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No Ego and No Bull,

Supporting your digital ambitions.

Our multi award winning agency in the heart of Leicester 

has helped clients succeed for over 15 years

Established

2007
Staff

27
Clients

46+
Services

7
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Paid
Paid search
Paid display
Paid social

Affiliates
Shopping

Marketplaces
TV & radio

Owned
SEO

Content marketing
Social Media

Email 
Marketing 

automation
Webinars & events

Earned
Digital & 

Traditional PR
Social Media
Reputation 

Management
Thought leadership

Influencer marketing
Reviews 

Testimonials

Technical
Hybrid media
Voice search
Use of AI/ML

Tracking & tagging 
CRO

Insights
Audience insights

Competitive audits
Site audits

CRO audits
Analytics & data 

insights
Data visualisation
Data integration

Creative
Branding
UX audits

Creative Assets
Social ads

Video
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Bespoke and open courses – covering 10+ topics

12-week bootcamp leading to DMI level 5 exam

>250 learners started our Digital Skills bootcamps in 2022

New courses starting in March 2023 for the East Midlands

Free placement service for employers recruiting our trainees 

Training, Qualifications & Recruitment
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Search 
(platforms & 
ad centres)

Website  & 
other owned 

channels

1st Party 
CRM & 

Ecommerce 
or Retail 

data

Social
(platforms & 
ad centres)

Offline Channels
(sales & retail)

Competitor, 

Market, & 

Audience Insight

Data Insight,

Integration & 

Optimisation

Target audiences & 
other influencers

Market dynamics & 
Competitors

Conversion 

improvement 

Direct & 
Other 

channels

3rd party 
tools for 
Tracking, 

Analytics, & 
Visualisation

Data integration & Optimisation Solutions
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• As an assistant using simple prompts:
• Correct my spelling and grammar
• Shorten text or add bullet points
• Quick jobs, like rewording an email, to make it more formal

• To help create longer pieces of text, using a template or by iterating the 
suggested versions
• Help come up with ideas for text
• Use it to create a first draft for specifc jobs, like case studies, award entries, 

press releases, blog writing, text for articles on new subjects
• The writing task then becomes an editorial job; as the content needs to be 

checked for accuracy and edited for style

• To create content on-mass, such as large volumes of titles and descriptions
• This is best done using other AI platforms, such as GPT 3, using API access and 

scripts to generate content that can be used across a website
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• To proivde first drafts of text and act as an assistant or tool 

• To increase productivity 

• To increase speed and volume of work carried out

• As part of our move to use more sophisticated AI in a range of solutions, 
for improved efficiencies and campaign performance:
• This is our new Digital Science service, offering data integration and 

optimisation solutions
• Use of other AI platforms, such as GPT 3; using its’ API access and our 

scripts to generate content that can be used across a website e.g. to 
create content on-mass, such as large volumes of titles and 
descriptions, 

• To create specifc data integration solutions, for example importing 
CRM data into ad platforms to create Custom audiences
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• ChatGPT is best used as an assistant or tool to help create a first draft of the 
text. 

• The role of copywriters may shift towards edited draft content created by AI. 
Giving more time for innovation and developing distribution strategies.

• Based on my experience, you need to have knowledge of the subject, as you 
can’t trust all the text that is created from the tool

• Use of AI tools can make teams more productive (as tasks can be completed 
more quickly, or more work can be undertaken).

• As AI and tech platforms automate more routine tasks and activites; agencies 
may have to change their services, so that they offer added-value, or more 
advanced services
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Disclaimer

The materials set out in this document are concepts only (the “Concepts”) and, in addition to 

any rights vesting in Anicca Digital Limited (“Anicca”), may be the subject of existing third party 

intellectual property rights.

If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will 

then put in place the appropriate intellectual property searches (the “Searches”). The use of 

the Concepts is therefore subject to the results of the Searches.

Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and 

including, without limitation, loss of profits, loss of business and loss of goodwill) arising out of any 

claim by any third party relating to the Concepts proposed by Anicca where the client uses a 

Concept:

prior to Anicca confirming whether or not the Concept is subject to existing third party 

intellectual property rights; and/or

in breach of existing third party intellectual property rights following the Searches.

All Anicca rights to proposed technical, content and creative concepts belong to Anicca 

unless paid for by the client. Should the client subsequently use any concepts without payment 

to Anicca (unless agreed otherwise by both parties in writing), Anicca reserves the right to take 

action to recoup, without limitation, damages for breach of intellectual property rights and/or 

any lost costs associated with the development of such concepts from the client.
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