content in 
Tweets with #contentmarketing



46% 
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Top 20 Content Marketing Influencers
on Twitter
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Top 20 Google Search Queries
Related to Content Marketing



Top 20 Questions about Content
Marketing Asked on Google



01 It takes a strong strategy to do 
content marketing well.

02 Businesses are looking for new 
ways to promote themselves on 
social media. 

03 The ties between SEO and content 
are getting stronger.

Key Takeaways:



04 Analytics and technology are 
getting serious.  

05 Automation and outsourcing are 
here.

06 Everybody likes visuals.  

Key Takeaways:
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Top 20 Most Expensive Keywords
in the Content Marketing Industry



01 The pandemic didn’t extinguish the 
interest in content strategy 
conferences.

02 B2B companies are interested in 
automating and outsourcing their 
content creation. 

03 There’s a strong demand for 
solutions that can streamline 
keyword research and analytics. 

Key Takeaways:





Longreads
● Long texts (3000–7000 words) get x2 pageviews and 24% 

more shares than articles of average length (900–1200 
words).

● 7000+ word articles drive almost 4x more traffic than 
articles of average length (900–1200 words).

● Short posts (300–900 words) gain 21% less traffic and 75% 
less backlinks than articles of average length (900–1200 
words).

● Short articles (300–600 words) are shared 3x less often 
than longreads of 7000+ words.



Visual Content
● Posts with one image get twice as much traffic as posts 

containing text only. These also get 30% more shares and 
25% more backlinks.

● Posts with 7+ images get X4 more traffic than articles 
containing just text.

● Posts that don’t contain a video get 92% less traffic and 24% 
less shares than posts with at least one video.



Longreads
● Long texts (3000–7000 words) get twice as many pageviews 

and 24% more shares than articles of average length (900–1200 
words).

●  7000+ word articles are absolute leaders in terms of content 
performance, as they drive almost 4 times more traffic than 
articles of average length (900–1200 words).

●  Short posts (300–900 words) gain 21% less traffic and 75% less 
backlinks than articles of average length (900–1200 words). 

● Short articles (300–600 words) are not shared at all 3 times 
more often than longreads of 7000+ words.



Content Length
Impact on Performance
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Non-Shared Articles
By Length



Headline Type
Impact on Performance



H1 Length:
Impact on Performance



Distribution of Heading
Depth by Performance



Number of Lists:
Impact on Performance



Number of Images
Impact on Performance



Number of Videos
Impact on Performance



01 Longreads are the best traffic 
drivers.  

02 Explanatory headlines look more 
attractive.  

03 A clear structure makes 
your content better. 

Key Takeaways:



04 Visuals are great for increasing 
engagement. 

05 Lists can increase your number 
of readers.

Key Takeaways:
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Use of Content Marketing
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Strategy and Budget
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Strategy and Budget
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Strategy and Budget



Strategy and Budget



Strategy and Budget



Content Marketing Team
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Content Marketing Team
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Content Creation and Distribution



Content Creation and Distribution



Content Creation and Distribution



Content Measurement



Content Measurement
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Content Measurement



01 Building a perfect strategy isn’t 
easy.  

02 Content should drive traffic and 
leads.  

03 Businesses expect a lot 
from their content.

Key Takeaways:



04 Small teams achieve big goals.  

05 The challenges are being 
addressed with technology. 

06 Educating is the key to 
success.  

Key Takeaways:
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Top 10 Skills Required in the Content 
Marketing Industry



Top 5 Soft Skills Required in the Content 
Marketing Industry



01 Social media and SEO are the key 
content marketer skills. 

02 You’ll have to build an informed 
strategy. 

03 Strong leaders are always 
in demand.  

Key Takeaways:





Identify keywords

Identify relevant 
keywords and topics. 
Search for 
non-branded search 
terms, especially with 
lower volume and 
high relevance

Analyze local 
pack, featured 
snippets, 
knowledge panel, 
PAA, carousels, 
etc

Get the best 
expertise to 
answer these 
queries and 
create informative 
content 

Your presence 
is not only your 
snippet, it’s 
your social 
pages, forums, 
work of your PR 
team

Change the 
copy, increase 
the number of 
customer 
reviews and 
implement the 
star rating.

Analyze relevant 
SERP features

Create content Maximize real 
estate in SEPR

Optimise your 
snippet



01 Users are driving the conversation 
and intrusive irrelevant ads don’t 
work anymore

02 Always think of the distribution 
channels before creating the 
content. If it’s text, then it’s Google

03 Create content with users 
& search engines in mind 
from the first word.

Key Takeaways:



04 Aim for text that is 800 words 
long, reading level should be above 
plain language. Reading time 3 
minutes.  

05 Visibility of your content in 
search is a collective effort of all 
marketing team members. 

06 Look for low hanging fruit 
– long tail keywords

Key Takeaways:
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