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SEO Housekeeping you
cannot ignore

Anicca webinar – 31st March 2023
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Brad Longman
Digital Strategist for SEO

I have worked in SEO for around 12 years, particularly around 
technical SEO as well as being involved in most web 
migration projects we manage at Anicca.

Introductions
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About Anicca

Supporting your digital ambitions.
We invest in relationships with businesses and brands 
to drive growth and succeed in what we do.

Our multi award winning agency in the heart of 
Leicester speaks for itself.

Established

2007
Staff

20+
Clients

46+
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Ann Stanley  
Founder& CEO

Darren Wynn  
Managing Director

Ange Padfield  
New Business

Angie Longman 
OperationsDirector

Ed Truman  
Analytics& Data

Thom Shardlow  
Creative Strategy

Commercial & 
Strategy Team

Holly Kelly  
Paid Media

Katie Downing-Howitt  
Marketing & Training

Technical & 
Support Team

Brad Longman  
SEO

Emil Ougendal  
Social

Katie Ford  
PR & Content
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Strategy & Delivery

We invest in relationships with businesses and brands 
looking to drive growth and succeed in what they 
do.

Whatever your brief, we can mix and match our 
services to best suit your needs. Our services tell you 
all you need to know when looking for a truly 
integrated agency.
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Our pedigree

We have vast experience of working with companies and 
organisations across many industries and parts of the UK
Our deep understanding and sharp focus across digital 
marketing is what sets us apart from the competition, giving 
you comfort in knowing we are a true extension of your 
business.
This is also why our internationally renowned clients stay with 
us year after year.
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What makes up 
SEO?

What to focus your attention on
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What do we mean by SEO?

SEO stands for Search Engine Optimisation

Search Engine Optimisation is the process of 
improving a website to increase your visibility in 
organic search results

SEO can be broken down into 3 main areas

Technical SEO - On Page SEO – Off Page SEO



All rights reserved 2023/9|

Technical SEO

Technical SEO specifically refers to any website changes you can make that 
do not directly affect the on-page content of the website. This could be:

- Speed optimisation

- Image optimisation

- Meta data (page titles and meta descriptions)

- Indexation Analysis

- Site Architecture 

- Response Codes (Redirects, 404 pages)
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On-Page SEO

On-Page SEO refers to any website changes you can make directly to the 
content on your website. On-page tasks can include

- Key phrase Research

- Content Optimisation

- Blog Posts

- FAQ creation

- Internal Linking 

- Heading Tag Structure
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Off-Page SEO

Off-Page SEO specifically refers to any tasks completed to improve your 
websites organic visibility AWAY from your website, and is mainly focused 
around your website’s Domain Authority and Link Profile. Tasks for this can 
include:

- Link Analysis

- Competitor Analysis

- Broken Link Building

- Digital PR

- Reviews

- Citations
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Why is SEO Housekeeping 
Important?
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Think of a car

When you buy a car, it’s essential to perform regular 
maintenance. If you don’t, then at some point down 
the line something will go wrong and it will not perform 
as it should. 

This is the exact same for your website.

Regular maintenance of your website and SEO 
ensures your website remains efficient. If you don’t 
keep up to date with Google’s latest guidelines, your 
website could fail it’s “MOT”!
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Keeping Ahead of the curve

By keeping up with regular maintenance, you can 
keep up with Google’s latest guidelines and 
algorithms, as well as get ahead or stay ahead of any 
competitors that aren’t prioritising their website.

You might notice fluctuation with traffic from time to 
time, this could be due to Google releasing new 
algorithms. If Google releases an algorithm update, 
you’ll find information here:

https://developers.google.com/search/updates/ranki
ng

https://developers.google.com/search/updates/ranking
https://developers.google.com/search/updates/ranking
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On-Page SEO 
Housekeeping
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Importance of On-Page SEO

On-Page SEO is something you can 
directly impact on your website. 
Provided you have the time, you can 
do this type of work yourself without 
the need for developers to 
implement coding changes.

On-Page SEO involves finding 
relevant key phrases for your 
website, optimising content, creating 
FAQs, blogs and more.
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Finding Relevant Keywords

The first thing to do is ensure your website is targeting relevant keywords. 

To do this, you can see what keywords are driving traffic and impressions in Search 
Console.
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Finding Relevant Keywords
Once you’re in Search Console, click through to Search Results, and on the table, click 
pages. Pick one of your pages, then click back to queries to see what keywords are 
driving impressions and traffic. Are these key phrases relevant to that page, and would 
your content satisfy the user’s query?
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Finding Relevant Keywords

Use this data to then also filter through any key phrases you 
have a low CTR (Click-Through-Rate) for. 

