Digital branding & Creative content
Key Trends & Best Practices for 2022

All rights reserv ed 2022



Introductions

Thom Shardlow
Head of Client Strategy

9 All rights reserv ed 2022




About Anicca

2)(&)

Supporting your digital ambitions.

No Ego and No Bull, we invest in relationships with
businesses and brands to drive growth and succeed
in what we do.

Our multi award winning agency in the heart of
Leicester speaks for itself.

-
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We’re on a mission

...well 4 actually, and to celebrate our 15th birthday, we
want to support your digital ambitions.

Our specialism spans from B2B for construction to frade
with eCommerce and we want to work with you to help
US ON our mission.

From SEO to Social Media, how can we help your digital
presence and engagement?

cONSTRUCTIQ,
N )
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The importance of a brand
Why it’s so important in 2022
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Your brand

Is your digital face

It’'s how you differentiate from the rest
Your cumulative exposure relies on it
The way you build rapport online
Everything you stand for
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Your brand

s your digital face \
It's how you differentiate from the rest * ’

Your cumulative exposure relies on it e 4 °
The way you build rapport online
=

Everything you stand for

Ready Player Me

/.

g All rights reserved 2022




What does 2022 look like? g 4

For Digital Branding & Content Creation
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Relevance!




Relevance!

THEN Budget

High

What
you
want to

say.

Low



Relevance!

NOW

What you What they
want to want to
say. hear.

RELEVANCE



Relevance!

From|»[e)i (] Digital to
[:1591{ Digital




Relevance!

* Frictionless experiences « Omnichannel
» Personalisation  Digital Identity
e Lifestyle * Antficipatory
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What is content fatigue?

And do users want to see?
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'S your audience?

Who



Who’s your audience?



Who’s your audience?



Who’s your audience?

IN IT TOGETHER

VIBRANCE}
* o




Who’s your audience?

IN IT TOGETHER



Who’s your audience?

IN IT TOGETHER




Who’s your audience?

IN IT TOGETHER



Who’s your audience?

REDISCOVER
INDEPENDENCE



Be yourself.

WE'RE ALL FAR
TOO GOOD NOW
AT SPOTTING
INSINCERITY




We’ve matured




We’ve matured
(Digitally)
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We’ve matured

DIGITAL

THEN




We’ve matured

DIGITAL

Witchcraft

THEN




We’ve matured

DIGITAL

Witchcraft Just a fad

THEN




We’ve matured

DIGITAL

Witchcraft Just a fad For experts

THEN
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We’ve matured

DIGITAL

Witchcraft Just a fad For experts Dip a toe
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We’ve matured

DIGITAL

Witchcraft Just a fad For experts Dip a toe Explore

THEN
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We’ve matured

DIGITAL

Witchcraft Just a fad For experts Dip a toe Explore Discover

Pandemic

THEN
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We’ve matured

DIGITAL
Witchcraft Just a fad For experts Dip a toe Explore Discover SEARC ‘
Pandemic ‘
[
THEN NOW o
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Help them find you




Is my brand ready?

Getting digitally prepped




Your Brand

Noft just a logo!

« Typefaces

« Colour Palette

* Imagery

« Tone of voice

« Company culture

* Product and Service

Your most precious asset
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Own it




Own it




Stand out

ASSET

Take up more screen




Stand out

ASSET

Take up more screen




Stand out

ASSET

Own it to reduce
consideration

aniccalo
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Stand out

ASSET

Frame it to draw the




Stand out

R
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Add colour and
imagery




Stand out

Add Subject




Stand out

Be more
playful




Thumbstopping

D y -




Thumbstopping

[ ]

Brad Longman

SEO Account Director
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A live example




A live example
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A live example

SCREVF/X
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A live example

SCREVF/X

TAP DANGE

- 20% OFF ALLTAPS




A live example

SCREVF/X

TAP DANCE
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We practice what we teach

anicca

dola driven digital marketing

Sharing our digital
marketing expertise
to help accelerate your

business growth

© Find out more

Ourintegrated digital marketing consultancy and management services are designed to help established and high-tech brands to grow
and award-winning di

provide a brand new sirategy, improve the performancs
Depending on your objectives. this

. 0116 2987687

e TR HEE R p—

A full service digital marketing agency

more rapidly. by using data-ar

tinen

W will also share aur technical knowledge with yoursolf and your in-

wattbike m !_'éxper'\cn PALLEX & pomino

ing digital mar)

| marketing strategies

webinars and conforencos.

Paid Media

Your paid mesia campaigns are delivered by a
Google Premier and Facebook Business Partner.

SEO

We are Leicester's strategic SEO agency
Delivering visibility and retur-on-investment for
our clients

Content Marketing

The creation of new. dynamic content for your
wotisite s vital 10 the success of your business
online.

