Debranding:

Stripping back your
brand, to stand out

A guide in simplifying your brand
with
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About Anicca

Supporting your digital ambitions.

No Ego and No Bull, we invest in relationships with
businesses and brands to drive growth and succeed
in what we do.

Our multi award winning agency in the heart of
Leicester speaks for itself.
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We’re on a mission

...well 4 actually, and to celebrate our 15th birthday, we
want to support your digital ambitions.

Our specialism spans from B2B for construction to trade
with eCommerce and we want to work with you to help
US ONn our mission.

From SEO to Social Media, how can we help your digital
presence and engagemente
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Debranding

What on Earth is it?
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A simplified and clean visual
presentation of your logo,
potentially including the
restoration of a previous logo
from a simpler time
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Why would you debrand?
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Why would you debrand?

- Move away from negative connotations
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- Relaunch with a new product or service

qniccq 1 5 All rights reserved 2022




Why would you debrand?

- Move away from negative connotations
- Relaunch with a new product or service
- Simplifty a complex identity

qniccq 1 5 All rights reserved 2022




Why would you debrand?

- Move away from negative connotations
- Relaunch with a new product or service
- Simplify a complex identity

- Stand out more in a digital age
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Why would you debrand?

- Move away from negative connotations

- Relaunch with a new product or service

- Simplify a complex identity

- Stand out more in a digital age

- Connect with your audience on a more personal level
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How old is Debranding?.g y.

Looking at the first known cases
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Photo Credit — Nike
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Photo Credit — Nike
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1900 1904

Shell Shell

1955 1961 1971 1995 1999

Photo Credit — Shell
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McDonald’s
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Photo Credit — McDonald’s
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Starbucks
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Coca-Cola

Share a
Coke.with...

Photo Credit — Coca Cola
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Coca-Cola

- Works at corporation level

- Adds personalisation and
anonimisation

- Removes the “business” an
creates a more relevant
purchase

Share a
Coke.with...

- An altered global brand

- Unlikely to work for small business
- Hard to emulate

- Started the personalisation craze

Photo Credit — Coca Cola
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Personalisation

make me...

Photo Credit — Various
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Personalisation

make me...

-
George

Street §

HAZELNUT SPREAD WITH GOCOA

Photo Credit — Various
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Personalisation

make me...

George |

Street §

HAZELNUT SPREAD WITH GOCOA

Photo Credit — Various
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Personalisation

make me...

Photo Credit — Various
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Personalisation

make me...

Photo Credit — Various
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Personalisation

make me.

james

Photo Credit — Various
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Personalisation

make me.

Photo Credit — Various
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HAZELNUT SPREAD WITH GOCOA

Photo Credit — Various
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So why is this

relevant?
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The Digital Economy

- We all make digital decisions in split seconds
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The Digital Economy

- We all make digital decisions in split seconds
- We are all wonderful data miners
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- We all make digital decisions in split seconds *
- We are all wonderful data miners
- We require clear paths and clean visuals
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The Digital Economy "8 )

- We all make digital decisions in split seconds + a

- We are all wonderful data miners 4 -
- We require clear paths and clean visuals . . ;./
- We are ‘spoilt’ with user experience * e ‘
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The Digital Economy

- We all make digital decisions in split seconds
- We are all wonderful data miners

- We require clear paths and clean visuals

- We are ‘spoilt’ with user experience

- Digital attention is at a premium
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The Digital Economy

- We all make digital decisions in split seconds * @

- We are all wonderful data miners 4 =
- We require clear paths and clean visuals ) 4\

- We are ‘spoilt’ with user experience * .

- Digital attention is at a premium
- Mobile first design
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The Digital Economy

- We all make digital decisions in split seconds * &
- We are all wonderful data miners +

- We require clear paths and clean visuals ) 4\

- We are ‘spoilt’ with user experience * .

