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• GA specialist for 6 years

• 10 Years at Anicca

• 17 years marketing experience

• Hundreds of GA setups carried out

• Google Data Studio ambassador

• Proficient in gathering user insights 

from GA

• Enjoy surfacing user insight

edtruman
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• Supporting your digital ambitions.

• No Ego and No Bull, we invest in 
relationships with businesses and brands to 
drive growth and succeed in what we do.

• Our multi award winning agency in the 
heart of Leicester speaks for itself.
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…well 4 actually, and to celebrate our 15th birthday, 
we want to support your digital ambitions.

Our specialism spans from B2B for construction to 
trade with eCommerce and we want to work with you 
to help us on our mission.

From SEO to Social Media, how can we help your 
digital presence and engagement?
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• Rise of ad blocking technologies and blocking of 3rd Party Cookies 

• Privacy features introduced into some browsers (eg DuckDuckGo)

• Privacy Regulations GDPR (EU & UK), California Consumer Privacy Act (CCPA) as well as other 
drafted up and coming regulations e.g. Brazil General Data Protection Law (LGPD)

• Browser Privacy Controls introduced eg Safari ITP (Intelligent Tracking Prevention), Firefox, 
Microsoft's MTP (Microsoft Threat Protection)

• Safari ITP (Intelligent Tracking Prevention) and the blocking and restrictions of cookies (Since 
2020)

• iOS Safari app tracking transparency update made to apps (since May 2021)

• Google announces that in 2023 all Chrome browsers will block third-party cookie tracking

• Jan 2022 - Austrian court case ruling against Google deeming the “transferring of Europeans’ 
personal data to the US for processing” to be illegal
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• 2018 European wide data regulation affecting the collection, processing 
and management of personal data including online cookies i.e. personally 
identifiable information or PII

• Google Analytics subject to GDPR due to use of id and Ip address tracking 

• Website owners must seek explicit user consent for the use of Google 
Analytics and other pixels on websites.

• Collecting PII as part of your analytics program, and then mismanaging the 
information, can risk a data breach for improper use of PII.

• To ensure this doesn’t happen, your company should have a clear policy or 
guidelines in place detailing how the analytics data you collect is used and 
managed. 

• Under GDPR Google is both "controller" and "processor". As a user of 
Google Analytics, you act as ‘Joint Controller’ under GDPR
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• Browser privacy feature by Apple introduced in 2019

• Designed to improve the privacy for Safari users by restricting or 
blocking the use of cross-platform cookie sharing, mainly third-party 
cookies

• Update later bought in to restricts the lifespan of other types of web 
browser storage that can be used to identify users, such as first-party 
cookies and local storage.

• First Party Cookies Cross Site (via “link decoration”) limited to 24 
Hours (affecting Facebook, Google ads etc)

• First Party Cookies and local storage limited to 7 Days (affecting 
Google Analytics and other similar tools)



All rights reserved 2022

• Apple Releases new Opt-in for tracking for 
tracking users with Apps (since May 2021)

• Stops Apples ID (IDFA) being automatically 
shared with third parties across apps without 
express consent from users

• Impacts felt largely on Facebook conversion 
tracking

• Work arounds put in place by providers to 
combat some of this data loss i.e Facebook 
conversion API
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• Google has announced it will be ending all 
third party cookies in 2023

• New Privacy innovations being worked on 
that protect anonymity while still delivering 
results for advertisers and publishers.

• User consent will always be required before 
any PII data can be stored and processed
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• An Austria lawsuit won against a health website, as 
regulator found that IP address and other cookie identifiers 
which had been exporting visitors’ data to the US as a result 
of implementing Google Analytics had violated parts of the 
EU’s General Data Protection Regulation (GDPR), which 
deals with data transfers out of the EU.

• Based on the premise that data sent to the US could be 
accessed by U.S. government surveillance

• Current protection measures taken by Google deemed 
insufficient to prevent re-identification. This results in far-
reaching implications.

