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Supporting your digital ambitions.

No Ego and No Bull, we invest in relationships with 
businesses and brands to drive growth and succeed 
in what we do.

Our multi award winning agency in the heart of 
Leicester speaks for itself.
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…well 4 actually, and to celebrate our 15th birthday, we 
want to support your digital ambitions.

Our specialism spans from B2B for construction to trade 
with eCommerce and we want to work with you to help 
us on our mission.

From SEO to Social Media, how can we help your digital 
presence and engagement?
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• Is your digital face

• It’s how you differentiate from the rest

• Your cumulative exposure relies on it

• The way you build rapport online

• Everything you stand for 
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• Is your digital face

• It’s how you differentiate from the rest

• Your cumulative exposure relies on it

• The way you build rapport online

• Everything you stand for 

Ready Player Me
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THEN Budget

High

Low
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NOW
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• Frictionless experiences

• Personalisation

• Lifestyle

• Omnichannel

• Digital Identity

• Anticipatory
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Josan Gonzalez
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OPTIMISM
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OPTIMISM

VIBRANCE
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OPTIMISM

VIBRANCEIN IT TOGETHER
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OPTIMISM

VIBRANCEIN IT TOGETHER

DO YOUR BIT
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OPTIMISM

VIBRANCEIN IT TOGETHER

DO YOUR BIT

STAY AWAY
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OPTIMISM

VIBRANCEIN IT TOGETHER

DO YOUR BIT

STAY AWAY

TOW THE LINE
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DIGITAL

THEN NOW
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DIGITAL

THEN NOW

Witchcraft



All rights reserved 2022

DIGITAL

THEN NOW

Witchcraft Just a fad
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DIGITAL

THEN NOW

Witchcraft Just a fad For experts
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DIGITAL
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Witchcraft Just a fad For experts Dip a toe
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DIGITAL

THEN NOW

Witchcraft Just a fad For experts Dip a toe Explore
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DIGITAL

THEN NOW

Witchcraft Just a fad For experts Dip a toe Explore Discover

Pandemic
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DIGITAL

THEN NOW

Witchcraft Just a fad For experts Dip a toe Explore Discover SEARCH

Pandemic
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Not just a logo!

• Typefaces

• Colour Palette

• Imagery

• Tone of voice

• Company culture

• Product and Service

Your most precious asset
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• Stick to what we know in being experts in our services

• Celebrate our crew because they are our product

• Created an open forum to discuss ideas and concepts

• Allowed us to streamline our vision and create missions and objectives

• Implement process that allows us to scale

• Be more attractive to both current and prospective clients

• Attract new talent to join our team
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Whether you in the construction 

industry or a mobile beautician, we 

are ALL people that have access to 

the same digital exposure, and these 

rules of consistency apply to us all.
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• Keep on keeping up

• Reidentify who your audience are

• Where do they spend their time this month?

• Recognise what others do (competitors, influencers etc)

• Look at the engagement on posts and critique

• It’s not a one size fits all

• Connect to the (digital) world around you
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You wish to highlight the “tool of the summer”, our new spade, the best 
dig since spades were invented.

• We have a product to highlight, so we need a great image

• We need to create assets to use in our marketing i.e. posts, ads, videos, 
or content etc.

• We need our brand on all these assets - so users knows it is us

• We need a square post on social channels as a flat image

• A vertical animation to use on stories

• A video highlighting usage (shot in landscape) that we can use as ads 
on YouTube and on our website.

• Make it all quick and exciting

• Use colour and movement
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• Do you have the right creativity in house to critique what you have?

• Invest for set up! The cost of failure is far higher than the cost of success

• Your brand is the foundation of your business

• It’s not just a logo. Colour, Tone of Voice, Imagery, Culture, Typography

• Your audience doesn’t have time to find your brand via your product

• Apply a regular content strategy and update your content

• Mark your own homework before posting, does it stand to best practice?

• Are you happy with where your posts are posted? Are they on the right platform? 

• Take the time to look at others (competition and influencers) look at their engagement.
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• Be relevant and think what your audience want

• We all want to rediscover independence, so be authentic

• Be available to interact with your audience and create new ideas

• You have 0.25 seconds to grab someone’s attention

• Own your own creative so you don’t sell your competitors

• Be consistent throughout all your assets, with your entire brand. Not just logo

• Remember where your audience may have come from (Digitally)

• It’s easy to become out of touch, reidentify and always learn

• Think Eco-Systems, not executions
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Disclaimer

The materials set out in this document are concepts only (the “Concepts”) and, in addition to any rights 

vesting in Anicca Digital Limited (“Anicca”), may be the subject of existing third party intellectual property 

rights.

If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will then put 

in place the appropriate intellectual property searches (the “Searches”). The use of the Concepts is 

therefore subject to the results of the Searches.

Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and including, 

without limitation, loss of profits, loss of business and loss of goodwill) arising out of any claim by any third 

party relating to the Concepts proposed by Anicca where the client uses a Concept:

prior to Anicca confirming whether or not the Concept is subject to existing third party intellectual property 

rights; and/or

in breach of existing third party intellectual property rights following the Searches.

All Anicca rights to proposed technical, content and creative concepts belong to Anicca unless paid for 

by the client. Should the client subsequently use any concepts without payment to Anicca (unless agreed 

otherwise by both parties in writing), Anicca reserves the right to take action to recoup, without limitation, 

damages for breach of intellectual property rights and/or any lost costs associated with the development 

of such concepts from the client.
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