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About me

18 Aug 2020 4 P 1 e Head of SEO at Anicca

2 .. o » Doing SEO for 12+ years (in-house and
agency)

 Web developer for 3 years

* | work on:
 Link building
« Technical SEO and website launches
* Infernational SEO
« Lead generation and ecommerce SEO

« Annoy people with Fitbit and Strava
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What is SEO?
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What is SEO?

Improving the visibility of your brand and its products/services in
search engines through non-paid activity to drive more
engagement and conversions.
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What is SEO?

SEQO is split Into these three areas:

Technical SEO Off-Page SEO

 Build inbound links, citations and

* Ensure Google finds your content
content

 Ensure your pages are secure . .
Build your brand, reputation and

 Ensure they load quickly authority

Give Google areason to rank you

[
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SEO ranking factors

INn a nutshell — we are optimising for as many ranking factors as we can.

Page speed
Mobile
Friendliness

Content

Depth

q n ICCG All rights reserved 2021
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Why do SEO?

Ongoing SEO, content marketing and link buillding will increase your organic
visibility, qualified fraffic and conversions over time, so that you can afford to

pay less for traffic in the long-term while hitting your revenue targets.

Month 1 2 3 4 5 6 7 8 9 10 11 12
Organic Search £3K £3K £3K L3k <3k £3K £3K £3K £3K £3K £3K £3K
budget

Paid Search budget 8K 8K /K /K 6K 6K
(time + ad spend)

Total revenue £150K |£150K [£150K [£150K [£150K [£150K [£150K |£150K [£150K [£150K [£150K [£150K

generated

anicca
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How you perform vs SEO -

Ranking Factors

&
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What do you rank for?

If you are new to SEO try using a free tool like this to see what keywords your pages

rank for: https://www.thehoth.com/search-engine-rankings/

anicca

https:// www.deichmann.com/GB/en/shop/home-ladies/home-ladies-shoes.cat

Search Engine Rankings  deichmann.com

Top traffic-driving keywords

#

1

Keyword Rank Volume Traffic%  # of Results
deichmann 1 368000 40.10% 16700000
deichmann uk 1 40500 4.41% 5130000
womens ankle boots 1 33100 2.11% 79800000
girls boots 192 27100 1.73% 1320000000
deichmann shoes 1 14800 1.61% 9590000
womens trainers 403 165000 1.57% 2470000000

View Google Rankings

Search Trend

Ve W o

%

Elg Google.co.uk

Actions

& Add Links

¥ Add Links

¥ Add Links

& Add Links

& Add Links

¥ Add Links
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https://www.thehoth.com/search-engine-rankings/

What do you rank for?

If you are familiar with SEO you are probably already using paid-tfor tools like this to
track keywords: hitps://app.seomonitor.com/

b
m Landing Pages Q, Search 208 Keywords ° = FAN

KEYWORDS 208 +92 FEATURES 2 CTR VOLUMES YOY JJ RANK- TREND- PAGE SCORE

shool shoes =E® g5 18% J4K - 3 & P
@ QESEEY

shoes for women +7 ® 79% 66.8K +22% 3 & a¥4
womens sandals +1 &= ® 74% [X] 60.5K x2 3 & P
sandals for women = ® 18% [x] 60.5K =x2 3 & R¥4

52% 60.5K - 14 &

chelsea boots

®
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https://app.seomonitor.com/

What your competitors rank for?

You can measure yourself easily vs your competitors using premium ftools like

hifps://app.seomonitor.com/ or manually in Google — though this option

sn't scalable.

Google

ladies shoes > ¢

https://www.next.co.uk » shop » gender-women-produc...

Women Footwear | Shoes, Boots & Sandals - Next.co.uk

= ‘ = ll\ t
" L
3 R

!
{ !

FONEVER ConFORT FOREVER CONFORT  FOREVER COMFOAY

Update your collection of women's footwear with smart shoes & boots, while sandals lend a
versatile finish. Next day delivery and free returns available.

https://www.deichmann.com » shop » home-ladies » ho...

Women's Shoes | Ladies Shoes & Footwear - DEICHMANN ...