Low CTR can indicate an area of poor performance, so are 
those keywords not currently optimised, or are they 
currently on page 2/3 of Google, so generating impressions 
but not clicks. These are all ideal candidates for further 
optimisation. 

It can also indicate that a page may not have enough 
authority to rank for much, in that case, you’ll need to earn 
some new links to the specific landing page to build this up.
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Checking Optimised Pages

URL (web address)

<Title> tag – include keyword and brand

<Meta> description – include keyword, CTA, 
USPs and brand

<H1></H1> tags

<H2></H2> tags

Image

Image ALT=“tag”

Page body content
____________________
____________________
____________________
____________________
____________________
____________________
____________________
____________________
____________________

The main heading, it should describe the overall 
page and include the keyword.

The secondary heading, it should describe the sub-
topic.

This needs to be engaging and should contain 
keywords and phrases naturally, providing a call to 
action for the page.
Relevant, complementary image that’s useful to the 
user experience and topic discussed.

Ra
nk

in
gs

C
TR

 &
 

Ra
nk

in
gs

Used to describe the image, used by sight-impaired 
users and Google when it is crawling the page.
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Finding FAQ Content

Another area to focus on is FAQ’s. 
Think about your products or 
services, what sort of information 
do people need to know? 

Fortunately, Google makes this 
easy for us. All we need to do is 
Google our services and see what 
the ‘people also ask’ box says.

This data is directly from Google, 
so we know these questions are 
going to be relevant to the 
original search of ‘key phrase 
research.
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Finding Blog Content

A great tool to make use of finding 
blog content is Also Asked. Now, this 
sort of relates to us finding FAQ 
content, but here we will be looking 
for topics to cover in more in-depth 
blogs. Simply enter your key 
phrase/question and let the tool do 
the work. 

What you get is a full wireframe of a 
blog article you can write on a topic 
to build your authority on a specific 
topic.

This tool is paid for, but also free to use 3 times 
daily
https://alsoasked.com/
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Technical SEO 
Housekeeping
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Importance of Technical SEO

Technical SEO is essential to good organic visibility. If Google cannot crawl or index 
your website, it won’t show up. No matter how good the content of your website 
may be. Google works in three stages when deciding whether to show a website in 
search results.

CRAWLING - Google downloads text, images, and videos from pages it found on the 
internet with automated programs called crawlers.

INDEXING - Google analyses the text, images, and video files on the page, and stores 
the information in the Google index, which is a large database.

SERVING RESULTS - When a user searches on Google, Google returns information 
that's relevant to the user's query.

You can impact all of these elements by ensuring your technical SEO is up to scratch!
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Crawl the website

The first thing to do is get a regular technical crawl of 
your website, this can be done using an array of SEO 
tools including Oncrawl, Semrush, Ahrefs and 
Screaming Frog.

For this example, we’ll use Screaming Frog. (It’s free 
for 500 pages, but an annual licence is also cost-
effective compared to some other tools.

https://www.screamingfrog.co.uk/seo-
spider/pricing/
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Checking response codes

Once we have our data, we can quickly spot any technical red 
flags. 

The first thing we’ll check is the response codes. This tells us if 
pages are working (200), redirect (3XX), are broken (404) or 
return a server error (5XX).

Whilst it’s natural to have some 404 pages, we want to eliminate 
any important 404 errors. 

To fix: If you have 404 errors, are they old service or category 
pages? If so, then your best course of action is to 301 redirect 
these to the new version of that page.
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Checking images

Next on our housekeeping list: Images

Now, images really help tell a story on your website. They’ll also 
cause it to be painfully slow if you’re not optimising them properly. 

Images should be as small in file size as physically possible. Wherever 
possible, we want to get our images to 100kb or less. 

To fix: Get a list of images which have the largest file size and 
optimise them in Photoshop or online tools like https://compressor.io. 
Reupload them to the website. 

Note: You’ll need the paid version of Screaming Frog to get this list of 
images

https://compressor.io/
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Checking pre-click elements

We also need to audit our pre-click elements. Pre-click 
elements are what the user sees before they click on your 
website. This is typically the Page Title and Meta 
Description.

Page titles are one of the most influential factors that 
Google will use when working out the topic of a page so 
we need to ensure these are optimised for target key 
phrases. 

Meta descriptions are not counted as a ranking factor 
and will not impact where you show up in Google, 
however, they’re vital to improving click-through rate and 
enticing users to click through to your website.

