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About Me

Senior SEO Account Manager at
Anicca

| have worked at Anicca for 6
years

| previously worked at another
agency for just over 4 years
Mainly focus on technical SEO,
local SEO, Google Analytics and
Google Data Studio

In my spare fime | ride motorbikes
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Why i1s it important to audit your
website?




Better Organic Visibility

Improving Organic Visibility is essential to help
bring more visitors to your website and
ulfimately leads to more sales and conversions
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Improving Click Through Rate

Improving Click Through Rate by optimising
your website properly means that a higher
percentage of people will click on your website
from Google
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More Conversions and Sales

The goal of any business or website is to get
more conversions and sales. By auditing your
website you can find where the biggest
opportunities are to increase conversions by
making adjustments to your website
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What tools do we need to audit
our website?




Google Analytics

§ Google Analytics

Google Analyfics is the most valuable tool that
any business owner could have. This allows us
fo see how much fraffic is coming fo the
website, how people find the website and
what type of customers convert
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Google Search Console
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Google Search Console is another
incredibly valuable free fool
available to website owners. This is
the health centre for your website,
allowing you fo see how well the
website Is being indexed and also
what queries people are using to
find your website




Google PageSpeed Insights

ra PageSpeed Insights

Google PageSpeed Insights allows us to analyse the
content on a webpage and defermine whether it
provides a good user experience or not. We can use
this fo find out what elements of the page need
improvement

anicca




Screaming Frog

Scre¥ming

Screaming Frog is both a free and paid tool. This is
what we'll use to crawl the website and find
technical issues. The tool is free for crawling up to 500
URLs, or you can purchase a licence for unlimited
crawls and more features for £149 a year.
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Siteliner

Siteliner”

Siteliner is another free fool. We will use this to identify
duplicate content across the website. You can crawl
up fo 250 URLs withoutf an account to get a rough
idea of any duplicate content on the website.
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What should you look at in your
audit?

(And what corrective action you should take)




Popular Organic Landing Pages

The first thing we want to look at is the most popular organic landing pages. To
do this we will use Google Analytics and specifically the Landing page report.

Landing Page *All Contact Form . p) contact Form
. % New Bounce Rate Sp:sg;;; Avg. Session En‘}g';':ls.l(sum Enquiries (Url) (Goal E;:ldiﬁggt?lﬁ; (D(;:.lal
IlnE Sessions Rl Duration Conversion Rate) 16 Completions) 16 Value)
60.55% 1,673 49.95% 1.16% 37 £0.00
Organic Traffic Avg fo % otal Avg Avg for V % of Total: 58.18% % of Total: 0.00%
b 19.71% (8,489) 6 131 (5 )
(-21.5 (-26.
1. 7 3 | 1,315 (47.59%) 54.45% @ 716 (4280 33.84% 3.50 00:03:29 1.06% 14 (43.75%) £0.00 (0.00
2. /about-us/pricing-rate-card/ \El 333 (12.05%) 87.09% 290 (17.33 80.48% 1.37 00:01:05 0.00% 0 (0.00 £0.00 (0.00%)
3. [traming/digitalmarketing-qualifical gg | 145 (525%) 82.76% 120 (717 91.03% 112 00:00:30 0.00% 0 (0 £0.00 (0.00%)
4. /meet-the-team/ N 86 (3.11%) 46.51% 40 (239 39.53% 3.29 00:02:54 0.00% 0 (o.00 £0.00 (0.00%)
5. [seo/ (] 69 (2.50%) 71.01% 49 (293 34.78% 2.64 00:04:03 10.14% 7 (21.88%) £0.00 (0.00
6. /terms-and-conditions/ ( 42 (1.52%) 76.19% 32 (1919 92.86% 1.12 00:00:07 0.00% 0 (0.00 £0.00 (0.00
7. gff;;‘f"m“‘a’SOC"Q"QUd”S'CO”S“” = 39 (1.41%) 79.49% 31 (145 71.79% 1.54 00:02:29 0.00% 0 (0.00 £0.00 (0.00
8. /training/ R 37 (1.34%) 56.76% 21 (1.268 32.43% 3.62 00:05:31 2.70% 1 (3.12%) £0.00 (0.00
9. (notset) 32 (1.16%) 131.25% 42 (25 0.00% 0.00 00:03:37 0.00% 0 (0.00 £0.00 (0.00%)
/about-us/ = 30 (1.09%) 26.67% 8 (04 66.67% 1.67 00:02:19 0.00% 0 (o.00 £0.00 (0.00

anicca

Report found:

Behaviour > Site Content > Landing Pages (we also use the organic traffic segment)
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What are we looking for?

. .
tanding Pege ey N bowmceRse PSS avg.sessin ﬁ%ﬁﬁ%}ﬁsw E.}‘Eiléﬁ%‘l‘fﬁ)z G acmasrom,
Sessions Duration Conversion Rale] 16 Value)