Social Media

Every vertical should be eonsidering social media
as a visble channel to reach their target

audience.

Sharing our digital marketing
expertise to help accelerate

your business growth

Anicca offers data-driven. commercialty-orientated

perspective on digital marketing. offering solutions that

combine RO! with innovation

Working in partnership with you and your intermal team, we
use mulli-channel and data-driven sirategies to smash your

business onjectives. This could include:

campaigns and implement new channels or
n brand awareness, mare product sales, or the generation of

ads for your business

am through our programme of Uve and virtual training

reasing marketing
share. new client acquisition, driving revenue/prof. launch of

services.
regions. improved ROI and much more

o
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We practice what we teach

qnlccq . 0116 2987687 About us Blog  Clients Webinars  Contact Q)

dota diiven digiol marketing ~ WhatWe Do Sectors Case Studies Conference & Webinars Blog AboutUs Contact = F qnlccq Analytics Paid R ool SEO — Sarvice:

D PR

Sharing our digital

Digital Marketing for

eting expertise
to help accelerate your
business growth °
[
Out of this world digital marketing since 2007
Let us prove it o

PALLEX wattbike

wattbike !_:e'xper\cn PALLEX NHS # pomino
— Award-Winning Digital Marketing To '
Support Your Organisation's Ambitions

No Ego and No bull. We inve

Paid Media

Yo pai

brands lool

@\ Analytics
Sharing our digital marketing v’
expertise to help accelerate
your business growth

erci

Content Marketing

'<: Social Media

i a ich

Social Media
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Consistency

e
Digital Marketing ' &
%lurvey 2022 - *

cher

v
Digital Marketing Training
to launch you into 2022

(worth £3,00(

anicca 13

+
a Anicea Gold award for service
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Consistency

ital Marketing '
© Survey 2022 -
WIN £100 voucher ¥
and a FREE day training

.
Anicca Gold award for service
anicca 15

Anicca Digital
1400 @

anicca | Digital Marketing Truini;‘lg
to launch you into 2022
. 0)

worth £3

anicca 13

With
&

FREE
webinar

9am Friday
3rd Dec

_ webinar
anicca | 9am Friday
Dec

+ 4 g
: 10th = ] Emil Bolstad Ougendal
® mer Anicea Gold award for service L Team Paid Media (Social)
Shar - ol

anicca 13 anicca 12
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(@AniccaDigital
Digital Marketing Excellence
since 2007

’ a . 0%

2022 Digital Marketing Survey

Sign up for Webinar
Latest Blogs
Anicca Homepage 1

Contact

enc

webinar

9am Friday
3rd Dec

anicca |

®

anicca |

webinar
9am Friday
10th Dec

ital Marketing '
urvey 2022 - *

'WIN £100 voucher e
and a FREE day training
2

.
Anicca Gold award F
anicca 15

Digital Marketing Truini;‘lg
to launch you into 2022

+ ¢ :
v . Emil Bolstad Ougendal
Anicca Gold award for service L Team Paid Media (Social)

anicca 13 anicca 12
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2022 Digital Marketing Survey
Sign up for Webinar
Latest Blogs
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Anicca Gold award for service
anicca 15

anicca |

webinar
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Anicca Gold award for service
anicca 15 ]

>
Digital Marketing '
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and a FREE day training
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Digital Marketing Truini;‘lg
to launch you into 2022

[worth £
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anicca 12
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Digital Marketing Excellence
since 2007

>
Digital Marketing '
© Survey 2022 - *

'WIN £100 voucher

2022 Digital Marketing Survey and a FREE day training ‘ g
+

Firstlinetitle
‘Second line title

Sign up for Webinar

Latest Blogs
Anicca Homepage 1

.
Anicca Gold award for service
anicca 15

Contact qn.cca | &
: Digital Marketing Training
to launch you into 2022

[worth £

aniccals
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5 Digital Marketing
Trends To Prepare
For In 2022

anicca 13

®

N . FREE
— webinar
What Instagram Updates 5 Trends That Will Shape Instagram FINALLY e
to expect in 2022 Digital Marketing in Introduces Desktop webinar
2022 Posting anicca |

9am Friday
10th Dec

®

anicca 13 anicca 12

+ ¢ :
v . Emil Bolstad Ougendal
Anicca Gold award for service L Team Paid Media (Social)
- . -
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More than just the visuals

« Stick to what we know in being experts in our services

» Celebrate our crew because they are our product

« Created an open forum to discuss ideas and concepts

« Allowed us to streamline our vision and create missions and objectives

« Implement process that allows us to scale
* Be more attractive to both current and prospective clients
« Aftract new talent to join our team
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It applies to us all

Whether you in the construction
Industry or a mobile beautician, we
are ALL people that have access to
the same digital exposure, and these
rules of consistency apply to us all.
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This isn’t a one-time fix

Keep on keeping up

Reidentify who your audience are

Where do they spend their time this month?e

Recognise what others do (competitors, influencers etc)
Look at the engagement on posts and critique

It's not a one size fits all

Connect to the (digital) world around you
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It’s easy to become out of tguch...




