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Supporting your digital ambitions.

No Ego and No Bull, we invest in relationships with 
businesses and brands to drive growth and succeed 
in what we do.

Our multi award winning agency in the heart of 
Leicester speaks for itself.

About Anicca

Est Crew Clients

45+272007



All rights reserved 2022

Methodology
Market overview

Utilising some of the top industry tools, Anicca have put together a competitor/market analysis piece 
for 30 of the biggest Construction businesses in the UK:

On a national level, we have highlighted: 
- The market as a whole
- Marketing channels & Leaders
- Audience & Demographics
- Personas 
- Creative Overview (B2B & B2C)

Although the biggest construction companies may not directly apply to your business, the 
methodology is consistent throughout, meaning we are able to run the same report against you and 
your competition, which we are offering for FREE to all attendees today.
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Market Overview

Similarweb Data
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Top Performing (active projects)

Similarweb data

Market overview

Position Company name
1 Morgan Sindall Group
2 Kier Group
3 Royal BAM Group
4 ISG
5 Bowmer & Kirkland
6 Wates Group
7 Willmott Dixon Holdings
8 VolkerWessels
9 Winvic Group
10 Laing O'Rourke
11 Graham Construction
12 ENGIE
13 Hill Partnerships
14 VINCI Construction UK
15 Skanska UK

Position Company name
16 Galliford Try
17 Balfour Beatty
18 John Sisk & Son
19 McAleer & Rushe
20 Mclaren Construction Group
21 Sir Robert McAlpine
22 Buckingham Group Contracting
23 Henry Construction Projects
24 GMI Construction Group
25 TSL Projects
26 Costain Group
27 Mace
28 JRL Group
29 HG Construction
30 Ardmore Group
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Top Performing  (Site traffic Sep 22)
Market overview

Similarweb data
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Market overview

Top Performing  (Site traffic Sep 22)

Similarweb data
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Quick Market Stats (Aug 21 - Sep 22)
Market overview

Similarweb data
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Visit Duration vs Bounce Rate
Market overview

Similarweb data
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Traffic Over The Year (Aug 21 - Sep 22) 

Market overview

Similarweb data



All rights reserved 2022

Traffic Over The Year (Oct 21 –Sep 22) 

Market overview

Similarweb data
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Traffic Over The Year (Oct 21 –Sep 22) 

Market overview

Similarweb data
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Summary

Market overview

- The market overview report helps us determine who the best performing businesses are for our 
selected industry.

- The data helps us understand which businesses are worth comparing to, and which are “up and 
coming”.

- We can quickly see the size of the overall compared market.

- We can determine which businesses websites perform well, as compared to our own.

- We can see any traffic trends through the year, helping us understand when it’s most and least 
important to be utilising marketing spend.

Similarweb data
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Marketing Channels

Similarweb Data
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Marketing Channel Overview (Oct 21 –Sep 22) 
Marketing Channels

30 Businesses 
Combined

hill.co.uk

Isgltd.com

Similarweb data
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Marketing Channels

Similarweb data

Marketing Channels (Oct 21 –Sep 22) 
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Organic Traffic Trend (Oct 21 –Sep 22) 

Similarweb data

Traffic Leaders
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Organic Traffic Leaders (Sep 22)

Traffic Leaders

Similarweb data
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Direct Traffic Trend (Oct 21 –Sep 22) 

Similarweb data

Traffic Leaders
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Direct Traffic Leaders (Sep 22)

Traffic Leaders

Similarweb data
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Referral Traffic Trend (Oct 21 –Sep 22) 

Similarweb data

Traffic Leaders
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Referral Traffic Leaders (Sep 22)

Traffic Leaders

Similarweb data
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Social Traffic Trend (Oct 21 –Sep 22) 

Similarweb data

Traffic Leaders
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Social Traffic Leaders (Sep 22)

Traffic Leaders

Similarweb data
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Paid Search Traffic Trend (Oct 21 –Sep 22) 

Similarweb data

Traffic Leaders
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Paid Search Traffic Leaders (Sep 22)

Traffic Leaders

Similarweb data
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Display Traffic Trend (Oct 21 –Sep 22) 

Similarweb data

Traffic Leaders
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Display Traffic Leaders (Sep 22)

Traffic Leaders

Similarweb data
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Summary

- The marketing channels report gives us a very quick snapshot of exactly which digital channels 
are most important for businesses in our comparison.

- We can also see the marketing sources that provide this traffic, giving us a strong indication of 
which digital activities we should be performing.

- We’re able to spot trends in traffic for each individual digital channel, giving us a much clearer 
picture of when to utilise those channels most effectively.

- We can see exactly which businesses’ strategies to review first from the “traffic leaders” reports, 
based on who is performing best on each channel.

Similarweb data

Marketing channels
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Audience Overview

Similarweb Data
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Geography (Sep 21)

Geography overview

Similarweb data
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Geographical Growth (Oct 21 –Sep 22) 

Geography overview

Similarweb data
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Quick Demographic Stats

Demographic overview

Similarweb data
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Demographic Breakdown (Oct 21 –Sep 22) 

Demographic overview

Similarweb data
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Demographic overview

Demographic Breakdown (Oct 21 –Sep 22) 

Similarweb data
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Summary

Market overview

- The audience overview report allows us to determine if our marketing should be centred around a 
particular country, or if efforts need to be spread across multiple countries for best performance.

- We can discover which countries are providing more or less traffic in the last year, giving us a hint 
as to where we may be able to expand our marketing efforts to.