1.16% 32

Organic Traffic ey | s
1. B | 1,315 (47.59%) 5445% | 716 (4250%) 33.84% 3.50 00:03:29 1.06% 14 (43.75%) £0.00 (0.00%)
2. /about-us/pricing-rate-card/ = 333 (12.05%) 87.09% 290 (17.33%) 80.48% 1.37 00:01:05 0.00% 0 (0.00%) £0.00 (0.00%)
3. f;rna;?i”g’d‘g“a"marke“”g'q“a”ﬂca‘ B 145 (5.25%) 8276% | 120 (717%) 91.03% 112 00:00:30 0.00% 0 (0.00%) £0.00 (0.00%)
4. /meettheteam/ ® B6 (3.11%) 46.51% 40 (239% 39.53% 3.29 00:02:54 0.00% 0 (0.00%) £0.00 (0.00%)
5. /seo/ = 69 (2.50%) 71.01% | 49 34.78% 2.64 00:04:03 10.14% 7 (21.88%) £0.00 (0.00%)
6. /terms-and-conditions/ \E 42 (1.52%) 76.19% 32 (1.91%) 92.86% 1.12 00:00:.07 0.00% 0 (0.00%) £0.00 (0.00%)
7. f;r‘]‘;;if"mec"a’SOC"a"a“d‘tS’CD”SU‘t I 39 (1.41%) 79.49% | 31 (185%) 71.79% 1.54 00:02:29 0.00% 0 (0.00%) £0.00 (0.00%)
8. /training/ ® 37 (1.34%) 56.76% | 21 (126% 32.43% 3.62 00:05:31 2.70% 1 B12%) £0.00 (0.00%)
9. (notset) 32 (1.16%) 131.25% 42 0.00% 0.00 00:03:37 0.00% 0 (0.00%) £0.00 (0.00%)
0. /aboutus/ I 30 (1.09%) 26.67% 8 (0.48% 66.67% 1.67 00:02:19 0.00% 0 (0.00%) £0.00 (0.00%)

We want to see pages with good engagement that convert well. What are they doing that other pages
aren’t? Do they have specific call to actions to entice users to perform a specific action?

.
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Site Indexation and Website Crawl
Issuc

Valid [J Excluded

819 3.15K

®

D Impressions

400

4/9/21 4/21/21 5/3/21 5/15/21 5/27/21 6/8/21 6/20/21 N

Next, we want to look at Google Search Console. Using the Index > Coverage report
we can see whether there are any crawl errors and how many ‘valid’ pages we have.
Checking our indexed pages is important as we need to make sure our website is

anicca being shown in Google
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What are we looking for?

Details =
Status Type Validation Trend Pages
Error Server error (5xx) o Not Started AT 45
Error Submitted URL marked ‘noindex’ o Not Started —_— 29
Error Submitted URL not found (404) o Not Started — 26
Error Submitted URL blocked by robots.txt o Not Started — 9
Error Submitted URL seems to be a Soft 404 o Not Started e 8

We want to check what errors (if any) there are. These might be 404 pages or pages
which have been blocked from Googles index. To resolve these issues you may need

To_implemen’r 301 redirects on pages, or manually update links within your website.
a n ICCG All rights reserved 2021




Mobile Friendliness

Status Type Validation < Trend Pages
Error Text too small to read o Mot Started SN T 8
Error Clickable elements too close together o Not Started s 8
Error Viewport not set o Not Started Rl s TR ) 7
Error Content wider than screen o Mot Started vee—— b
Error Uses incompatible plugins o Mot Started —_— 2

Next, we want to look at the mobile friendliness report. Using this report we want to see
whether any pages have mobile usability issues.
a niCCq All rights reserved 2021




Crawling your website

& Untitled - Screaming Frog SEQ Spider 15.2 (Licensed) - O ®
File Configuration  Bulk Export  Reports  Sitemaps  Visualisations  Crawl Analysis  Licence  Help
g i https://wwwwebsite.corr‘ Start I Clear I Crawl
List
Intern ceap Security Response Codes URL Page Titles Meta Description Meta Keywords H1 H2z = Overview Site Structure Response Times APl Spelling & Grammar
T A \? & = URLs % of Total
Compare ¥ Summary
+
A Content Type Total URLs Encountered 0 0%
Total Internal Blocked by robots.txt 0 0%
Total External Blocked by robots txt 0 0%
Total URLs Craviled 0 0%
Total Internal URLs 0 0%
Total External URLs 0 0%
¥ Crawl Dala
All 0 0%
HTML 0 0%
JavaScript 0 0%
Css 0 0%
Images 0 0%
PDF 0 0%
Flash n 0% |
Selected Cells: O Filter Total: 0 Internal
-
Name Vall
Selected Cells: 0 Total: 0
URL Details | Inlinks @ Qutlinks Image Details Resources SERP Snippet Rendered Page View Source HTTP
Spider Mode: Idle

anicca

Now we move on to crawling our
website. Screaming Frog’s free

| version crawls up to 500 URLs (if

your site has more, use this as a
sample set of data to gauge
issues on the rest of the site.