Keep your feet on trend with the latest ladies’ shoes at Deichmann. Shop affordable shoes for

women all year round with stylish footwear for work and play.
Ladies' Comfort Shoes - Ladies Heels - Ladies Sandals - Casual Shoes

People also search for

ladies shoes sale ladies shoes with straps
women's shoes uk clarks ladies shoes
primark ladies shoes dune ladies shoes

https://www.clarks.co.uk » womens

Women's Shoes | Ladies' Shoes Online | Clarks

Unwrap The Magic - Womens Boots. That feeling you get when the room comes alive. When
drinks are flowing, eyes are sparkling, and music fills the air with ..

{=

whe
A

(L3 5

Q, ladieq

ladies shoes +

ladies sandals +

ladies handbags +

ladies adidas trainers

ladies ankle boots
Off SEASONAL ]

®

Y

FEATURES

= @

5
®

&

®

£ CTR

78%

40%

718%

41%

20%

©

deichmann.com

VOLUME= J RANK TREND
14.8K 2
14.8K 1

11K 14 e

asos.com
L] RANK TREND

-

12

12

® 0O

debenhams.com next.co.uk
L) RANK TREND L) RANK TREND

@ |
. . @

© @ | s
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What are backlinks

Backlinks are votes of confidence from one welbsite to another, indicating to Google
that your page is of value on X fopic.

« Focus on how many websites link 1o you, instead of how many links you get from
each site — as the individual sites are the ‘votes of confidence’.

* The primary meftric to measure the quality of a websites’ backlink profile above all is
‘domain authority’ — a score out of 100.

®
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How is my backlink profile?

1. If you have a page that ranks higher than you, use this free tool to check that URL and yours
for a quick comparison: https://ahrets.com/website-authority-checker - note, this gathered data

for a whole domain (welbsite), not just the specific page that's ranking.

Domain Rating (DR) for
https://www.sportsdirect.com/ladies/footwear/trainers/nike is:

Domain Rating

/5

What does this mean?

Domain Rating (DR) is a measure of a website's authority based on its backlink profile. The
scale runs from zero to a hundred. Generally speaking, the higher this number, the stronger
and more authoritative the site is.

Show more

Backlink profile for
https://www.sportsdirect.com/ladies/footwear/trainers/nike:

Linking websites Backlinks
29,248 947,969

anicca

Higher number
of linking sites
from whole
domain — could
give It an edge.

Domain Rating (DR) for https://www.next.co.uk/shop/gender-
women-productaffiliation-footwear/brand-nike-category-
trainers#4_2745.3330078125 is:

Domain Rating

/9

What does this mean?

Domain Rating (DR) is a measure of a website's authority based on its backlink profile. The
scale runs from zero to a hundred. Generally speaking, the higher this number, the stronger
and more authoritative the site is.

Show more

Backlink profile for https:/www.next.co.uk/shop/gender-
women-productaffiliation-footwear/brand-nike-category-
trainers#4 _2745.3330078125:

Backlinks

3,949,718

Linking websites

25,188

Higher domain
rating — could
also give it an
edge.
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https://ahrefs.com/website-authority-checker

How is my backlink profile?

2. Pull stats on the individual pages that rank vs yours. Look at the stats: domain rating and total backlinks.

You may need a premium version of a tool like Ahrefs below, 1o see full backlink data on the page level,
However this free tool can give you ‘some’ rough guidance on the difference between you and other sites, its

just less backlink data: https://www.seoreviewtools.com/valuable-backlinks-checker/

Target Mode IP Keywords Traffic UR DR AR Total
www.next.co.uk/shop/gender-women- prefix 23.61.93.114 0 0 — 15,882 n

productaffiliation-footwear/brand-nike-category-
trainers#4 2745.3330078125

— 75 34763

Between these two examples, Sports Direct ranks higher for “ladies Nike trainers” because that page has more
backlinks that the Next page — which actually shows as having no backlinks even though it has a higher

domain rating overall.

www.sportsdirect.com/ladies/footwear/trainers/nike ¥  prefix NOT FOUND IN OUR DATABASE 2,409 31,881

So the higher domain authority for Next doesn’t really matter, what matters is how many valuable links that
individual page has.