Now for engagement

How do we do that?



How do my users behave?

A 3

N . - Unplanned Planned -
¢ - Frequent Intentional - ° "
- Discovery & Connection Relaxation & Entertaining - s

- +

-
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And what are you trying to say?

N ®
+ -
+ -
Performance
KEY CONSIDERATIONS KEY CONSIDERATIONS
- Brand early & often Showcase the Product/Service -
- Thumb Stopping Visuals Get noticed -
- Use Speed and multiple scenes Keep it Simple -
- Go as vertical as possible Include Promos/Offers -
9 All rights reserved 2022



Eco-Systems not just Execution

You wish to highlight the “tool of the summer”, our new spade, the best
dig since spades were invented.

We have a product to highlight, so we need a great image

We need to create assets to use in our marketing i.e. posts, ads, videos,
or content etc. +

We need our brand on all these assets - so users knows it is us
We need a square post on social channels as a flat image
A vertical animation fo use on stories

A video highlighting usage (shot in landscape) that we can use as ads
on YouTube and on our website.

Make it all quick and exciting
Use colour and movement
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A take-out in creation

Create EcoSystems, not executions @ ¢ Every point is a chance to build a brand
Encourage partnerships m w Be consistent across ALL assets
i
Be ambitious and push boundaries ~ m Only YOU care about solving objectives
S =]
':a The
o SWEETEST Iy

Be inspired beyond your industry
& Look at competitors, influencers, creators.
b Find out how your audience are using the platforms
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And remember the creative guide

. [¢* 7 Branding

Showcasing your brand upfront
Display yourselves to stop users
thinking you're the competition

4 Format

Make sure your ad is getting the
best opportunity it deserves.
Design for the platform.

2 Timing
= When is this going out? Make

sure the asset suits the
environment.

b Attention

: Keep the balance right.
Re-engage the user throughout
and don't over explain.

ff

&

3 sound

Videos are viewed 85% sound
off. So design for without. BUT
delight with sound on.

6 Explore

Play with platform limitations and
get creative to engage the user.
Be native and experimental.
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Your next steps

« Do you have the right creativity in house to critique what you have? +

» Invest for set up! The cost of failure is far higher than the cost of success <
* Your brand is the foundation of your business * ‘

* It's not just a logo. Colour, Tone of Voice, Imagery, Culture, Typography . <

* Your audience doesn’'t have time to find your brand via your product : * :

* Apply aregular content strategy and update your content

* Mark your own homework before posting, does it stand to best practice?

* Are you happy with where your posts are posted? Are they on the right platforme

+ Take the time to look at others (competition and influencers) look at their engagement.
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In Summary

« Be relevant and think what your audience want

 We all want to rediscover independence, so be authentic

* Be available to interact with your audience and create new |deas
* You have 0.25 seconds to grab someone’s attention

« Own your own creative so you don’'t sell your competitors
« Be consistent throughout all your assets, with your entire brand. Not just logoe
« Remember where your audience may have come from (Digitally)

 |t's easy to become out of touch, reidentify and always learn

» Think Eco-Systems, not executions

® All rights reserved 2022
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Thank you

Disclaimer

The materials set out in this document are concepts only (the “Concepts”) and, in addition to any rights
vesting in Anicca Digital Limited (“Anicca™), may be the subject of existing third party intellectual property
rights.

If the client wishes to utilise any of the Concepits, it should notify Anicca in writing and Anicca will then put
in place the appropriate intellectual property searches (the “Searches”). The use of the Concepts is
therefore subject to the results of the Searches.

Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and including,
without limitation, loss of profits, loss of business and loss of goodwiill) arising out of any claim by any third
party relating to the Concepts proposed by Anicca where the client uses a Concept:

prior to Anicca confirming whether or not the Concept is subject to existing third party intellectual property
rights; and/or

in breach of existing third party intellectual property rights following the Searches.

All Anicca rights to proposed technical, content and creative concepts belong to Anicca unless paid for
by the client. Should the client subsequently use any concepts without payment to Anicca (unless agreed
otherwise by both parties in writing), Anicca reserves the right to take action to recoup, without limitation,
damages for breach of intellectual property rights and/or any lost costs associated with the development
of such concepts from the client.
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Digital survey

‘Digital Marketing ' ; e
- Survey 2022 - t

‘ WIN £100 voucher .
and a FREE day training . -
&

hd All rights reserved 2022




Next week )

webinar

9am Friday

Tracking conversions & user engagement
with Emil Bolstad Qugendo 2]stJan

aniccalo |
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