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About me
• Client Services Manager with Anicca
Digital for 7 years
• Worked in the digital landscape for 10+
years, on both the sales and account
management side
• BA International Business Management
• Mummy to two boys

• When I’m not attending to my children’s
never ending needs. I enjoy swimming,
baking and binging on the latest box set

What is Business Networking

Business Networking
“The process of establishing a mutually
beneficial relationship with other
businesspeople, potential clients or customers.”
Benefits
• Communicate with professionals relating
to your industry
• Establish a mutually beneficial
relationship
• Expand your pool of contacts
• Improve your personal and business
profile
• Build awareness of your brand
• Hear about the latest trends,
technologies in your industry
• Generate leads – don’t expect this to
happen straight away!
• An opportunity to pitch

Why do we network?
What is your objective?
• Generate business leads
• Sell your products or service
• Develop business partnerships
• An opportunity to help your business and other business owners
• Share connections
A measurable objective?
Keep your objective in mind, what is your measure of success…
• Event attendances
• Business cards
• Connections i.e. LinkedIn
• Enquiries

Types of events
Business seminars
• Conferences
• Exhibitions
• Seminars

Professional
associations
• Local Bid
• Chamber of
commerce
• BNI

Networking groups
• Local groups
• General or industry
specific like-minded
professionals with a
similar goals

Networking in 2020
Early 2020
• Lockdown One - all events, seminars and networking was cancelled
• The focus for businesses was to react (or survive) these economic changes
This lead to
• Drop in supply - a lack of live business events meant there was no
opportunity to connect
• Increase in demand - this was at a time when business owners (and
managers) needed to get advice and support from other colleagues – (as
they often felt helpless or lacked any control over the changing
circumstances)
Introducing…

Digital Networking

Digital Networking

What is digital networking

• Networking events hosted and conducted through online
communication channels
• Adopt the use of modern tools – video conferencing and chat
facilities (we were all getting used to Zoom, Hangouts etc)
• Efficiency pro’s and con’s
• Less consuming on personal time
• Allows more structure
• Less direct time with new potential relationships
• Objectives of these virtual event
• Help, advice and supporting each other
• Build relationships
• Share contacts (and social interaction when many were working
remotely)
• Generate new business opportunities!

Hybrid Networking
Networking events, seminars and exhibitions will move to a more hybrid
approach combining regular face to face events with online events to
help reach a wider audience

.

68%

Event marketers
reported that a hybrid
solution that can
manage both virtual
and in-person events,
will play a key role in
the 2020 and 2021
event strategies

98%

Event
professionals do
not believe
virtual events will
replace inperson events

Date Source: Bizzabo

The future…
63% of organisations are
moving to digital
conferences or events

68% of event marketers
reported that a hybrid
solution that can manage
both virtual and in-person
events will play a key role
in the 2020 and 2021 event
strategies

Over half of event
marketers are challenged
by the logistics of virtual
events and believe virtual
events require a different
set of skills and resources

More than half of
organisations are
increasing the number of
webinars they produce

53% of event marketers
believe it is more difficult
to create unique and
memorable experiences
for attendees through
virtual events in
comparison to in-person
events
Date Source: Bizzabo

What this means…
• This will make networking less local, more national with less regional
limitations

• Chat facilities such as Zoom allows the ability to have break out rooms
to give attendees the opportunity to cluster together and network with
focus groups
• The Elevator Pitch – a great opportunity to deliver your pitch to an
engaged audience. This opportunity is not always available at face-toface networking events.

Attending a digital event

Find the right event for you
• Invest your time wisely – spend some time searching for the right event to meet your
objectives
• Join/subscribe industry specific groups, networks and blog sites

• Member groups
• Sign up to seminars, newsletters, exhibitions lists
• Use social media platforms
• Join groups
• Contribute and comment regularly
• Search for industry specific and general groups

• General networking sites - Meet up, Eventbrite
• Professional associations – Chartered Institutes, societies, certified personnel

Your social media profiles
• Ensure your social media profiles are
up to date
• Your social media profile is usually the
first result Google shows when
someone searches for you.

• Think of it as your personal brand

• A clear professional picture
of yourself
• Updated personal bio
• Explain what you offer or
how you can help
• What problem do you
solve?
• Highlight how potential
interests can contact you

Using Social Media
• Sign up to events
• Join groups, build connections
• Share valuable, relevant content
• Post engaging, informative content
regularly
• Like, follow and share another user's
content
• Use hash tags and buzz words, allowing you
to be found in conversation

What to expect
• Digital networking events tend to be more structured than
traditional events
• Common agenda
• Introduction
• Guest speaker or presentation
• Break out sessions
• Pitch your services
• Present your services – take advantage of a speaking slot
opportunity!

Making the most of your
opportunity
• Prepare – research the group, who will be
attending, what is the agenda, will there be
a breakout session or opportunity to pitch?
• Keep in mind your objective for attending

• Spotlight the value you bring, the problem
you solve, the service you offer, how you
can help

• Ask questions
• Share your business information
• Make new connections
• Offer to connect through Linkedin
• Ask for a “1-2-1” meeting

• What are you looking for?