®
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https://www.seoreviewtools.com/valuable-backlinks-checker/

How improve your backlink profile

This is where SEO, content marketing and PR meets:

1. Perform a full backlink audit of you site and your competitors and flag any relevant, irrelevant and spam-
ooking sites. You can use the data to action some link removals and/or disavow processes (read about that

nere)

2. Use this data to form a link building strategy (where should you try to get more links, what content do you
need in order to get those linkse

3. Perform a content audit for the whole site, create a content marketing strategy and franslate the resulting
content ideas intfo a marketing calendar. This is where my team works with Amy’s (head of content and PR) to
create the content people want to link to, which we then out-reach and active try to get PR coverage for

4. Create useful, engaging and keyword-optimised supporting content regularly. Collaborate with a marketeer
or hand over the task completely o them

5. You can perform broken-link building — one of may technical forms of link building designed to find links to
broken pages on your site, where you redirect those links to existing valuable —pages — thus recovering links

®
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https://support.google.com/webmasters/answer/2648487?hl=en

How in-depth is your content?

Content

Depth

You can measure yourself easily vs your competitors using premium ftools like

hifps://app.seomonitor.com/ or manudlly in Google — though this option

sn't scalable.

Ladies' Nike Trainers

It's easy to step up your footwear game in a pair of our ladies' Nike trainers. The Nike brand started out in 1964, creating running
shoes to help with performance. Today, the brand is one of the giants of the sportswear industry and looking at our collection, it
isn't difficult to see why. These trainers feature innovative soles to make it feel as though you're walking on air, clever mesh to
wick sweat and lightweight materials to help you smash your PB.

Bring Your A-Game with Ladies’ Nike Trainers

The right pair of running shoes can make the difference between a good workout and a great one. Aerodynamic and designed
to allow your feet to move freely, ladies' Nike trainers help you transform your outdoor runs and gym workouts. You can look the
part by teaming a black and white pair from the range with some cropped running tights in a bright print, and a technical tee
layered over a supportive sports bra. Take that, HIIT class.

How to Style Your Trainers for Everyday Wear

They may help you perform your best in the gym, but these ladies’ Nike trainers look so good it would be a shame to relegate
them to workouts only. Introduce a little athleisure style into your casual outfits by wearing your trainers with a pair of ripped,
laid-back dungarees and tucked-in boyfriend shirt when it's warm. When you're shopping in town, keep your feet comfortable
with a pair of bright white Nike trainers and team with a floaty midi dress, petite leather backpack and bomber jacket.

BlaCk Ffiday Shop all in one place ‘ Shop now |

érs added and removed throughout

WOMEN'S NIKE TRAINERS (347 products)

Find the very latest and most-popular women's Nike trainers right here and benefit from the ultimate combination of style and
comfort from the world's leading sportswear brand. Whether you're after running shoes, gym trainers or just an update to your
casual sneaker collection, our Nike trainers for women collection has you covered. With a range of Nike Air Max styles, in
addition to favourites like the Revolution 5, Pegasus 37 and Tanjun, there's everything the modern woman could ask for -

including are a number of different colourways including black, white and everything in between.

< Nike Air Max Nike Womens Training Shoes Nike Womens Footwear >

This content seems more in-depth, discussing the
topic of “ladies Nike frainers’ from several angles.

anicca

This content is less in-depth, but they rank higher because
they have a higher number of backlinks o this page.
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https://app.seomonitor.com/

Content

Is your content optimised?

Since we are looking at ranking keywords — they need to take people to a page and
that page needs 1o mention those keywords in order to rank in the first place.

Go gle opticians in leicester X L Q

https://www.evingtoneyecare.co.uk

Opticians Leicester (Evington Eyecare) Your Local Optometrists

At our independent practice we are proud of our trusted family values and reputation in providing
exceptional eyecare for all ages in a friendly atmosphere.

People also search for

best opticians in leicester opticians leicester city centre
opticians near me specsavers oadby

vision express leicester opticians east park road leicester

http://www.optiqueopticians.co.uk

Optique Opticians | Opticians in Leicester | Main Stockists of ...

