Bing/Microsoft Ads
Introduction & Importing
Campaigns from
Google Ads

anicca



About me
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Senior PPC Account Manager

| 0 ve wo rAkicead Digital for around
4 years

| have been working in Digital
Marketing for around 10 years

| have worked with B2B and B2C
companies of all sizes

| have dabbled in the other arts; SEO,
Email, Affiliate, Social, Offline
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Microsoft Ads Introduction

Microsoft Ads, formerly known as Bing Ads was rebranded in 2019

Boasts 20.5% of desktop search market for the UK with 478 million monthly desktop
searches (16.1% for France, 24% in Germany).

As of June 2021, has 8.39% of total search market share in the UK (not many people use
Bing on mobile)

Microsoft Ads offer a similar pay -per -click service to Google Ads
v Search ad campaigns
v Dynamic search ad campaigns
v Audience campaigns
v Microsoft Shopping Campaigns

Access to searchers on Microsoft Bing, MSN, Yahoo, AOL and more sites powered by
Bing
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Microsoft Ads Introduction

v Mi crosoft ads advertise that t heir customers h

vThey also say thewnlhhavauaiingkemot found on Go

v 201IMi crosoft bough26b2hkéedhnwhoch$gives you a
types of audiences

vJob function

vCompany

vindustry

vYou can now i mport ads from Facebook too




Microsoft Ads Services

v Search ad campaigns: Search ads appear on search results pages when potential
customers search for your keywords.

Dynamic search ad campaigns: Dynamic search ads are search ads that Microsoft
create for you automatically.

v Audience campaigns: A native advertising solution, Microsoft Audience Ads appear on

Mi crosoft properties and other premium platfor
proprietary Al and our understanding of customers.

Microsoft Shopping Campaigns:  Product ads use the imagery and data in your
Microsoft Merchant Center Store's product feed and appear on search results pages.




Who Uses Microsoft Advertising?
v Microsoft statistics show that users are

v Highly educated

v A large proportion have high income

v 65% of users are doing product research

v 45% use the search engine for brand discovery
v Often said about Bing users

v Less tech savvy

v Older (38 Avg. in the UK, Avg. 45 in the US)

anicca

data driven digital marketing

Vertical market segments

Data about searchers on the Microsoft Search Network 2

Product research
6 5% 65% use search engines for online
product research

56%’

Age
56% are under the age
of 45

>

Marriage
43% are married

Brand discovery
45% 45% use search engines for brand

discovery

ALL DEMOGRAPHICS

>

Gender
44% are female and 56%
are male

D

Children
54% have children living
at home

D

Education
46% graduated from
college

w
8%

LGBTQ+
8% identify as LGBTQ+

2)

Income
32% have household
income in the top 25%

25

Disabilities
25% report having a
disability




accadghPautonk com

Y g . w [ p ? o < s
import Meschant Conter Reports  Tooks Help  Notificabiors Amicea Digital CO04436656.
Interfaces
- v Campaigns t
v

v As you can see, the interfaces
are very similar

v Most of the features are
universal and in the same
menu structure
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Starting from
Scratch
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Creating A Campaign

. = - o If you are creating campaigns just for Bing and
a Microsoft ’ Advertising =

= have experience with Googl
All campaigns al ready apro
Youol | need to navigate

Overview fa) Campaigns  Auction insi K _ -
oCampail gns?©o

Recommendations

CAmpgns f Create a new campaign using
Ad groups campaignao button
Ads & extensions . . .

You will also see the options to import from
Hnding pages Google and Facebook here too ig you click
Keywords the down arrow

. -+ Create campaign | I
Dynamic ad targets

Product groups

anicca

data driven digital marketing




Creating A Search Campaign

v Your goals will be specific to you and selecting the right goals eases your decision

making when you create a campaign by guiding you to the specific features designed
to help your campaign succeed

v For this exampl e, 0 selected 6Conversions

mpaigns > Create Campaign
What kind of ads do you want to run for this campaign?

What's the goal of this campaign?

N %

Search ads Audience ads

Audience ads appear to people on the Microsoft
Audience Network based on who they are
TR D A e ot aTeh S interested in. They are responsive ads that fit with

the Bing Ne’t):jork. They are text-basedqads with 1 e bt pancetal desnofithe
formatting and image enhancements surrounding experience. Audience Ads must
comply with Bing Ads policies and are also
subject to additional requirements listed in our
Audience Ads Policy.

cancel
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Campaign Settings

Add our Campaign name Campaign settings
Tell us about your campaign and where you want your ads to appear.