• Share industry information – add
something, bring value to the session

• Be memorable

• Be confident

• Speak to as many people as possible

• Prepare your pitch!

The Elevator Pitch

•
•

A short persuasive speech, statement or description that explains the product or
service you have to offer.
This is explained in a way that the listener can understand and gather the most
important information in a short period of time to spark an interest in the solution you
have to offer.

What to say
Your pitch should;
Introduce yourself, your company and your role
• Explain in one paragraph what your company
does
Or
• Articulate a possible problem in a clear way and
explain how you might be able to help them
• Explain what you want
• Close with a call to action

Focus on;

“If you’d like more information on the services we offer” or
“Would like to keep in touch, you can contact me by
email or feel free to connect with me on LinkedIn”

•

Keeping the attention of your
audience, get people genuinely
interested in you

•

Make it interesting, relatable,
memorable

•

Highlight your USP

•

Be clear on what you want to get
out of attending this event

•

Spark curiosity

•

Be ready for more questions

•

Keep you pitch to 30-60 seconds

Results?
• Focus on connections and referrals,
consider your measurable results

• Set a goal/outcome for the event
• Build relationships
• Connect with potential clients – LinkedIn,
share contact details

• Connect other service providers through
existing contacts
• Improve your local busines profile
• Promote your business as often as possible

• Generate and expand your list of contacts
• Don’t be afraid to follow up

Presentation tips…
• Keep your camera on, eye-level or
higher
• Dress appropriately
• Prepare your stage – pick the right
background
• Lighting – fill your face with light
• Sound check – background noise
• Dress rehearsal – know what you look
like!

Networking groups to consider

Finding networking groups
• Google search
• Networking directory website;

https://www.lovebusinessnetworking.co.uk/networking-directory/
https://www.findnetworkingevents.com/in/leicestershire/

• Events booking platforms
https://Eventbrite.co.uk
https://meetup.com

• LinkedIn and other social platforms

• Search for events, seminars, conferences

• Referral from colleagues
• Invitation (usually via email or social media)

BNI & other national groups
BNI (Business Network International)
• https://www.bni.com/

4 NETWORKING ONLINE
• https://www.4nonline.biz/

Institute of Directors
• https://www.iod.com/events-community

Chamber & business groups
Local Chamber of Commerce

• Business owners in towns and cities form these local societies to represent
the local business community.
• britishchambers.org.uk

East Midlands Chamber

• https://www.emc-dnl.co.uk/connecting-you/networking-andsocial-events/

NatWest Business Builder

• https://natwestbusinessbuilder.com/
• Digital tool designed to support small businesses

National Federation of Self Employed & Small Businesses
• Advice, financial expertise and support
• https://www.fsb.org.uk/event-calendar.html

Sector-specific groups
Institute for chartered accountants
• https://www.icaew.com

The Law Society
• https://www.lawsociety.org.uk/events-and-learning
British Computer Society
• https://www.bcs.org/events-home/
Property and construction
• https://www.built-environment-networking.com/region/east-midlandsconstruction-property-conferences/

East Midlands Chamber focused events
• https://www.emc-dnl.co.uk/connecting-you/industry-focused-events/
Medilink
• https://www.medilinkem.com/events/

Leicestershire groups
(examples)
Business Networking South Leicestershire

• www.businessneworkingleicestershire.co.uk

The Midlands Business Network

• https://themidlandsbusinessnetwork.co.uk/exhibitions/networking-events/

The Business Support Network for NW Leicestershire
• https://www.nlbnetworking.co.uk/

Enterprising Women in Business

• https://www.emc-dnl.co.uk/connecting-you/networking-and-socialevents/enterprising-women-events/

Business Networking Online

• https://www.eventbrite.co.uk/e/online-network-for-leicestershire-basedbusinesses-tickets-135677869159?aff=ebdssbdestsearch
• https://www.fab-networking.com/leicester-business-networking-events

Top takeaways
• Keep your long-term and short-term objectives in mind
• Join as many groups and networks as possible – but stay with the groups you enjoy
attending
• Contribute, connect, like, follow, share – be active and available

• Events may not always be industry specific, attend as many as possible
• Educate, intrigue your audience with the service/s you have to offer
• Be prepared, have your pitch ready
• Share your contact information regularly
• Connect with everyone
• Don’t always expect immediate results
• Dress rehearsal!

Leicester Digital – re-launch

Tuesday

st
1

June 6:00 pm

• Date: First Tuesday of the month at
6.00 pm

• Venue: Anicca Digital Offices, Frog
Island, Leicester
• Format: 2 or 3 short talks from
guests (also live-streamed)
followed by beer and chat
• Refreshments: Free beer & pizza
• Sponsor: We are looking for a
sponsor, so we can move to a
local pub

https://www.meetup.com/Leicester
-Digital-Exchange/

Thank you
Any questions?
Rajal - rajal@anicca.co.uk
Ange – angela@anicca.co.uk
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