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• 20 years in digital marketing

• Founder & CEO of Anicca

• 15 years running Anicca
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Supporting your digital ambitions.

No Ego and No Bull, we invest in relationships 
with businesses and brands to drive growth and 
succeed in what we do.

Our multi award winning agency in the heart of 
Leicester speaks for itself.
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• Background to sales and marketing funnels
• What is marketing automation software (MAS)?
• Tour of our SharpSpring MAS platform
• Use of MAS for marketing
• Use of MAS for sales
• Other functionality
• Choosing a Supplier
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Advertising & 

marketing channels

Content email & remarketing

Customer relationship management (CRM)

Customer email
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Provide useful information 

or help them to become 

ready to buy

Reassure with trust signals 
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• Completed a form on your website

• Visited a page on your website after 
receiving an email

• Click a link from an email you have sent 
out

• Click a link from a social media post you 
have created

• Note: Not all MAS software uses the same 
method; however, they all involve 

tracking cookies or tracked links
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• A software platform used for 
automation and integration of 
marketing (and sales) tasks 

• Mainly used for lead generation and 
nurturing by B2B companies, particularly 
where there is a long buying cycle
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Account setup

• Customise account settings e.g. for location

• Tag website with relevant tracking code

• Set-up staff users and profiles

• Use API Connectors to link to other software e.g. 
CRM, Google Ads, Gmail/Outlook
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Customise settings

• Upload your logos and branding

• Create Opportunity stages (for the sales process)

• Set up campaigns (where did you hear about us?)

• Link Social Profiles e.g. Twitter, LinkedIn (if applicable)

Data collection

• Create custom fields

• Create website forms

• Import lists (via CSV), map field names, add unsubscribes
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• Ability to create and add 

new forms onto your 

website

• Create landing pages for 

specific promotions

• Create landing pages for 

A:B testing

• Use CMS system within 

your website 

• Use form creator plug-in 

on your website e.g. for 

WordPress 

• Use 3rd party landing 

page creation and 

testing tools e.g. 

Unbounce, Visual 

Optimizer, Optimizely

• Custom field creator

• Form creator (where 

standard and custom 

fields can be added)

• Add form to website via 

an i-frame or by  data-

syncing

• Creation of landing 

pages or integration with 

3rd party software







Open content
• Has SEO benefits but you know little about the user (unless they 

previously complete a form or have come to your site via email i.e.

you already know them). However, you can still target these users 
with remarketing ads

Gated content
• Only suitable for premium content - which the user values enough 

so they will give their details

“Lead magnets”
• Premium and high value content designed to attract new users and 

to get them to leave their contact details















• Understanding user 

behaviour on your 

website

• Who has been to your 

website and not 

contacted you?

• History of each 

individuals’ visits to your 

site

• Google Analytics (tracks 

trends and averages)

• Reverse DNS Look-up to 

identify company name of 

visitors 

• Software from Lead 

Forensics, Canddi, 

A1webstats, Ruler 

Analytics, Who Is Visiting 

etc.

• MAS also uses DNS look-

up to track anonymous 

visitors

• Some can refer to a 

central database to 

provide additional 

company information

• History of each user is 

saved, and added to 

customer card once they 

become a “known visitor”

• Complete history of 

individual is retained
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• Use of Excel for your 

customer contacts

• Multiple lists in each 

department 

• No central or correct list

• Contacts out of date

• Creation of segmented lists

• Use of Customer 

Relationship Management 

(CRM)

• Zoho, Sugar CRM, 

Salesforce, Microsoft

Dynamics

• Internal CRM system with 

contact manager in the 

MAS

• Integration with 3rd party 

CRM systems

• Upload existing lists into 

MAS

• Creation of dynamic lists 

within MAS

• Creation of lists based on 

behaviour
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Note – not all MAS system have CRM functionality – some are designed to 
integrate with Salesforce and other programmes. Others do both