• New German Cookie Law TTDSG introduced Dec 2021
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1.Understand what cookies your site sets, and what they are used for, 

2.Ask for and obtain end-user consent for all Google Analytics cookies on your 
website prior to their activation and operation using a cookie control management 
tool.

3.Provide transparent information in your website’s cookie policy about the details of 
all Google Analytics cookies in operation – including their provider, technical details, 
duration and purpose. This is important as consent is only valid under the GDPR if it 
constitutes an informed choice on behalf of the users.

4.Compile detailed information in your website’s privacy policy about all Google 
Analytics cookies on your domain, and what personal data your website processes 
in general.

5.Provide a clear method to enable users to opt out of tracking at any time
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• The Google Analytics Data Retention controls give you the ability to set the amount of time before user-level and event-level data 
stored by Google Analytics is automatically deleted from Analytics’ servers. 

• Keep in mind that standard aggregated Google Analytics reporting is not affected. 
• The user and event data managed by this setting is needed only when you use certain advanced features such as segments and 

custom reporting.
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• Allows you to adjust how your Google tags 
behave based on the consent status of your 
users.

• Google Analytics, GTM, Google Ads, Floodlight

• Tracks conversions without ads cookies at an 
aggregate level. 

• No personal data sent to Google

• Works with consent popup tools
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• Connect ad tech platforms directly with your cloud servers

• By-passes browser and negates reliance on browser side cookies and pixel 
storage

• Fills in part of the gap left from ad blocking

• Reduces load on pages – improved load speeds

• Mitigates ITP and Extends cookie life beyond 7 day (for now)

• Improved data security

• Opportunities to enrich data before sending to vender

• In future websites will not be able to set trackers on the user’s browser

• Google and Facebook Options including Conversions API for tracking ads 
purchased through Facebook
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• Launched in October 2020  - Google Analytics rebuilt 

from the ground up!  Now the default option when 

setting up Analytics

• Integrates website & app tracking under a single 

platform

• Brand new interface and reporting

• Higher data collection limits with no sampling!

• Improved cross device and user tracking capabilities

• Greater use of AI as well as better automated insights

• Enhanced Visualisations and custom reporting
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• Brand new interface and large scale changes to reports 

• Less focus on sessions (visits) – more focus on users & events

• Reporting views are no longer

• Brand new Metrics introduced

• Brand new schema for tracking events & Ecommerce

• Goals are now event-based Conversions

• Limited filtering options

• Limited Ecommerce Reporting

• User data held to a maximum of 14 months 

• Attribution Modelling still not available
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• Display & Video 360 Integration

• Search Console Integration

• New Attribution Settings at account level

• Default Groupings Expanded

• New Attribution Reports

• Last Engagement Depreciated

• Further session-based metrics introduced
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Yes.
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Most Likely Yes. (but it depends on your setup).

You have 3 main options:

1. Use existing on page Gtag and then link it to GA4 

2. Install a brand new GA4 gtag using code

3. Install via Google Tag Manager (recommended option)
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URL based Goals • Create as event within GA4 Interface

• OR create as new event within GTM

Event based interactions • Use existing on page event code and set GA4 to auto 

collect if using Gtag

• OR create as new event within GTM or on page event 
via code insertion 

Ecommerce Tracking • Leave your existing UA implementation unchanged 

• Use new GA4 schema to create duplicate events for 

your GA4 property. 
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There are 3 types of events:

1. Automatically Collected (Standard) 
Events e.g. page_view, first_visit, 
session_start, 

2. Enhanced Events eg click, 
file_download, view_search_results, 
scroll, video_start, video_complete

3. Custom & Recommended Events eg
purchase, add_to_cart, login, signup 
– see Googles List!
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Option 1 = Create Directly within GA4 by piggy backing off 

of existing events

Option 2 = Create from scratch using Google Tag Manager 

(or on page code)



All rights reserved 2022

Specify the existing event you 
want to piggy back off

Set your conditions for new 
event

Give your new event a name
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Do this when an existing event 

doesn’t exist within your current 

Google Analytics

OR

If you have want to have more 

control over which types of 

event get fired
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• New streamlined Ecommerce Code and Tracking Schema 

• Extra product categories provided and ability to track in app 
purchases

• Limited default reports with key metrics missing

• No transaction id  report, checkout or shopping funnel report 

• Missing Metrics : Ecommerce rate, avg quantity , avg order value 

metrics

• No product custom dimensions
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Still no built-in Ecommerce integration, so you’ll need to populate the parameters 

manually in GTM
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‘Goals’ do not exist in GA4 only 

Conversion events!