1. Download Screaming Frog

Ensure ‘Spider’ mode is active

3. Paste in the domain and
click ‘start’

All rights reserved 2021




Page Titles

Her 15.0 (Licensed) -
Reports  Sitemaps  Visualisations  Crawl Analysis  Licence  Help ‘ SUMMARY | Headers Images Links Social Tools
ttps://anicca.co.uk/ Start Clear . Title Award-Winning Digital Marketing Agency | Anicca Digital I ‘
55 characters 1
Page Titles Meta Description Meta Keywords H1 H2 Images Cancnicals Pagination Directives Hreflang AJAX AMP Structured Data
Description We're an award-winning Digital Marketing Agency that drives
X Export 4 ch ers leads and sales through integrated multi-channel campaigns
(PPC, SEOQ, social & CRO)
A Occurrences Title 1 Title 1 Length
1 Anicca Academy 14 Keywords Keywords are missing!
/ Ani
laccess/ 1 Request Freg Acc.e_ss Anicca Academy ) . 36 URL https: fanicea.co.uk!
1 Award-Winning Digital Marketing Agency | Anicca Digital 55
ork/ 1 Download Our A10 Strategy Ebook For Free 40 Canonical https /fanicca co uk/
1 Discover More About the Anicca Group | Anicca Digital 53
ng-at-aniccal 1 Digital Marketing Careers in a Leicester Agency | Anicca Digital 64 Robots Tag Robots meta tag is not defined
' . . . .
i 1 Client Services and Project Man?gement | Anicca Digital 55 Author Author is missing
1 Read our latest FAQs | Anicca Digital 37 I
/ 1 Digital Marketing Job Vacancies | Anicca Digital 48 Publisher Publisher is missing
ard/ 1 Pricing, Rate Cards and Invoicing | Anicca Digital 50
1 Awards & Accreditations 23 Lang Lang attribut of HTML element is missing.
te-optimisation/ 1 Google Analytics Agency | Anicca Digital 40
te-optimisation/analytics-audits-consultancy/ 1 Google Analytics Audits | Analytics Consultancy | Anicca Digital 64 H1 H2  H3 H4 H5 H6 Images Links )
te-optimisation/conversion-optimisation/ 1 Conversion Optimisation Services | Anicca Digital 49 ; 10 0 5 g 0 5 -
te-optimisation/reporting-insights/ 1 Google Analytics Reporting and Insights | Anicca Digital 56 - - .
te-optimisation/tracking-analytics-sef-un/ 1 Gooale Analvtics Set Up & Tracking | Anicca Digital 51 Robots txd Sitemap.xml

Page titles are a ranking factor and a window into your site from Google search results (helps CTR), so its
important to have this filled in, ideally with some keywords and your brand name.

Note: There was also a recent algorithm update where Google pulled in text from H1 tags instead of Title tags
into search results, which might appear less intuitive to the user. To try and overcome this you match the
wording in the fitle tag with your H1 tag, ensuring enough helpful info is displayed in search.

anicca
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What are we looking for?

Her 15.0 (Licensed)

Reports  Sitemaps  Visualisations

2. Export

laccess/
ork/

ng-at-aniccal
B/

!
ard/

te-optimisation/
te-optimisation/analytics-audits-consultancy/
te-optimisation/conversion-optimisation/
te-optimisation/reporting-insights/
te-optimisation/tracking-analytics-set-up/

4 Occurrences

Crawl Analysis  Licence  Help

Start

Clear

Title 1
1 Anicca Academy
1 Request Free Access — Anicca Academy
1 Award-Winning Digital Marketing Agency | Anicca Digital
1 Download Our A10 Strategy Ebook For Free
1 Discover More About the Anicca Group | Anicca Digital
1 Digital Marketing Careers in a Leicester Agency | Anicca Digital
1 Client Services and Project Management | Anicca Digital
1 Read our latest FAQs | Anicca Digital
1 Digital Marketing Job Vacancies | Anicca Digital
1 Pricing, Rate Cards and Invoicing | Anicca Digital
1 Awards & Accreditations
1 Google Analytics Agency | Anicca Digital
1 Google Analytics Audits | Analytics Consultancy | Anicca Digital
1 Conversion Optimisation Services | Anicca Digital
1 Google Analytics Reporting and Insights | Anicca Digital
1 Google Analytics Set Up & Tracking | Anicca Digital
1 Digital Marketing Audits & Consultancy | Anicca Digital

Title 1 Length

Page Titles Meta Description Meta Keywords H1 H2 Images Canonicals Pagination Directives Hreflang AJAX AMP Structured Data

14
36
55
40
53
64
55
37
48
50
23
40
64
49
56
51
55

anicca

We want to make sure our page
titles aren’t missing, duplicated, or
under 40 characters or over 60
characters in length. If they are then
Google may cut them off.

1.

N

g

If you have few issues then fix
them live in your CMS(or use
Word for proofing first). If you
have a long list then...

Export the list to Excel

Filter through by character count
and duplicates/missing/long titles
Re-write on the sheet

Proof

Upload to website
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Meta Descriptions

Meta Keywords H1 H2

Occurrences

hnd-supply-c...

Images Canonicals Pagination Directives Hreflang AJAX AMP Structured Data Sitemaps P ¥

U s N A P e T S o T Y S S PP Y

Meta Description 1

We're an award-winning Digital Marketing Agency that drives leads and ...
Anicca is a Leicester based technical search engine optimisation (SEQ)...
Got questions about working with Anicca Digital? Find out about contra...

Read more about careers, our culture, perks and what is it like work to ...

Develop your understanding of PPC, SEQ, Social Media and Analytics i...
Anicca Digital's Terms & Conditions for supply of digital marketing servi...
Build up your digital marketing strategy with our tailored services, offeri. ..

We specialise in social media campaigns, social advertising, lead gener...
Optimising against Salesforce Leads in order to drive Increased Conver...

Read about how we created a successful PR campaign for Pall-Ex, the ...
Contact Anicca Digital today to find out more about our digital marketing...
Anicca Digital is a Google Premier Partner PPC agency based in Leices .
Our B2B digital marketing for the Transport and Logistics sector will hel...

Learn more about Anicca Digital's team of highly skilled digital marketin

Leicester's annual digital marketing conference is online on 16th Feb 20...
Get ahead of the competition with Anicca Digital's marketing campaigns..
Want to work with Anicca Digital? Learn more about our dedicated clien...

