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About me Å Senior PPC Account Manager

Å Iõve worked at Anicca Digital for around 

4 years

Å I have been working in Digital 

Marketing for around 10 years

Å I have worked with B2B and B2C 

companies of all sizes

Å I have dabbled in the other arts; SEO, 

Email, Affiliate, Social, Offline
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Microsoft Ads Introduction

˅ Microsoft Ads, formerly known as Bing Ads was rebranded in 2019

˅ Boasts 20.5% of desktop search market for the UK with 478 million monthly desktop 

searches (16.1% for France, 24% in Germany).

˅ As of June 2021, has 8.39% of total search market share in the UK (not many people use 

Bing on mobile)

˅ Microsoft Ads offer a similar pay -per -click service to Google Ads

˅ Search ad campaigns

˅ Dynamic search ad campaigns

˅ Audience campaigns

˅ Microsoft Shopping Campaigns

˅ Access to searchers on Microsoft Bing, MSN, Yahoo, AOL and more sites powered by 

Bing



Microsoft Ads Introduction

˅Microsoft ads advertise that their customers have lower CPCs and great ROI

˅They also say they have a Higher-value audience not found on Google

˅In 2016 Microsoft bought LinkedIn for $26.2 billion which gives you access to the same 

types of audiences

˅Job function

˅Company

˅Industry

˅You can now import ads from Facebook too



Microsoft Ads Services

˅ Search ad campaigns: Search ads appear on search results pages when potential 
customers search for your keywords.

˅ Dynamic search ad campaigns: Dynamic search ads are search ads that Microsoft 
create for you automatically. 

˅ Audience campaigns: A native advertising solution, Microsoft Audience Ads appear on 
Microsoft properties and other premium platforms to people based on Microsoftõs 

proprietary AI and our understanding of customers.

˅ Microsoft Shopping Campaigns: Product ads use the imagery and data in your 
Microsoft Merchant Center Store's product feed and appear on search results pages.



Who Uses Microsoft Advertising?

˅ Microsoft statistics show that users are

˅ Highly educated

˅ A large proportion have high income

˅ 65% of users are doing product research

˅ 45% use the search engine for brand discovery

˅ Often said about Bing users

˅ Less tech savvy

˅ Older (38 Avg. in the UK, Avg. 45 in the US)



Interfaces

˅ As you can see, the interfaces 

are very similar

˅ Most of the features are 

universal and in the same 

menu structure



Starting from 

Scratch



Creating A Campaign

˅ If you are creating campaigns just for Bing and 

have experience with Google Ads, youõre 

already a pro

˅Youõll need to navigate the menus to 

ôCampaignsõ

˅ Create a new campaign using the ô+ Create 

campaignõ button

˅ You will also see the options to import from 

Google and Facebook here too ig you click 

the down arrow 



Creating A Search Campaign

˅ Your goals will be specific to you and selecting the right goals eases your decision -

making when you create a campaign by guiding you to the specific features designed 

to help your campaign succeed

˅For this example, Iõve selected ôConversions in my websiteõ and ôSearch Adsõ



Campaign Settings

˅ Add our campaign name

˅ If this is your first campaign you 

wonõt be able to ôUse settings 

from another campaignõ

˅ Give your campaig n a budget. 

The budget is just for this 

campaign, not your total 

budget

˅Select the ôLet me choose 

specific locationsõ radial and 

choose the location you want to 

target



Campaign Settings

˅ ForôWho?õI often untick ôPeople searching for 

or viewing pages about your target locationsõ if 

you only delivery to mainland UK

˅The ôLanguageõ is determined by what 

language your browser is set to. I often set this to 

ôAll languagesõ as Ihave friends that have their

browsers set to their native language but 

sometimes search in English

˅ Dynamic search ads (DSAs) is something to investigate 
later or to create if you have limited time to manage 
keywords. Please note, DSAs require a lot of negative 
keywords to start with



Ad Groups

˅ Adding a website enables Bing to 

give you suggested keywords

˅ Give your ad group a name. I 

would suggest only grouping 5 to 10 

similar keywords together
˅ So based on Bings suggested

keywords Iõd have ad groups for
Å SEO Agency
Å Social Media
Å PPC Management
Å Digital Marketing

˅ Bing uses the same keyword match types
as Google, so you can use
˅ [keyword] for exact
˅ òkeywordófor phrase
˅ Keyword for broad



Ads & ad extensions

˅Itõsstill good practice to have 3 ads per ad group, however, now it is recommended to 

have 2 expanded text ads (ETA), and 1 responsive search ad (RSA). RSAs have up to 15 

headlines and 4 descriptions (you donõt have to fill them all)

˅ Creating an RSAwill give

you the best chance at

serving an ad to begin 

with as Bing will build the 

ads using the assets you 

provide and try to match 

the customers intent

˅ Try to include a keyword 

in your headline, and also

a call to action that 

matches your landing 

page