• Goals are defined as conversions 

directly within the interface based on 

events

• No longer session based - counted on 

every event.

• Certain events will be marked as 

conversion automatically e.g. 

purchase, e.g. in_app_purchase

• Select up to 30 Conversions per 

property

• Conversions are not retroactive
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• Data streams introduced as a means to separate out different data sources.

• Now, you have a single property for each data stream website, Android app, and 

iOS app 

• However for separate brand websites create a separate GA4 property instead!
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• There are no account level view filters (Except IP exclusions)

• No domain or directory filtering

• No url clean-up ability

• No search and replace 

• No forcing lowercase on urls and search terms

• No filtering based on custom dimensions
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Limited page reports with limited metrics

No Landing Page Report!

No pageviews per session, Bounce Rate, 
exit%,or unique pageviews metric

You cannot drill down

Cannot use RegEx in search field to filter

No Content Grouping

No previous page dimension or page 
path level

New Engagement Metrics introduced; 
eg engaged_sessions, engagement 
time, Engagement rate, views per user
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• Auto tracking included by default!

• Smart pixel automatically listens for clicks & scrolls, site searches, video plays & 
downloads

• Advanced users may want to use Google Tag Manager instead
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• Purchase probability

• Churn probability

• Revenue prediction
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Yes but in addition to keeping a Universal property – best of both worlds!

• Lack of account level and report level filters could be a deal breaker

• Default reporting can still be quite limited – no content grouping, content 
reporting

• Missing Attribution / Multichannel funnel components

• Still undergoing heavy development

• Stream level user permissions not available

• Ecommerce still missing some features of Universal Analytics e.g. product level 
dimensions, pre-built funnels etc
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• Duel Tag your website - run GA4 in Parallel with your Existing Universal 
Analytics – best of both worlds!

• Create A New GA4 Property within your existing account

• Use Google Tag Manager!

• Decide on what custom events you need and be organised

• Start small and build up.

• Try the GA4 Demo account -
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15% discount on GA4 services (booked before end of March) 

• GA4 Training: 

• Bespoke GA4 training (in person training for your team - learn how to
do GA4 set-ups yourself) - reduced from £1,125+vat to £955+vat 

• Group Training – in-person (in Leicester) or join online - £600+vat 
reduced to £500+vat per person)

• GA4 set-ups by Anicca team: 

• Standard set-up - reduced from £1,000+vat to £850+vat

• We can provide a quote for large and more complex GA4 set-ups –
you will stil receive a 15% discount 
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The course consists of a total of 130 hours of guided learning,

This is equivalent to about 10 hours per week and includes:

• 10 weeks of lessons – 1-day live lesson, 1-2 hours of live webinars, plus self-

service webinars and access other Anicca and DMI resources.

• Ongoing communication (via Slack), enabling communications with other 

learners and the trainers
• At the end of the course there are optional vocational sessions – 1-day 

guided exam revision, 2 days of guest speakers’ sessions/workshops, plus 2-

hours of 1-2-1 mentoring etc.

• A certification of attendance (after learners have completed the 130 hours)

• Online multi-choice DMI exam 

• Learners will get membership to the DMI & access to DMI  resources

All rights reserved 2021
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• We are waiting for confirmation from D2N2 for the funding for our next digital 
bootcamp which is due to start mid to end of April

• There are free places for priority groups, such as unemployed, under 24 and over
50

• If you are an employer or employed full-time (and not in a priority group) - you 
will be required to make a small contribution

• You can ifnd out more at
https://anicca.co.uk/grant-funded-digital-skills-bootcamps/

• You can join the waiting list by signing up here
https://bit.ly/grant-funded-bootcamp2