-

‘ SUMMARY ‘ Headers Images Links Social Tools

Meta Description 1 Length Meta [ # Title Award-Winning Digital Marketing Agency | Anicca Digital
144 + 55 characte I
182 Description We're an award-winning Digital Marketing Agency that drives
183 144 characters leads and sales through integrated multi-channel campaigns
94 (PPC, SEO, social & CRO).
194 "
77 Keywords eywords are missing!

149 URL hitps://anicca.co.uk/

0
1231 Canonical nttps://anicca.co.ukf
116 i Robots Tag Robots meta tag is not defined

0
140 Author Author is missing
L Publish Publist issi

ublisher is missing.

155 ublisher g
148 Lang Lang attribut of HTML element is missing.

0 ¢
115 H1 H2Z HE H4 H5 Hé Images Links
179
155 1 10 0 3 9 0 25 93
149 2 Robots txt Sitemap. xmi |

Next, we want to look at our meta descriptions. Although not a direct ranking factor in
Google, our meta descriptions play a key role in enticing users to click through to our
website from the search results.

anicca
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What are we looking for?

Internal External Response Codes URL Page Titles Meta Description Meta Keywords H1 H2 Images Canonicals Pagination Directives Hreflang AJAX AMP Structured Data Sitemaps P ¥
[ T Al -1 =1 » + cugort =
Allows filtering of the table
_ Occurrences Meta Description 1 Meta Description 1 Length Meta [+
Missing 1 We're an award-winning Digital Marketing Agency that dnives leads and ... 144 *
20/ 1 Anicca is a Leicester based technical search engine optimisation (SEQ). .. 182
Duplicate bout-us/fags/ 1 Got questions about working with Anicca Digital? Find out about contra... 183
Over 155 Characters bout-us/careers-working-at-aniccal 1 Read more about careers, our culture, perks and what is it like work to . . 94
aining/ 1 Develop your understanding of PPC, SEQ, Social Media and Analytics i 194
Below 70 Characters s and-conditions/ 1 Anicca Digital's Terms & Conditions for supply of digital marketing servi... 77
Over 1,005 Pixels igital-marketing-for-the-property-sector/ 1 Build up your digital marketing strategy with our tailored services, offeri... 149
. :source-library 0 0
Below 400 Pixels ocial-medial 1 We specialise in social media campaigns, social advertising, lead gener... 131
Multiple ase-studies/switch-my-business/ 1 Optimising against Salesforce Leads in order to drive Increased Conver. .. 116
T npsancea.conunraccreditations-awards/ 0 0
12 https://anicca.co.uk/case-studies/pallex/ 1 Read about how we created a successful PR campaign for Pall-Ex, the 140
13 https://anicca.co.uk/contact/ 1 Contact Anicca Digital today to find out more about our digital marketing... 194
14 https://anicca.co.uk/ppc-paid-media/ 1 Anicca Digital is a Google Premier Partner PPC agency based in Leices. .. 155
15 https://anicca.co.uk/digital-marketing-for-companies-in-the-logistics-transport-and-supply-c.... 1 Our B2B digital marketing for the Transport and Logistics sector will hel... 148
16 https.//anicca.co.uk/case-studies/deichmann-shoes/ 0 0
17 https://anicca.co.uk/imeet-the-team/ 1 Learn more about Anicca Digital's team of highly skilled digital marketin... 115
18 https://anicca.co.uk/leicester-digital-live/ 1 Leicester's annual digital marketing conference is online on 16th Feb 20... 179
19 https://anicca.co.uk/b2b-digital-marketing-for-professional-services/ 1 Get ahead of the competition with Anicca Digital's marketing campaigns. .. 155
20 https://anicca.co.uk/about-us/client-services/ 1 Want to work with Anicca Digital? Learn more about our dedicated clien. .. 149

characters or below 70 characters. Wherever you find this we will want to go and fix

Here we want to use the filter to find any descriptions that are missing, over 155

anicca

these.
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Heading Tags (HI Tags)

-
QOccurrences H1-1 H1-1 Length H1-2 e Headlngs (23) @ Sort ByType ~ No Sortlng
1 A full service digital marketing agency 39 +
1 Leicester's strategic SEO agency - Delivering visibility and conversions .. a8 No Type Heading Text
1 Frequently Asked Questions 26
1 Careers, Culture and Working at Anicca Digital 46 . .. .
1 Training courses and qualifications for you or your digital marketing team T4 1 H1 Afull service dlgltal marketmg
1 Anicca Digital Ltd — Terms and Conditions of Supply of Marketing Servi... 73 agency
1 B2C Digital Marketing for the Property Sector 45
1 Resources & Webinars 20 2 H2 Paid Media
1 Social media marketing 22
0 0
1 OQur Awards and Accreditations 29 3 H2 SEQO
0 0
1 Would you like to contact us for more help and advice? 54 c
1 Leicester's leading PPC Agency 30 4 H2 Content Marketlng
Etics-transport-and-supply-c... 1 B2B Digital Marketing for Transport, Logistics and Supply Chain Busine... 74
0 0 5 H2 Social Media
1 Meet The Team 13
1 LEICESTERSHIRE'S PREMIER DIGITAL MARKETING EVENT IS GOI... 65
ces/ 1 B2B Digital Marketing for Professional Services 47 show all headings Download
1 Client Services and Account Management a8

After we've found issues with our titles and descriptions then we'll want to look at our
H1 tags. H1 tags are the most important heading on a page and the most noticeable
to the user. As mentioned, Google has recently been using H1 tags in place of page

e titles on search results.
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What are we looking for?