- We can gain a quick overview of the demographics that make up our traffic, such as age and 
gender.

- We can also see a breakdown of each businesses current demographical split, giving us the 
opportunity to adjust creative assets to suit the needs of our most important demographical 
groups.

Similarweb data
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Persona Overview

Meltwater Data

Combined
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Combined Data (Followers of)

Meltwater data

Persona Overview

Position Company name
1 Morgan Sindall Group
2 Kier Group
3 Royal BAM Group
4 ISG
5 Bowmer & Kirkland
6 Wates Group
7 Willmott Dixon Holdings
8 VolkerWessels
9 Winvic Group
10 Laing O'Rourke
11 Graham Construction
12 ENGIE
13 Hill Partnerships
14 VINCI Construction UK
15 Skanska UK

Position Company name
16 Galliford Try
17 Balfour Beatty
18 John Sisk & Son
19 McAleer & Rushe
20 Mclaren Construction Group
21 Sir Robert McAlpine
22 Buckingham Group Contracting
23 Henry Construction Projects
24 GMI Construction Group
25 TSL Projects
26 Costain Group
27 Mace
28 JRL Group
29 HG Construction
30 Ardmore Group
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Combined Personas

Meltwater data

Persona Overview
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Combined Demographics

Meltwater data

Persona Overview
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Combined Socioeconomics

Meltwater data

Persona Overview
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Combined Socioeconomics

Meltwater data

Persona Overview
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Influencers combined

Meltwater data

Persona Overview
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Influencers combined

Meltwater data

Persona Overview
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Persona Overview

Influencers combined
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Persona Overview

Influencers combined
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Channel relevance combined

Meltwater data

Persona Overview
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Skanska Persona 
Overview
Meltwater Data

Comparison
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Persona

Meltwater data

Persona comparison
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Demographics

Meltwater data

Persona comparison
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Socioeconomics

Persona comparison
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Socioeconomics

Persona comparison
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Personality

Persona comparison
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Personality

Persona comparison
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Personality

Persona comparison
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High Conscientiousness 

Persona comparison
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Low Neuroticism

Persona comparison
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Channel Relevance

Persona comparison
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Creative Overview
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Utilising creative character types
• We approach creative from an audience 

(persona) first strategy, meaning we like to use 
subliminal interest matters within the content to 
attract an impulse eye.

• This may mean the use of a particular interest if 
the persona group have a common interest. This 
means we will gather a more relevant 
engagement from the outset.

• Persona data is key to a more tactile strategy 
when personalizing content on location and 
common demographics.

Persona first
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Grabbing attention in 0.125 seconds
• Regardless of where your message is posted, does it 

work well in message and impact?
• Can you grasp what Skanska are saying in 0.125 

seconds?

• As a user am I enticed enough to engage and read 
more?

• Once I engage, is the URL relevant to the message I 
just saw?

• In the politest way, no body cares about any brand 
ad, especially on Social Media. The asset needs to 
work to capture attention to convert engagement.

Thumb Stopping Creative
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Rebranded and launched

Existing Creative
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Dissecting what already exists

Existing Creative

New branding not being used to own rules. 

No hierarchy in copy. Whats the message?

No branding. Consideration to other

Businesses? What is it?

Brand not a digital first language. Too much 
copy and no context
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Setting a guide for success with best practices

Static Templates

Use new brand guides to 
stand out

Highlight brand in bolder 
colour to Stand out and 

own asset

Use imagery within the grid 
structure

Add Call to action in box 
to show what you want 

them to do

Punchy headline to read 
in a split second

Mix shape to break from digital 
up down left and right
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Applying a language to social 
assets will make major 
differences in engagement 
from minor changes in 
platform best practices and 
persona based data.

Creative Static Examples
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Before

Creative Static Examples
After
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Before

Creative Static Examples
After
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Before

Creative Static Examples
After
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When creating assets, we stick to the best practice key points for maximum amplification. Making an 
impact up front is critical to the success of the video engagement and thru play stats.

Asset Creation
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Our Creative approach
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A live B2C example
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A live example
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A live example
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A live example
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A live example
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A live example
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A live example
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A live example
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- How can this be useful for you?
- We will send you this deck post webinar.
- Would you like a run down of your own data? 
- If so please get in touch and email with competitors and latest creative
- Do you need to entice footfall for annual events? (Halloween, Fireworks, or Christmas?)
- Is there a 2023 initiative you need help with?
- We are a full service agency from Insight to creative.

Next Steps

Construction
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Disclaimer
The materials set out in this document are concepts only (the “Concepts”) and, in addition to any rights 
vesting in Anicca Digital Limited (“Anicca”), may be the subject of existing third party intellectual property 
rights.
If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will then put 
in place the appropriate intellectual property searches (the “Searches”). The use of the Concepts is 
therefore subject to the results of the Searches.
Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and including, 
without limitation, loss of profits, loss of business and loss of goodwill) arising out of any claim by any third 
party relating to the Concepts proposed by Anicca where the client uses a Concept:
prior to Anicca confirming whether or not the Concept is subject to existing third party intellectual property 
rights; and/or
in breach of existing third party intellectual property rights following the Searches.
All Anicca rights to proposed technical, content and creative concepts belong to Anicca unless paid for 
by the client. Should the client subsequently use any concepts without payment to Anicca (unless agreed 
otherwise by both parties in writing), Anicca reserves the right to take action to recoup, without limitation, 
damages for breach of intellectual property rights and/or any lost costs associated with the development 
of such concepts from the client.

Thank you