• Ability to email using own 

templates

• Ability to upload your own 

list

• Blocking of an account if it 

contains info@ or sales@ 

addresses

• No tracking of customers 

history

• MailChimp and web-

based broadcasting are 

cost effective 

• Have to purchase own 

software e.g. Adestra, 

Pure360 to overcome 

issues around uploading 

your own lists

• Use of CRM or other 

system to track history

• MAS has integrated email 

broadcasting system

• Ability to upload own lists

• Ability to use MAS 

templates or upload your 

own

• Reports email 

performance for each 

email or each customer

















• Schedule posts and 

broadcasting across 

various platforms

• Manage all listening and 

broadcasting through one 

platform

• Monitor competitor 

activity

• Hootsuite

• Tweetdesk

• Oktopost

• Some MAS solutions offer 

HootSuite-like functionality, 

so you can broadcast your 

social posts

• Link and monitor 

competitors











• Ability to automate email 

responses to campaigns

• Drip campaigns to assist in 

content marketing

• Ability to follow-up 

shopping cart 

abandonment

• Cross-sell consumables 

and promote other 

products at timed intervals

• Send annual or date 

triggered emails

• Others as required

• Some email broadcasting 

systems have automated

or triggered emails

• Specialist software for 

shopping cart 

abandonment

• MAS software allows 

complex workflows based 

on filters and triggers

• Workflow or task can 

happen immediately or be 

scheduled with a delay

• Can be used purely for 

internal processes or as 

part of external 

communications



1. Requires a trigger or 

filter – to select segment

2. Followed by a task or 

workflow



• Visitor completes form or goes to a specific page – alert 

staff by email

• Customer reads content on a specific subject – change 

preferences or interest fields

• Lead score reaches specific number then alert staff and 

change status to “hot lead”



• Visitor completes form or sale and receives email 

requesting a Review or social share

• Visitor goes to cart but does not complete sale –

customer sent voucher or offer to encourage sale

• Drip-feed blog content based on time and areas of 

interest

• Customer sent reminder to purchase maintenance or 

support contract (or other cross-sales)

• Send birthday or other time-triggered emails











• Use of Excel to track and 

qualify leads in order to 

focus on hot leads

• Change stage of sales 

opportunities

• Use percentages to 

calculate pipeline and 

likely revenue

• CRM software allow 

tracking of sales 

opportunities but rarely 

have lead tracking based 

on user behaviour

• MAS allow you to score 

leads based on users’ 

activities and behaviour

• Integration with CRM 

system so that the sales 

team only focus on hot 

leads

• Some MAS also have 

opportunity tracking 









• Allocation of tasks to staff and client

• Integration with Google Ads

• Landing page tests 

• Events and webinars – link with GoToMeeting or 

WebEx

• Integration with other CRM systems such as Salesforce

• Shopping cart integration – using different tracking 

code to link sales with contacts

• Perfect Audience remarketing ads







Sources of data –
https://www.g2.com/cat

egories/marketing-

automation#grid

SharpSpring

https://www.g2.com/categories/marketing-automation#grid


• Your business objectives

• Third party reviews

• Feature lists

• Deal-breaking criteria e.g. integration with existing CRM

• Price per user/month

• Scalability

• Demos



Deal breakers

• Price for Anicca and clients had to be less than £500/month per company

• Integrated CRM and contact management

• CRM connectors – e.g. integration with Salesforce

• Google Ads integration

• Clients have full access to system 

• Unlimited users per client

• >5000 contacts and >5000 emails per month per company

• Blog hosted on our/clients’ site not through MAS

Nice to have

• API to connect with other software

• UK office?



£500/
Month

Unlimited Users

100,000 Contacts
25,000 Emails

250,000 Page 

Impressions



Consultancy and training your team:

1. Software set-up, tracking and customisation

2. Contact management and CRM (including data 

quality)

3. Email broadcasting

4. Workflows, sales processes and practical use

5. Advanced features and integration 3rd party software

Costs

Set-up and consultancy costs can be spread over 12 

months at £500 +VAT per month



Ann Stanley

ann@anicca.co.uk

0116 254 7224

07930 384443
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