- Digital attention is at a premium
- Mobile first design
- Pixel Pressure
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The Digital Economy
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The Disital Economy
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The Disital Economy
Attentt
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The Attention Economy

NETFLIX
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The Attention Economy

NETFLIX Uber Eats

aniccald Al eserved 2022



The Attention Economy

NETFLIX UberEats () airbnb
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Design inflation
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Design Inflation

- Computer software created design inflation.
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Design Inflation

- Computer software created design inflation.
- We added shadows
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)
- We added gradients
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)

- We added gradients (because we could)

- We added filters (because we could)
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)

- We added gradients (because we could)

- We added filters (because we could)

- We rounded corners
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)

- We added gradients (because we could)

- We added filters (because we could)

- We rounded corners

- Added complex lighting
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)

- We added gradients (because we could)

- We added filters (because we could)

- We rounded corners

- Added complex lighting

- Depth and bevels....
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Design Inflation

- Computer software created design inflation.
- We added shadows (because we could)

- We added gradients (because we could)

- We added filters (because we could)

- We rounded corners

- Added complex lighting

- Depth and bevels....

- Just because we could
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Design Inflation
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Design Inflation
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Design Inflation
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Design Inflation
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Design Inflation
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Design Inflation
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Design Inflation
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Design Inflation

LOGO
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Design Inflation
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Post Pandemic

Debranding
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A new craze

- Brands want to reconnect with their audience
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A new craze

- Brands want to reconnect with their audience
- They need a mobile first brand
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A new craze

- Brands want to reconnect with their audience
- They need a mobile first brand
- They need to be relevant and clean
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A new craze e 9
- Brands want to reconnect with their audience + a —
- They need a mobile first brand 4+ s
- They need to be relevant and clean . .

- WE ALL have an opportunity for a new start * :
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A new craze

aniccaild



A new craze
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A new craze
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A new craze
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A new craze
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A new craze
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A new craze

@@ tripadvisor & Tripadvisor
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A new craze

M Gmail
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A new craze

A
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A new craze

(durex)
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A new craze

ay
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loonurs DUNKIN

aniccald Ao eserved 2022



A new craze

weightwalke
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The industry domino effect

@
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The industry domino effect
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The industry domino effect
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The industry domino effect
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The industry domino effect
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The industry domino effect

PEUGEOT
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The industry domino effect

PEUGEOT
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The industry domino effect
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The industry domino effect
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The industry domino effect
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The industry domino effect
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The little black dress debrand
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The little black dress debrand
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The little black dress debrand

BERLUTI| SAINTLAURENT BALMAIN

BURBERRY PuBSenBESd  CALVIN KLEIN
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A window of opportunity

WARNER BROS.
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WARNER BROS.™ Warnizt Bros. Ent
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Coming of age

B 60 Daddfey

AirBed&
Breakfast

& e
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Coming of age

%GoDaddy‘

AirBedé&) :
Breakfast AirBnB

LD
“Rfoursquare

BackRuh <=c-oc=
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Coming of age

¥ GoDaddy ~ GoDaddy
AirBed&) :

Breakfasy  AIrBnB %)

% [7 Foursquare
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Coming of age

©GoDaddy ~ GoDaddy (9 GoDaddy
é‘,;‘?j@ﬁg AirBnB i) (Q\ airbnb
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Digital Debranding
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How does this help me?

- Streamlining breaks down roadblocks
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How does this help me?

- Streamlining breaks down roadblocks * -
- Its like a journey through town where all lights are on green 4 °
- Simplify to help users reach their intended goals quickly O
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How does this help me? 8

- Streamlining breaks down roadblocks *

- Its like a journey through town where all lights are on green 4 °

- Simplify to help users reach their intended goals quickly
- Ecommerce is currently down 50% on average
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How does this help me? 8

- Streamlining breaks down roadblocks *

- Its like a journey through town where all lights are on green 4 °

- Simplify to help users reach their intended goals quickly
- Ecommerce is currently down 50% on average
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How does this help me? 2

- Streamlining breaks down roadblocks f

- Its like a journey through town where all lights are on green 4 °

- Simplify to help users reach their intended goals quickly . @
- Ecommerce is currently down 50% on average * «‘

- You need to create thumb stopping moments
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An Anicca Example g £
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LATHAM’S

STEEL SECURITY DOORSETS
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Latham’s