Optique Opticians located in leicester offer affordable prescription glasses, sunglasses, contact
lenses, accessores and cleaning products we are also Main ...

This content ranks well because it has optimised:
* Tifle and meta tags
* H1 heading tag

* Body content written for the user with keyword
mentions

anicca

Title Opticians Leicester (Evington Eyecare) Your Local Optometrists
62 characters

Description At our independent practice we are proud of our trusted family
156 characters values and reputation in providing exceptional eyecare for all
ages in a friendly atmosphere.

Proudly independent

opticians in Leicester

EXpert eye care you can trust

Our established practice in Evington has provided Leicester locals
with a friendly, personalised service combined with the latest optical
technology since 1992.

You can be sure of a thorough eye examination from our qualified
optometrist who will monitor the health of your eyes and check your
vision.

; Y
o
' Best Business of 2020" / 7
O ThreeBest <
e 11,.i <

alCy i
\ Evington Eyecare ,f\\'

| earn more




I Content
u‘ pth

How to write and optimise your conten

1. Do some keyword research to identity the most relevant keywords
* Free discovery tools: https://app.wordstream.com, https://answerthepublic.com,
https://keywordseverywhere.com

e Paid discovery tools: https://seomonitor.com, https://www.semrush.com
2. ldentity relevant content to optimise these keywords on (where should your
users land on affer they search for these keywordse)

3. Confirm what actions you want your users to perform once they and on the
page and write and optimise content according to this

« Should they land and convert straight awaye
 Land and be informed - leading to another conversion pagee¢

®
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https://app.wordstream.com/
https://answerthepublic.com/
https://keywordseverywhere.com/
https://seomonitor.com/
https://www.semrush.com/

How are you seen locally?

If you are a local business looking for | ,
locally. You can test your local visibility by doing the following:

Do a local search and look for:
* A local map pack result
* A directly result

opticians In leicester % !, Q
Find results on
Threebestrated wmm  Karpacz A el %
3 Best Opticians in Leicester,. .. m Opticians - Leicestershire And. .. Sight Solutior
Opticians
Bellamy Eyecare
Leicester. 9 Highcross John
Lewis Car park
e Leicester Spec;savgrs Opthnans and
ey Audiologists - Leicester
Judge opticians BN
® o Boost Trampolin
Ad7 =) Park Leicester
" BLACK.FRIARSCLTY CENTRE
o Map data ©2021
Rating ~ Hours «

Bellamy Eyecare Leicester
49 (49) - Optician
156 Fosse Rd N - 0116 253 1750
Open - Closes 5:30PM

In-store shopping

The Eye Centre \ 4

Look for a standard organic
result

opticians in leicester h 4

https://www specsavers.co.uk » stores» leicester

Specsavers Opticians Leicester

7 Oct 2021 — Specsavers Opticians Leicester has a great range of designer glasses and
outstanding value on contact lenses.

Sunday: 08:30 - 17:00

https//www visionexpress.com » Find a store » Leicester

Leicester - Highcross Shopping Centre | Book Eye Test

Visit Vision Express Opticians at Leicester, Highcross Shopping Centre, book an eye fest, and
receive expert advice on glasses, sunglasses and contact ..

https://threebestrated.co . uk » opticians-in-leicester

3 Best Opticians in Leicester, UK - Expert Recommendations

Here's The Deal: Evington Eyecare is one of Leicester's leading independent opticians. They
have been providing friendly and personalised service in Leicester

https:/f/www.evingtoneyecare_.co.uk

Opticians Leicester (Evington Eyecare) Your Local Optometrists

At our independent practice we are proud of our trusted family values and reputation in providing
exceptional eyecare for all ages in a friendly atmosphere.