T Al ~| = &l | & bport =

W Al QOccurrences H1-1 H1-1 Length H1-2 *

Missing 1 A full service digital marketing agency 39 +
seo/ 1 Leicester's strategic SEQ agency - Delivering visibility and conversions ... 88
Duplicate about-usifaqs/ 1 Frequently Asked Questions 26
Over 70 Characters about-us/careers-working-at-anicca/ 1 Careers, Culture and Working at Anicca Digital 46
training/ 1 Training courses and qualifications for you or your digital marketing team 74
Multiple terms-and-conditions/ 1 Anicca Digital Ltd — Terms and Conditions of Supply of Marketing Servi... 73
7 https://anicca.co.uk/digital-marketing-for-the-property-sector/ 1 B2C Digital Marketing for the Property Sector 45
8 https://anicca.co.ukiresource-library 1 Resources & Webinars 20
9  https:/fanicca.co.uk/social-media/ 1 Social media marketing 22
10 https:/fanicca.co.ukicase-studies/switch-my-business/ 0 0
11 https://anicca.co.uk/accreditations-awards/ 1 Our Awards and Accreditations 29
12  https:/fanicca.co.uk/case-studies/pallex/ 0 0
13  https:/fanicca.co.uk/contact/ 1 Would you like to contact us for more help and advice? 54
14 https://fanicca.co ukippc-paid-media/ 1 Leicester's leading PPC Agency 30
15  https:/fanicca.co.uk/digital-marketing-for-companies-in-the-logistics-transport-and-supply-c... 1 B2B Digital Marketing for Transport, Logistics and Supply Chain Busine... 74
16 https://anicca.co.ukicase-studies/deichmann-shoes/ 0 0
17 https://anicca.co.uk/imeet-the-team/ 1 Meet The Team 13
18 https:/fanicca.co.ukl/leicester-digital-live/ 1 LEICESTERSHIRE'S PREMIER DIGITAL MARKETING EVENT IS GOI... 85
19 https:/fanicca.co.uk/b2b-digital-marketing-for-professional-services/ 1 B2B Digital Marketing for Professional Services 47
20 https://anicca.co uk/about-usiclient-services/ 1 Client Services and Account Management 38

We want to make sure each page has a H1 tag, so using the filter find any pages
‘missing’ a H1 tag and create one. For pages with multiple H1 tags we need to keep
the most important heading (which should be the first one) and change other
anicca headings to H2, H3 tags in your websites CMS.
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Response Codes

(v A -] [E] & | Lepor =
W Al Content Type Status Code Status Indexability Indexability Status ~ +
Blocked by Robots.txt . text/html; charset=UTF-8 200 OK Indexable *
-ent/uploads/2020/07 /wattbike-logo.png image/webp 200 OK Indexable
Blocked Resource anicca_digital text/html; charset=utf-8 301 Moved Permanently Non-Indexable Redirected
No Response aptchalapi.js?render=6LciWtwZAAAAAC44UOBmMIlVVGEwWbOO0... textjavascript, charset=UTF-8 200 OK Indexable
-ent/uploads/2021/02/image-3.png image/webp 200 OK Indexable
Success (2xx) text/html; charset=UTF-8 200 OK Indexable
Redirection (3xx) s/fags/ text/html; charset=UTF-8 200 OK Indexable
o . sicareers-working-at-anicca/ text/html; charset=UTF-8 200 OK Indexable
Redirection (JavaScript) text/html; charset=UTF-8 200 OK Indexable
Redirection (Meta Refresh) ent/uploads/2020/06/Pallex png image/webp 200 OK Indexable
) -marketing/ text/html; charset=150-8859-1 301 Moved Permanently Non-Indexable Redirected
Client Error (4xx) i
nd-conditions/ text/html; charset=UTF-8 200 OK Indexable
Server Error (5xx) narketing-for-the-property-sector/ text/html: charset=UTF-8 200 OK Indexable
14 https:/fanicca. co.ukiwp-content/uploads/2020/10/social-media-awards.png image/webp 200 OK Indexable
15  https./icdnjs.cloudflare com/ajax/libs/foundicons/3.0.0/foundation-icons.css?ver=2.3.2.6 text/css; charset=utf-3 200 OK Indexable
16 https://anicca. co. uk/wp-content/uploads/2019/01/experian-logo.png image/webp 200 OK Indexable
17 https://anicca.co.ukiwp-content/uploads/2020/11/Deichmann-1.Jpg image/|peg 200 OK Indexable
18 https.//anicca.co.uk/resource-library text/html; charset=UTF-8 200 OK Non-Indexable Canonicalised
19  https:/iwww.youtube.com/channel/lUCB8s8DmAfM-BEs4iQIHvnLw application/binary 302 Found Non-Indexable Redirected
20 https://anicca.co.ukiwp-content/uploads/2020/07/premier-partner-logo.png image/webp 200 OK Indexable

We will also want to look at the response codes on our site. Pages on your website will
have various status’ (200, 301/302, 404/ 500) based on whether the pages work as they
should or not.

.
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What are we looking for?