MLA'i'HAM’S

GTEEL SECURITY DOORSETS
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Latham’s

|
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LATHAM’S

STEEL SECURITY DOORSETS




Latham’s
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Latham’s

JLATHAM'S B EATHAM'S

JLATHAM'S | [JLATHAM'S
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Hashtag Quiz
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Hashtag Quiz

A Hashtag

Quiz
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Hashtag Quiz

m Switin~  Wtarsls e Geksirfetma (erts  Big Sorsam Gomwn - Cordnct Sekes Ping e -

With

aniccald

Host a Bingo

Gameshow
=l :

We have created a very Simple way to create,
host and play your Trivia Game

.’:{{&' ( 7 ‘.\ :\,’<>

Create Your Quiz Share Quiz with Edit Others Quiz
Community Content

() = ()
=]
Flay Your Game Organise Your Manage Multiple
show Event Event Hosts

Whatis HQ.FM?

Hashtag Quiz i5 & out of tha hoX subscription browses
based Quiz & Bingo softwars As & service
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Hashtag Quiz

-C'v:' '-Qk:’?:'ag Pricing Sectors Games Learn Contact

Wamt 1o play a quiz?

The All-in-One
Quiz Maker &
Hosting Software

Become the host with the most with Hashtag Quiz! Our

browser-based quiz maker & bingo software enhances capital city of
Wales?

your players’ gaming experience and gives you the tc

to take your game to the next level

What is Hashtag Quiz?

Hashtag Quiz is an all-in-one, brovser-based quiz, bingo, and trivia browser software, requiring
nothing mars than an Internet connsction and an audience Our guiz maker gives you the power to
host your very own gquizzes on big screens or direct to users’ phones at the touch of a button

[ _—
q nlccq 1 .@ Alternatively, If you wanl to keep it fow-tech then simply print out your game and hand out the pens

- ready for a traditional quiz All rights reserved 2022




Summary
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Debranding: A summary

- BE CRITICAL: Is your brand creating roadblockse
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- BE CLEAR: Is your brand legible from afare 4 -
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Debranding: A summary

- BE CRITICAL: Is your brand creating roadblockse
- BE CLEAR: Is your brand legible from afare
- BE DIGITAL: Does your brand hold up to digital standards?
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Debranding: A summary

- BE CRITICAL: Is your brand creating roadblockse

- BE CLEAR: Is your brand legible from afare

- BE DIGITAL: Does your brand hold up to digital standards?
- BE THOROUGH: It's noft just your logo. Is your language ok?
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Debranding: A summary 2

- BE CRITICAL: Is your brand creating roadblocks? f
- BE CLEAR: Is your brand legible from afare +
- BE DIGITAL: Does your brand hold up to digital standards? "

- BETHOROUGH: It's nof just your logo. Is your language ok? * <l
- BE CREATIVE: How could you make your brand work bettere
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Debranding: A summary

- BE CRITICAL: Is your brand creating roadblockse

- BE CLEAR: Is your brand legible from afare

- BE DIGITAL: Does your brand hold up to digital standards?

- BE THOROUGH: It's noft just your logo. Is your language ok?

- BE CREATIVE: How could you make your brand work befttere
- BE HONEST: Do you need help@

aniccald
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Thank you

Disclaimer

The materials set out in this document are concepts only (the “Concepts”) and, in addition to any rights
vesting in Anicca Digital Limited (“Anicca”), may be the subject of existing third party intellectual property
rights.

If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will then put
in place the appropriate intellectual property searches (the “Searches”). The use of the Concepts is
therefore subject to the results of the Searches.

Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and including,
without limitation, loss of profits, loss of business and loss of goodwill) arising out of any claim by any third
party relating to the Concepts proposed by Anicca where the client uses a Concept:

prior to Anicca confirming whether or not the Concept is subject to existing third party intellectual property
rights; and/or

in breach of existing third party intellectual property rights following the Searches.

All Anicca rights to proposed technical, content and creative concepfts belong to Anicca unless paid for
by the client. Should the client subsequently use any concepts without payment to Anicca (unless agreed
otherwise by both parties in writing), Anicca reserves the right to take actfion fo recoup, without limitation,
damages for breach of intellectual property rights and/or any lost costs associated with the development
of such concepts from the client.
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