People also search for

best opticians in leicester opticians leicester city centre
opticians near me specsavers oadby

vision express leicester opticians east park road leicester

Use a tool like

Local
Visibility

for local visibility and foottall, you can optimise to appear

(=

https://tools.brightlocal.com/ to
see what local listings you have

9 Citations

Key Citations Summary

19%

View Full Report

Key Citation Score

14/100

Live Citations
6

Key Citations NAP Errors

Business Name 5
Address 3
Phone Number 0
Zip / Postal Code 2

All rights reserved 2021


https://tools.brightlocal.com/

Local
Visibility

Optimise for local SEO and NAP

NAP stands for Naome, Address and Phone number, and we are aiming to align
gxoc’py .ho)w these (and more) details appear on your site vs every external site (like
rectories).

You can start optimising for local SEO (Including NAP) by doing the following:

1. Agree on your NAP/business details (correct name, address, numbers, social
handles, emalil address, operating hours, logo)

2. Make sure the website mentions all of these on the contact page and /or a
location page it you have several locations

3. Set up and optimise a Google My Business profile (helps control how you appear
IN Map results and the knowledge graph
(hitps://www.google.com/intl/en_uk/business/)

4. Create or fix local links and citations (mentions of your brand + keywords)
manually of via an automated tool like https://tools.brightlocal.com/

O
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https://www.google.com/intl/en_uk/business/
https://tools.brightlocal.com/

Optimise for local SEO and NAP

This i1s what Google My Business looks like:

= Google My Business Q
Anicca Digital
1 Abbey Gate
t;'ﬂi’[“:f‘“ A @ n) | Your posts
o COVID-19 update Add Offer Add Update Add Event
oa New views this
=m0 Home week
All Offers What's new Events
E Posts 1
Updated just now
& info Posted 32 minutes ago
Reach more
il Insights customers
through posts
o 1 1 “ » * _§ 7 i = L -
Using Paid Advertising
B wessagng & TV Ads (from Sky
L e AdSmart) to Increase
= Senvces Brand Awareness
bsi s

B website Chris Dowse &
&t Users J— —— Gareth Bakewell

/th May 7:00am
‘\ Cresie 80 Use Paid Media to Grow Your Brand with Sky AdSmart (TV Ads from £3k)
@ Add new location m Q
::g| Manaae locations £ 1 view ®  0olicke o® Sharn nact H

anicca

= Google My Business

Anicca Digital
1 Abbey Gate
Leicester

LE4 OAA

EE Home

E Posts

& Info

il, Insights
EI Reviews
EI Messaging
|_|;| Photos
= Services
B Website
2+ Users

‘\ Create an ad

Q

- - rzza
Y =
Anicca Digital

Internet marketing service
Marketing agency

E commerce agency
Training provider
Marketing consultant

@ 1 Abbey Gate Leicester LE4 DAA

@ Add service area

@ Sunday Closed
Monday 8:30 AM-5:30 PM
Tuesday 8:30 AM-5:30 PM
Wednesday 8:30 AM-5:30 PM
Thursday 8:30 AM-5:30 PM
Friday 8:30 AM-5:30 PM
Saturday Closed

m 3/30/18 Closed

G View on Search

% View on Maps

u’: Share your Business Profile

Advertise easily in minutes

{5 Internet marketing service in Leicester

Ad - hitps:/fanicca.co.uky

Anicca Digital - Digital Marketing Servi

Show up whenever customers are looking for y
their computers or mobile devices. Set up in m
pay when your ad is clicked. Learn more

[ Start now

Close this business on Google

All rights reserved 2021
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Mobile friendliness

This is an obvious ranking factor as Google i1s now mobile-first (it judges you
based no how well your site shows on a mobile device more so than desktop).
Below Is the growth of mobile device usage over the years.

B60%

52.99% . .o
52.2 P2 | 1551.7751.8952.4% 51.5122:0%1.9250 53%

50.03%
5 0% 48.7148.91%
50 48.33% P

44.69%
42.16%

40% 38.388.4 333-*.9'4 ok

32.85%
2 31.16%

10%

anicca

Source: https://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/ Allrights reserved 2021



https://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/

Is your site mobile friendly?

windowe

Mobile
Friendliness

How does it appear on mobile devices, and ideally — s it the same site but
responsive (does the size and layout adjust when you re-size the browser

