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Agenda

 Hello and welcome
 About me
« Recap on Content & PR
PR
« What's News
« Content
 The value of conftent
« What's new
 How to maximise the opportunity
* Making It work
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About me...

* Over 20 years comms experience
« Agency and in-house
 Head of PR & Content at Anicca

* PR strategy and oufreach

« Creating newsworthy and engaging
Copy

« Content planning and driving visibllity
online

e Collaborative model with Anicca team
« Born and bred Iin the East Midlands
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Our Pedigree

® Construction Industry

® Global Distribution Network

® | ogistics & Supply Chain

* Manufacturing & Supply Chain
* Medical, Health & Scientific

' PALLEX wattbike cwcssentier  $experian. [0

EEEEEEEE DEICHMANN
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PR & Content
Marketing

Re-cap
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What is PR?

» Public Relations is about reputation - the result of what you do, what
you say and what others say about you.

» Public Relafjons is the discipline which looks after reputation, with the
aim of earning understanading and support and influencing opinion
and behaviour.

* |t Is the planned and sustained effort fo establish and maintain |
goodwill and mutual understanding between an organisation and its

publics.
C I P R CHARTERED INSTITUTE
OF PUBLIC RELATIONS
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What is Content Marketing?

« Content marketing is a strategic marketing ¢
approach focused on:

« Creating and distributing valuable, relevant, and
consistent content

» TO affract and retain a clearly defined audience
* and, ultimately, to drive profitable customer action.

CONTENT
MARKETING
INSTITUTE" .

o
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Blending the two

PR and content marketing complement each other...
* Both aim fo enhance reputation and generate positive sentiment
* The content created aims to be relevant & useful
* [InCreases reach
« Getting the message to a targeted / specified audience
* The approaches are defined as owned and earned media

O
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What is owned & earned media?

Controlled
by the brand

Social posts

Press releases /
news

Blogs

Website

Video / YouTube

= Repuvutation
anicca



What is owned & earned media?

Controlled Online & word
by the brand of mouth
Social posts PR coverage
Press releases / Thought
news leadership
Farned / influencers
Blogs
Social likes &
Website shares
Video / YouTube Reviews

= Repvutation = Sentiment
anicca
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The benefits of blending PR &
Content

* The objective Is the same — attracting customers and driving sales

« Enables consistent storytelling which is on brand and tailored — you
can define who's going o see If!

« Supports wider business marketing functions
* SEO
» PPC
« Search
* Paid

®
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Cost Effective e

« Amplifies reach

e Increases brand awareness ' 8 ‘ o

e Drives demand A

 Builds thought leadership N
(Influencers)

e Creates brand loyalty and
drives credibllity
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PR Backstory
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The Digital Era
» Global. Digital. Innovation. .4'/
» Traditional / fried and fested

technigues. q‘

 Talent. Forward thinking. Creative.
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What’'s New in PR
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Keep Digitally Focussed

* We live In a digital era...so market
digitally. Whether this is for PR or
online content, think Digital

 Never been a more important time
fo have strong on page SEO

e Define what you want to rank for —
do your research

* IMmagery
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Ethics

 Digital in a fraditional world

» Transparency ( 4

« Equality
e Immediacy
« ACCUracy
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How to succeed

* Ask The questions no-one else Is

e Provide a different angle and unique content
e React
e Plan for reaction

e Be digital first
* Appoint digital experts
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Content Revisited
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Content Outreach

e Content Marketing needs
commitment

[T IS NOT a short term solution

 For long-term gain, you need to
plan, execute and
evaluate...consistently

anicca



Content Planning

e Define your audience

« What do you want to achievee¢
« Objectives
« Goals
« KPIs

» Keyword research

« Channels / Outreach

* |.e. Blogs
« Soclial Medio

« Create and publish _
 Write and optimise v
 Add a CTA / Link o

 Measure / Track Performance / Analyse / Change
anicca
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Keep It Bitesize

e SNackable content @

» According tfo Time magazine, the 4
average person’s attention span in 8
seconds “

e TikTok: 732 million monthly users

|It's the most downloaded social
media app In the world!
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Easy To Digest Content

* Bullefts e How TOS

e Lists * Infographics
e Short videos e Links / CTAS
* FAQS * BlOogs

e Short videos e POACASTS
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content
marketing
world
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Key Takeaways

» Springboard conducted a survey with 100,000 people
e 6/7% expected content marketing budgets to iIncrease in 2022

« Only 5% expect a decrease
* IPG and Ad Week data reveal ad spend was +12% in 2021

* Therefore — an increasing amount of competition in a noisy world

« Content Marketing efforts need to be increased and be more
effective

O
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More data...