Y Al 2 Export -
W All Content Type Status Code Status Indexability Indexability Status ~ +
Blocked by Robots.txt . text/html; charset=UTF-8 200 OK Indexable &
-ent/uploads/2020/07 /wattbike-logo.png image/webp 200 OK Indexable
Blocked Resource anicca_digital text/html; charset=utf-8 301 Moved Permanently Non-Indexable Redirected
No Response aptchalapi.js?render=6LciWtwZAAAAAC44UOBmMIlVVGEwWbOO0... textjavascript, charset=UTF-8 200 OK Indexable
-ent/uploads/2021/02/image-3.png image/webp 200 OK Indexable
Success (2xx) text/html; charset=UTF-8 200 OK Indexable
Redirection (3xx) s/fags/ text/html; charset=UTF-8 200 OK Indexable
o . sicareers-working-at-anicca/ text/html; charset=UTF-8 200 OK Indexable
Redirection (JavaScript) text/html; charset=UTF-8 200 OK Indexable
Redirection (Meta Refresh) ent/uploads/2020/06/Pallex png image/webp 200 OK Indexable
) -marketing/ text/html; charset=150-8859-1 301 Moved Permanently Non-Indexable Redirected
Client Error (4xx) i
nd-conditions/ text/html; charset=UTF-8 200 OK Indexable
Server Error (5xx) narketing-for-the-property-sector/ text/html: charset=UTF-8 200 OK Indexable
14 https:/fanicca. co.ukiwp-content/uploads/2020/10/social-media-awards.png image/webp 200 OK Indexable
15  https./icdnjs.cloudflare com/ajax/libs/foundicons/3.0.0/foundation-icons.css?ver=2.3.2.6 text/css; charset=utf-3 200 OK Indexable
16 https://anicca. co. uk/wp-content/uploads/2019/01/experian-logo.png image/webp 200 OK Indexable
17 https://anicca.co.ukiwp-content/uploads/2020/11/Deichmann-1.Jpg image/|peg 200 OK Indexable
18 https.//anicca.co.uk/resource-library text/html; charset=UTF-8 200 OK Non-Indexable Canonicalised
19  https:/iwww.youtube.com/channel/lUCB8s8DmAfM-BEs4iQIHvnLw application/binary 302 Found Non-Indexable Redirected
20 https://anicca.co.ukiwp-content/uploads/2020/07/premier-partner-logo.png image/webp 200 OK Indexable

We are looking for any pages on the website that either have a 404 status code, or
500 error. These pages mean users cannot access them and corrective action is
needed.
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Images (Requires a Paid Licence)

| T Al v ] =] & 1. Export
W Al Size Content Type IMG Inlinks  Indexability
Over 100 KB Wuploads/2020/07/wattbike-logo.png 3.3 KB image/webp 1 Indexable
1t/uploads/2021/02/image-3.png 6.5 KB image/webp 2 Indexable
Missing Alt Text "tfuploads/2020/06/Pallex png 39KB image/webp 2 Indexable
Missing Alt Attribute 1t/uploads/2020/10/social-media-awards.png 22 5 KB image/webp 3 Indexable
1t/uploads/2018/01/experian-logo.png 39.4 KB image/webp 1 Indexable
Alt Text Over 100 Characters  4p,016a4s/2020/11/Deichmann-1.jpg 111.3 KB imageljpeg 1 Indexable
7 https:/fanicca.co. ukiwp-content/uploads/2020/07/premier-partner-logo.png 3.5 KB image/webp 2 Indexable
8 https:/fanicca.co.uk/wp-content/uploads/2020/10/GMA-2020-Winner-Badge-Black.png 38 .3 KB image/webp 1 Indexable
9 https:/fanicca.co.uk/wp-content/uploads/2020/11/Lorry-Driving-13.jpg 48.5 KB image/webp 1 Indexable
10 https:/fanicca.co.uk/wp-content/themes/anicca/images/google2.png 2.5 KB image/webp 300 Indexable
11  https:/fanicca.co.uk/wp-content/themes/aniccalimages/anicca3.png 5.7 KB image/webp 281 Indexable
12 https:/fanicca.co.ukfwp-content/uploads/2021/07/Anicca-Digital-FB-Business-Partner.png 1.7 KB image/webp 301 Indexable
13 https:/fanicca.co.ukfwp-content/themes/aniccal/images/anicca_white png 4 3 KB image/webp 282 Indexable
14  https:/fanicca.co.ukiwp-content/uploads/2020/11/nhs-logo.png 4.5 KB image/webp 1 Indexable
15 https:/fanicca.co.ukiwp-content/uploads/2020/10/biddable-awars. jpg 16.5 KB image/webp 4 Indexable
16 https:/fanicca.co.uk/wp-content/uploads/2019/05/drum-search-award-winner-badge.png 22.1 KB image/webp 2 Indexable
17  https:/fanicca.co.ukfwp-content/uploads/2020/11/renewable-energy jpg 63.6 KB imagefijpeg 1 Indexable
18 https:/fanicca.co.ukfwp-content/uploads/2020/07/LDL-Team jpg 20.0 KB image/webp 1 Indexable
19  https:/fanicca.co.ukfwp-content/uploads/2020/06/domino-printing-1.png 4.5 KB image/webp 1 Indexable
20 https:/fanicca.co.uk/wp-content/uploads/2020/11/ebay-pariner-logo-3.jpg 6.9 KB image/webp 301 Indexable

If you decide to pay for the Screaming Frog licence, you'll also be able to crawl your
websites images. We look at our images because if they have large file sizes this can
negatively affect the load speed of your websites.
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What are we looking for?