To Analyse and Fix: Are they missing, duplicated, too 
long, or too short? Do they reflect the phrases you want 
that page to rank for? If not, then rewrite them.

Titles Descriptions
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Checking Site Speed & CWV

The last regular technical housekeeping element to 
check is site speed and Core Web Vitals (CWV). Core 
Web Vitals is its own ranking factor and measures user 
experience on page load. Does the site load quickly, 
does it shift around whilst loading? 

You can check this using Google’s own tool for free –
https://pagespeed.web.dev/ on a page-by-page 
basis, or through Google Search Console.

Sites that pass the Core Web Vitals can benefit from a 
slight ranking boost against sites that fail, so focus on 
this more than the score out of 100. 

https://pagespeed.web.dev/


All rights reserved 2023/30|

Off-Page SEO
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Importance of Off-Page SEO

Off-Page SEO is responsible for all activities AWAY from your website. The main 
element you’re looking to impact is your ‘Domain Authority. Generally, the 
higher your domain authority, the less difficulty you’ll have ranking in Google.

Domain authority is not a Google metric, but rather a tool’s interpretation of 
Google Page Rank.

To impact your domain authority, you need to earn links from other websites 
and is essentially a vote of confidence from one site to another. 

If you earn links from other websites, some of their authority can be passed 
through to your website.
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Checking your Backlinks

Keeping on top of your links allows you to 
ensure you are not only earning new links 
but also to see whether links are helping 
improve your organic visibility.

If you gain a few high-authority links and 
your organic visibility rises, you can try to 
earn more links like that.

(You can also put your competitors in to see 
what links they have too)

To check links in-depth, you’ll need a 
subscription to a tool like Ahrefs, however for 
a general check they do provide a free 
backlink checking that you can use.
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Checking Broken Backlinks

You should also check your broken 
backlinks. Links that point to a 404 page 
will not provide any benefit to you. 

You should identify your broken links, then 
either get the links updated, or 301 
redirect your broken page to a 
replacement page. 

TIP: You can also check competitor sites 
for broken links and ask the webmaster to 
update these links to your website if you 
have the same page / blog post.
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Checking Reviews

As a best practice, monitor your reviews on a regular basis. 
Especially keep an eye out for any negative reviews.

If you’re a local business, reviews will also influence your 
visibility in the map pack, so make sure you’re gaining new 
reviews on a regular basis. 

They also help sell your brand and build trust with potential 
customers. 
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Checking your NAP

Your NAP is your business’s Name, Address and Phone 
Number’ and it’s vital to have this aligned across the 
web, particularly if you’re a local business. 

Your NAP appears on your citation listings and for local 
businesses can be as useful as a physical link to your 
website. 

Using tools such as Bright Local can often be more cost-
effective than manually auditing citation listings.
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To wrap it up
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To Summarise…

• It’s essential to keep up to date with the latest Google algorithms. Use this link to keep up to date -
https://developers.google.com/search/updates/ranking

• Focus on ‘low hanging fruit’ type key phrases. These are key phrases where you’re nearly on page 1 or at 
the bottom of page 1 already. These key phrases will have more impact if they improve.   

• Use the ‘People Also Ask’ function in Google to structure your supporting content.

• Keep site errors (404 pages) to a minimum and utilise 301 redirects where possible. 

• Check your competitor’s backlink profiles to see what common links they share, and target those websites 
to earn new links. 

https://developers.google.com/search/updates/ranking
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Disclaimer
The materials set out in this document are concepts only (the “Concepts”) and, in addition to 
any rights vesting in Anicca Digital Limited (“Anicca”), may be the subject of existing third party 
intellectual property rights.
If the client wishes to utilise any of the Concepts, it should notify Anicca in writing and Anicca will 
then put in place the appropriate intellectual property searches (the “Searches”). The use of 
the Concepts is therefore subject to the results of the Searches.
Anicca shall not be liable for any damages, costs or losses whether direct or indirect (and 
including, without limitation, loss of profits, loss of business and loss of goodwill) arising out of any 
claim by any third party relating to the Concepts proposed by Anicca where the client uses a 
Concept:
prior to Anicca confirming whether or not the Concept is subject to existing third party 
intellectual property rights; and/or
in breach of existing third party intellectual property rights following the Searches.
All Anicca rights to proposed technical, content and creative concepts belong to Anicca 
unless paid for by the client. Should the client subsequently use any concepts without payment 
to Anicca (unless agreed otherwise by both parties in writing), Anicca reserves the right to take 
action to recoup, without limitation, damages for breach of intellectual property rights and/or 
any lost costs associated with the development of such concepts from the client.

brad@anicca.co.uk