1. Test your sites in hitps://www.bing.com/webmaster/tools/mobile-friendliness and
hitps://search.google.com/test/mobile-friendly/

<& Mobile-Friendly Test

@ https://www.evingtoneyecare.co.uk/

anicca

Test results

Q Page is mobile friendly
This page is easy to use on a mobile device. Learn more

VIEW TESTED PAGE

Details

Crawl

@ Crawled successfully on Nov 10, 2021, 2:27:36 PM v

Additional resources

soft Bing

ALL WORK IMAGES VIDEOS MAPS NEWS

Mobile Friendliness Test Tool @

SHOPH

https://www.evingtoneyecare.co.uk/

This page is mobile friendly

Q Viewport configured correctly
o Page content fits device width
0 Text on the page is readable

Q Links and tap targets are sufficiently large and touch-friendly

All rights reserved 2021


https://www.bing.com/webmaster/tools/mobile-friendliness
https://search.google.com/test/mobile-friendly/

Is your site mobile friendly?

2. If you have Google Search Console use this report to spoft errors:
hitps://search.google.com/search-console/mobile-usability

Mobile Usability

2 178

4 issues

[] Impressions
6

4

2

0
8/12/21 8/23/21 8/3/21 9/14/21 9/26/21 10/8/21 10/19/21 10/30/21

Details =

Status Type Validation . Trend Pages

Error Text too small to read o Not Started oMo 2

Error Clickable elements too close together o Not Started iy 2

anicca
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https://search.google.com/search-console/mobile-usability

Is your site mobile friendly?

3. Use your browser: re-size the window to see how the site and content responds. Use
your mobile too!l Here's an example test below:

Desktop Mobile — BAD! Mobile - GOOD

= \iisionExpress i Q 9 @
Menu Find a store Basket

33% OFF
VARIFOCAL
Following NF LENSES

A mask must be W '_“,k‘?_i_t!

Home About Us Services Hearing Care Eyewear Contact Lenses Contact Us Home About Us Services Hearing Care Eyewear

For information on COVID-19 please click here For information on CO

Following NHS guidelines
A mask must be worn in the practic

Book an Appointment
Book an Appointment

.........
o -

As healthcare providers, we ask that you continue
Our teams will have full H
Thank you for yq

As healthcare providers, we ask that you continue to wear your mask in practice to keep
Our teams will have full PPE for your peace of mind.
Thank you for your understanding.

®
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Make your site mobile friendly

1. Ensure the layout and all inferactive elements (buttons, links, banners etc) respond
fo the screen size

2. Ensure the content responds in a way that is user friendly (doesn’t get pushed too
far down and is large enough to read)

3. Ensure the content on the desktop vs mobile version is the same — any differences

will affect your rankings

®
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Page load speed

Another strong ranking factor which is most applicable to mobile user
experience since mobile connection speeds and responsive layout have the
Most Impact on speed, and thus user experience.

1IN 4 VISITORS 46% OF USERS
would abandon a website that don't revisit poorly

takes more than 4 seconds to load performing websites

64% OF SHOPPERS 1 SECOND DELAY
who are dissatisfied with their site visit reduces customer

will shop somewhere else next time satisfaction by 16%

qniccq Source: https://www.websitebuilderexpert.com/building-websites/website-load-time-statistics/

All rights reserved 2021


https://www.websitebuilderexpert.com/building-websites/website-load-time-statistics/

How fast a

re your pages?

Page speed

1. Use https://developers.google.com/speed/pagespeed/insights/ to test your

landing pages ar

anicca

rm PageSpeed Insights HOME DOCS

-~
12

https://www.evingtoneyecare.co.uk/

A B-49 58-89 @ 96-166 @

Field Data — The Chrome User Experience Report does not have sufficient real-world speed data for

this page.

Origin Summary — The Chrome User Experience Report does not have sufficient real-world speed

data for this origin.

Lab Data — Metrics are based on lab data collected and analyzed by Lighthouse. = —
First Contentful Paint 2.8s A Timeto Interactive 16.9s

A Speed Index 14.2s A Total Blocking Time 3,050 ms

A Largest Contentful Paint M 7.3s A Cumulative Layout Shift i 0.424

d see a score out of 100 with suggestions on how to fix

All rights reserved 2021


https://developers.google.com/speed/pagespeed/insights/

How fast are your pages?