Y Al - = X Export
W Al Size Content Type IMG Inlinks  Indexability
Over 100 KB Wuploads/2020/07/wattbike-logo.png 3.3 KB image/webp 1 Indexable
tuploads/2021/02/image-3.png 6.5 KB image/webp 2 Indexable
Missing Alt Text Ttiuploads/2020/06/Pallex png 39KB image/webp 2 Indexable
Missing Alt Attribute 1t/uploads/2020/10/social-media-awards.png 22 5 KB image/webp 3 Indexable
1t/uploads/2018/01/experian-logo.png 39.4 KB image/webp 1 Indexable
Alt Text Over 100 Characters  4p,016a4s/2020/11/Deichmann-1.jpg 111.3 KB imageljpeg 1 Indexable
7 https:/fanicca.co. ukiwp-content/uploads/2020/07/premier-partner-logo.png 3.5 KB image/webp 2 Indexable
8 https:/fanicca.co.uk/wp-content/uploads/2020/10/GMA-2020-Winner-Badge-Black.png 38 .3 KB image/webp 1 Indexable
9 https:/fanicca.co.uk/wp-content/uploads/2020/11/Lorry-Driving-13.jpg 48.5 KB image/webp 1 Indexable
10 https:/fanicca.co.uk/wp-content/themes/anicca/images/google2.png 2.5 KB image/webp 300 Indexable
11  https:/fanicca.co.uk/wp-content/themes/aniccalimages/anicca3.png 5.7 KB image/webp 281 Indexable
12 https:/fanicca.co.ukfwp-content/uploads/2021/07/Anicca-Digital-FB-Business-Partner.png 1.7 KB image/webp 301 Indexable
13 https:/fanicca.co.ukfwp-content/themes/aniccal/images/anicca_white png 4 3 KB image/webp 282 Indexable
14  https:/fanicca.co.ukiwp-content/uploads/2020/11/nhs-logo.png 4.5 KB image/webp 1 Indexable
15 https:/fanicca.co.ukiwp-content/uploads/2020/10/biddable-awars. jpg 16.5 KB image/webp 4 Indexable
16 https:/fanicca.co.uk/wp-content/uploads/2019/05/drum-search-award-winner-badge.png 22.1 KB image/webp 2 Indexable
17  https:/fanicca.co.ukfwp-content/uploads/2020/11/renewable-energy jpg 63.6 KB imagefijpeg 1 Indexable
18 https:/fanicca.co.ukfwp-content/uploads/2020/07/LDL-Team jpg 20.0 KB image/webp 1 Indexable
19  https:/fanicca.co.ukfwp-content/uploads/2020/06/domino-printing-1.png 4.5 KB image/webp 1 Indexable
20 https:/fanicca.co.uk/wp-content/uploads/2020/11/ebay-pariner-logo-3.jpg 6.9 KB image/webp 301 Indexable

Order the images by size and find the images with the largest size. These are
the images you will need to find on the website and then use a tool such as
compressor.io to compress the images and reduce the file size.
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What are we looking for?

Y Al - = X Export
W Al Size Content Type IMG Inlinks  Indexability
Over 100 KB Wuploads/2020/07/wattbike-logo.png 3.3 KB image/webp 1 Indexable
tuploads/2021/02/image-3.png 6.5 KB image/webp 2 Indexable
Missing Alt Text Ttiuploads/2020/06/Pallex png 39KB image/webp 2 Indexable
Missing Alt Attribute 1t/uploads/2020/10/social-media-awards.png 22 5 KB image/webp 3 Indexable
1t/uploads/2018/01/experian-logo.png 39.4 KB image/webp 1 Indexable
Alt Text Over 100 Characters  4p,016a4s/2020/11/Deichmann-1.jpg 111.3 KB imageljpeg 1 Indexable
7 https:/fanicca.co. ukiwp-content/uploads/2020/07/premier-partner-logo.png 3.5 KB image/webp 2 Indexable
8 https:/fanicca.co.uk/wp-content/uploads/2020/10/GMA-2020-Winner-Badge-Black.png 38 .3 KB image/webp 1 Indexable
9 https:/fanicca.co.uk/wp-content/uploads/2020/11/Lorry-Driving-13.jpg 48.5 KB image/webp 1 Indexable
10 https:/fanicca.co.uk/wp-content/themes/anicca/images/google2.png 2.5 KB image/webp 300 Indexable
11  https:/fanicca.co.uk/wp-content/themes/aniccalimages/anicca3.png 5.7 KB image/webp 281 Indexable
12 https:/fanicca.co.ukfwp-content/uploads/2021/07/Anicca-Digital-FB-Business-Partner.png 1.7 KB image/webp 301 Indexable
13 https:/fanicca.co.ukfwp-content/themes/aniccal/images/anicca_white png 4 3 KB image/webp 282 Indexable
14  https:/fanicca.co.ukiwp-content/uploads/2020/11/nhs-logo.png 4.5 KB image/webp 1 Indexable
15 https:/fanicca.co.ukiwp-content/uploads/2020/10/biddable-awars. jpg 16.5 KB image/webp 4 Indexable
16 https:/fanicca.co.uk/wp-content/uploads/2019/05/drum-search-award-winner-badge.png 22.1 KB image/webp 2 Indexable
17  https:/fanicca.co.ukfwp-content/uploads/2020/11/renewable-energy jpg 63.6 KB imagefijpeg 1 Indexable
18 https:/fanicca.co.ukfwp-content/uploads/2020/07/LDL-Team jpg 20.0 KB image/webp 1 Indexable
19  https:/fanicca.co.ukfwp-content/uploads/2020/06/domino-printing-1.png 4.5 KB image/webp 1 Indexable
(0 https://anicca.co. uk/wp- contenrfup\oad5f2020.f1‘Hebav partner-logo-3.jpg 6.9 KB image/webp Indexable

After youz ve found your iImages that are over 100kb In size, you can then find
iImages missing ALT text. These images you can find on your website and add
an ALT tag. This helps with accessibility and also helps Google understand

. what your image shows.
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Free Alternative

Passed audits (19) R

® Properly size images — Potential savings of 31 KiB A

Serve images that are appropriately-sized 1o save cellular data and improve load time. Learn

more.
Resource  Potentia
URL . .