If this is your first campaign you campagnvame ®
W 0 n 6 t b e a b I e t O Enter a name for your campaign T
f r O m a n O t h e r C a m pl:‘ Use campaign settings from another campaign ()

. . Campaign budget (7
lee your Campalg n a bUdget' @ Indiviclual budget
The bUdget IS JUSt for thIS 20,00 GBP per day
campaign, not your total Daily budget options

b u d g et C As of November 1, 2019, all search, shopping, and dynamic search ad campaigns use standard budget delivery regardless of the budget type that you have set. Learn mare

O Apply 2 budget from the Shared Library

Select the O6Let n
speci fic | ocation
choose the location you want to (® Canscl, eand, United Kingdom Unied St
target O Al available countries/regions

O Let me choose specific locations

Location (3)

Where do you want your ads to appear?

anicca

data driven digital marketing




Campaign Settings

Who?
Who should see your ads?

v ForO Wh oldbfien unt i
or viewing pages
you only delivery to mainland UK

<
- Paaple in your targeted locations (7)

LS

VAL
Peaple searching for or viewing pages sbout your targeted locations (3

ey

Language (7}
vV T h e 6 L an g U a g e 6 | S d et er miSeecttheIaﬁguageoft}"e-:.'ebsites'_fcu'.'.-ar*'_l.-'oxaclstc-aapearm
language your browser is setto. |  often set thiSto [ aiengusces
OAll | an g ma\_/g drisndls thas have their ., (] outch poglch
browsgrs set to the_lr natlvg language but O] i ] French ] cermen
sometimes search in English
D tzlian D Marwegian |:| Portuguese

Dynamic search ads (DSASs) is something to investigate [L] spanisn [] swedish [ rasitional Chinese

later or to create if you have limited time to manage

keywords. Please note, DSAs require a lot of negative Dynamic search ads (3 |
keywordS to start Wlth Dynamic search ads are ads generated based on the content of your website, Learn more

D Enable dynamic search ads

Save & go to the next step
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Ad Groups

. . . Ad groups
V Ad d I n g a We bS I te e n ab I es B I n g to Campaigns are made of ad groups, and an ad group’s type determines what it may contain. There are two types of 2d groups: standard and dynamic.

v Standard ad groups

g Ive yo u S u g g eSted keyWO rd S Standard ad groups can contain Expanded Text Ads, Responsive Search Ads, and keywords. Keywords are the words or phrases which trigger your ads to be shown. Learn more

Your website (7)

v Give your ad group aname. | [t
WOuId Suggest Only grouplng 5 to 10 [] My website is not ready
similar keywords together

‘ Webinar Test ‘

\ SO based 0 n B i n gS S u g g ested 243 characters remaining O Enter your product or service

Enter keywords (%) Suggestions 1 Monthly (5 Monthly avg. (3  Competition (3

keyWO rd S I 6 d h a V e a d g r Mot sure which match type to use, or how to add negative keywords? searches cost per click

Learn more
T Seo Agency (Ad group) 7200 2.27 Low

A S EO Ag e n Cy “microsoft ads webinar” 5e0 agency 7,060 2.30 High

best se0 agency 60 1.05 High

A SOCiaI Medla + 7 keywords

Social Media (Ad group) 172 Medium

A PPC Management

social media advertising 2,02 High

A Digital Marketing S

—+ Ppc Management (Ad

group)
ppc management software

v Bing uses the same keyword match types best o mansgemer

software

as Google, soyou can use

—+ Digital Marketing (ad

v [keyword] for exact e
digital marketing course

V b k e y W dm ﬂhmse digital marketing solutions
\ Keyword for broad + 146 keywords
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Ads & ad extensions

v | tsillgood practiceto have 3 ads per ad group, however, now itisrecommended to

have 2 expanded text ads (ETA), and 1 responsive search ad (RSA). RSAs have up to 15
headl i nes and 4 descriptions (you dondot have to fild]@

Creating an RSAwill give
you the best chance at
serving an ad to begin
with as Bing will build the
ads using the assets you
provide and try to match
the customers intent

Try to include a keyword

in your headline, and also
a call to action that
matches your landing

page
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