2. Use hifps://tools.pingdom.com/ to see how many actual seconds it fook

and what elements on your page slowed it down/needs fixXing

Page speed

Your Results:

¥, DOWNLOAD HAR

Performance grade

67

Load time

1.61s

(*; SHARE RESULT

Page size

2.6 MB

Requests

207

anicca

Improve page performance

B 0 Make fewer HT TP requests
B 0 Compress components with gzip
B 0 Add Expires headers

B 35 Reduce DNS lookups
80 Avoid URL redirects
80 Use cookie-free domains

B 89 Configure entity tags (ETags)

All rights reserved 2021


https://tools.pingdom.com/

Core web vitals and page experienc

This all ties iInto Google’s Page Experience signals, which Google is judging you
against fo determine how good the user experience is on your site. We audit
for all of these considerations below:

(
Loading

Largest Contentful Paint (LCP)

Core Interactivity

Web First Input Delay (FID)
Vitals

Visual Stability
Cumulative Layout Shift (CLS)

Search signals

. . for page
Mobile Friendly : * experience

Safe Browsing

HTTPS

qni C C q No Intrusive Interstitials

All rights reserved 2021




Initial tips to improve Page Speed and
Core Vitals

1.

2.

Aim for less than 5 seconds (ideally 2) for a page load speed / or at least 70/100 score on the
Page Speed Insights tool

Ensure the size of your images are reduces to where the file size it low but quality remains high
(use Photoshop save for web), or a service like hiftps.//www.gimp.org/ , or do this at scale on
WordPress using a plugin like https://wordpress.org/plugins/wp-smushit/

Ensure all JavaScript and CSS code is as economic as possible (reduce unused code).
WordPress plugins like this will help: https://wp-rocket.me/google-core-web-vitals-wordpress/

Ensure your server is fast enough to service people the website at a reasonable speed, and if
you have a global audience, consider a content delivery network, which will find the closest
server to a user and pull the website from there (rather than from another country’s server)

We can offer more detailed instructions and action them for you with our Core Vitals Service:
hitps://anicca.co.uk/blog/core-web-vitals-and-ga4-offer-2021/

®
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Top 10 SEO tips to remember then

1. List your backlinks and flag bad/good ones to action

2. List your competitors backlinks and list your ideal sites to get featured on (create a backlink

sfrategy)

3. Create a content marketing strategy (or just list what content you need to create to get
featured in welbsites and drive fraffic)

4. Write in-depth content for humans to provoke a desired ‘conversion’ on your pages

5. Optimise your key content for keywords

6. Set up and configure Google My Business and align your NAP details ono website

/. Build local citations and links using your agreed NAP deftails

3. Check it your site is mobile friendly and fix issues

9. Check if your site loads fast and make it load at least 5 seconds

]

0. Write, optimise and promote (on socials/emails) some supporti

anicca

Nng content regularly
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Thanks
Any questions?

Disclaimer
The materials set out in this document are concepts only (the “Concepts”’) and, in addition fo any
rights vesting in Anicca Digital Limited (“*Anicca”), may be the subject of existing third party
intellectual property rights.
If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will then
put in place the appropriate intellectual property searches (the “Searches”). The use of the
Concepts is therefore subject to the results of the Searches.
Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and including,
without limitation, loss of profits, loss of business and loss of goodwill) arising out of any claim by any
third party relating to the Concepts proposed by Anicca where the client uses a Concept:

a. prior to Anicca confirming whether or not the Concept is subject to existing third party intellectual

property rights; and/or

b. in breach of existing third party intellectual property rights following the Searches.
All Anicca rights to proposed technical, content and creative concepts belong to Anicca unless
paid for by the client. Should the client subsequently use any concepts without payment to Anicca
(unless agreed otherwise by both parties in writing), Anicca reserves the right to take action o
recoup, without limitation, damages for breach of intellectual property rights and/or any lost costs
associated with the development of such concepts from the client.
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