« Springboard data revealed 49% of responders
think there will be less whitepapers in 2022

» But this will be industry driven

« 60% believe there will be more podcasts

« 30% stated ROl needs to be more transparent

e Use measurement frackers such as Search Console 1o
show organic search dato

anicca
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Making it work
For your Business

&
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Usability ﬁ

« Content is useful '
* As an Inbound marketing technigue it is helpful

and Is a source of information Ii
 Less disrupftive / should not feel like marketing

e Personalised

» Targeted
e Searchable

 Make people’s needs work for your business

®
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Goals

e INfOrm

 Entertain

* ENgage
e Educate
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2021 Techniques

e |tS noisy!

 Harder to get ranked via SEO

« Review and update older content
 Check the Header, Hl and Tags
« Optimise the Title Tag & Meta Description

« According to Neil Patel, you have a 5.8% higher CTR
If you create your Meta

« Questions get clicks

|
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More Techniques

 Video, Video, Video
e Youlube SEO

* Review your content drivers
« Create unigue content
« Key component of good quality SEO

« Sharing other people’s content does not position you
as an expert, leader or owner

 [nsights, options and thoughts

« Own the space

* I[magery
anicca
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Putting a plan in place

o Agllity Is key * Review target audience ¢
. Be nimble / react  How can you help themze

* HOW CAn you engage
them®<e

« Put a plan in place

* People first

¢« Post-Covid mindset

» Deliver reliable / . Be ready o adjust

frustworthy / fimel
v/ 4  Audience Is not hecessarily

static

INformartion

>

o
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Content Generation

* Ask your customers what they want .

» Stakeholder inferviews
» Social listening
» Use keyword research to understand what will work “

* Trend based keyword research

» Explore active terms
» Discover audience guestions and long tail keywords

¢ Reddit

« What supporfing topics can be used

* Trend based and topical content

®
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Topic Exploring

» Use Analytics to predict what might
oerform well in the future; monitor and
isten

« Set up alerts (l.e. Google) or use a service
ike Talkwater, #trends

* View competitor dato
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Topical Quality Content

* Be an expert on the most important things
« Keep topics focused

 What is your point of differencee
 |denftify opportunities
» Research
 What is the competition?
e Ask the questions no-one else is

» Provide a different angle and unique content k
» Create high quality content , g

» Be digital first

o
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Driving Great Results for Pall-Ex

 We delivered a campaign that aimed to promote the brand + support the
work of our SEO team in order to showcase Pall-Ex as an industry leader

e The aim was to celebrate Pall-Ex's achievements

Showcase why Pall-Ex is a cut above the rest

Gained 1.3m views

Improve reputation and visibility

Pall-Ex now has an increased trust and authority

anicca

()

Pieces of
coverage

Potential online
readership

Growth on
previous year
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Thanks
Any questions?

Disclaimer

The materials set out in this document are concepts only (the “Concepts”) and, in addition to any
rights vesting in Anicca Digital Limited (*Anicca”), may be the subject of existing third party
intellectual property rights.
If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will then
put in place the appropriate intellectual property searches (the “Searches”). The use of the
Concepts is therefore subject to the results of the Searches.
Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and including,
without limitation, loss of profits, loss of business and loss of goodwill) arising out of any claim by any
third party relating to the Concepts proposed by Anicca where the client uses a Concept:

a. prior to Anicca confirming whether or not the Concept is subject to existing third party intellectual

property rights; and/or

b. in breach of existing third party intellectual property rights following the Searches.
All Anicca rights to proposed technical, content and creative concepts belong to Anicca unless
paid for by the client. Should the client subsequently use any concepts without payment to Anicca
(unless agreed otherwise by both parties in writing), Anicca reserves the right to take action fo
recoup, without limitation, damages for breach of intellectual property rights and/or any lost costs
associated with the development of such concepts from the client.

anicca
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21d Nov - Hybrid-Conference
At the Space Park Leicester + live-stream

» Collaboration between Anicca, Space Park
Leicester & Silverstone technology Cluster

« Half-day hybrid session of in-person seminars
and live-streamed webinars

« Aimed at B2B and STEM businesses (Science,
engineering, manufacturing, medical, green
tech & construction), but all businesses
welcome

https://www.bigmarker.com/anicca-digital/New-Frontiers-
ral-transtormation-and-Digital-Marketing-Tuesday-

IN-Diql
2nd—%lovember

anicca

Tuesday 2nd November

New frontiers in

&

The latest techniques

& strategies to grow your
B2B or STEM business
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