Size Savings

dme ..11/ebay-partner-logo-3.jpg (anicca.co.uk 25.7KiB  17.0KiB
— |

% ..11/Lorry-Driving-13.jpg (anicca.co.uk) 484KiB 14.3KiB
<

Using Google's own free PageSpeed Insights tool, you can find a list of images
that can be optimised and compressed for each page. This will however
mean that you need to run each page through one by one.
https://developers.google.com/speed/pagespeed/insights/
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Duplicate Content

Siteliner”

Explore your site.

‘ https://anicca.co.uk ‘

Find duplicate content, broken links, and more...

After we've identified issues using Screaming Frog, we want to move on to check for
any duplicate content on your website. This is where we want to use a tool such as
Siteliner.

.
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What are we looking for?

Your Duplicate Content

- Duplicate Content: 11%

- Common Content: 14%

- Unique Content:  75%

Click here to see your
duplicate content.

We're looking for a high % of unique content on the website. If you have a high
amount of duplicate content you should view each page that's duplicated and see
where you can rewrite the content to make it unique. Duplicated content across your

. pages can result in poor rankings in search engines.
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Core Web Vitals & PageSpeed

rm PageSpeed Insights HOME DOCS

https://www.arcticdirect.co.uk/

O mosiLE [ DESKTOP

100

https://www.arcticdirect.co.uk/

A 0-49 W 56-89 @ 90-108 @

Lastly, we will want to look at the load speed of our website. We can use a couple of
tools for this, including Google Search Console and PageSpeed Insights. This will score
your website out of 100 depending on how well it loads.

.
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What are we looking for?

Field Data — The Chrome User Experience Report does not have sufficient real-world speed data for

this page.

Origin Summary — Over the previous 28-day collection period, the aggregate experience of all pages
served from this origin does not pass the | Core Web Vitals assessment. To view suggestions tailored to

each page, analyze individual page URLs.

® First Contentful Paint (FCP) 1.6s @ FirstInput Delay (FID) A 13 ms
S D
® Largest Contentful Paint (LCP) W 1.7s A Cumulative Layout Shift (CLS) W 1.87

) CECCED

We want our website to score above 90/100, but these figures can often be more a
vanity score. The main things we want to focus on are the Core Web Vitals. Even
though this page scores 100/100 the tool shows it as failing, this is because of the

. Cumulative Layout Shift.
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Double Check Search Console

M Overview
~7  Performance .

Mobile OPEN REPORT >
Q, URL inspection

= 917 poor URLs 0 URLs need improvement = 88 good URLs

Index

120
[™ Coverage _/__'m [_’_’"’——‘_—‘—\F_.
0 n

30
%g Sitemaps

&  Removals 40

Experience

€ Page Experience

() Core Web Vitals

Use the Core Web Vitals report in Search Console to double check what pages pass or
fail. You can view a list of URLs which pass or fail. You will likely need to send this to your
developers to resolve issues which may incur costs. However, if your URLs do pass then

. you may find that you rank a little better in the search results.
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Monitoring Issues




Monitoring Issues

To ensure that your website is in good health you should monitor it on a regular basis.

This could be weekly or fortnightly or at the very least monthly. You can use Google
Analyfics and Google Search Console to monitor this.

You can use the following Analytics reports:

........

Explorer  Distribution  Map Overlay

N

Organic Traffic Report

anicca

Page Timings Report

Landing Page Report
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Monitoring Issues

As well as this, you'll want to monitor some Google Search Console reports:

Performance on Search results

] Totalelicks

517K

Performance Report

anicca

2.79K

Desktop

= 106 poor URLs

225

OPEN REPORT >

= 66 URLs need improvement = 0 good URLs

6/7/21 6/18/21 6/30/21 2 7241 8/4/21 8/16/21

Core Web Vitals Report

Coverogé Reporf
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Conclusion




Conclusion

As you have seen, you don’'t always need a huge budget to ensure your
doing the basics of SEO correct and in most cases, you can check this
yourself.

Whilst you can do many things yourself, it's always worth considering the need
for a full audit of your website and having professionals audit and advise on
best practices moving forward.

As an added bonus, anyone that has a website that is built on WordPress
might benefit from installing plugins on the website to do some of this work for
them.

.
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WordPress Tools for SEO

Smush — Compresses and optimises images for you as you upload them o
your website

Yoast — Free SEO plugin that advises on best practices for Titles and
descriptions as well as keyword density

Autoptimize - Free plugin which helps minify scripts to help improve the load
speed of your website

WP Super Cache — Caching plugin which will help assist with further improving
page speed of your website

*Websites built on other Platforms such as Shopify, Magento etc... may have their own versions
of these plugins

anicca
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https://wordpress.org/plugins/wp-smushit/
https://yoast.com/wordpress/plugins/seo/
https://wordpress.org/plugins/autoptimize/
https://wordpress.org/plugins/autoptimize/

Thank you
Any Questions?

Brad Longman

brad@anicca.co.uk

]



