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Digital marketing for 17 years
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Full-service integrated digital
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About Books2Door (B2D) - based in Leicester

* More than 20 years ago, Abdul Thadha started
selling second-hand books on eBay

* In 2004, he developed Books2door.com to sell book
collections and discounted books, driven by the
desire to encourage children from all backgrounds
to love reading

* They use a mix of channels to drive traffic and
currently employ several agencies to help them
market their site, with Anicca managing their ¥
paid social since Jan 2019 Welcome toBoaks20ocx: Sook:2Door 7

IWasfounded in 2004 by Abdul Thada. |

thas grown from a one-man-ban

* In April 2024, the website has nearly 10X’s more o
revenue than Jan 2019, driven mainly by the
pandemic changing buyers’ behaviour forever

* Some of this growth was driven by our work with
Meta ads - see below

Q Search - Kids Books For Readin

https://www.tiktok.com/@books2door/
anicca video/7336167268289613088?lang=en



Anicca & Books2Door - working together

* Anicca and Books2Door (B2D) are both based in Leicester and the team at B2D had attended
many of Anicca’s events and training sessions over the years

* Anicca started working for Books2Door (B2D) in Oct 2019 to run their Facebook Ads
campaigns

* We have worked on various paid social channels over that time, including Meta, Pinterest and
TikTok

* B2D already had an incumbent agency that did paid search, so Anicca have never helped with
that, but we have done various short SEO consultancy projects and PR contracts

* Projects:

1. Our work on using Meta Conversion API, between Sept 22 and Jan 23, led to an incredible uplift in
Facebook Ads results and 4 award wins at the 2023 UK Paid Media and Social Media awards

2. TikTok Ads project
* Our original TikTok project (using conversion ads) started in January 22
* This changed in March 23, when we switched to using ads to drive users to their new TikTok shop
* This project is still ongoing.
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Creds

Recent awards*

® UK

UK Social SEARCH AWARD

Media Awards
2023 Winner

Large Paid Media Agency of the Year 2023

f

® Best Shopping Campaign ginius 0) l
® Best Retail Campaign

® Best Use of Conversion Attribution y '
2

Best use of Paid Social

*https://anicca.co.uk/blog/anicca-wins-large-paid-
media-agency-of-the-year-3-awards-for-work-with-

) ° ) ®
q n Icca d Ig Ill.a I server-side-tracking-meta-conversion-api/ 5% ¢ -
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Why are social media
platforms rubbish at
generating website

traffic & conversions?

aniccadigital



April data from Similarweb showing how little
traffic is sent from social platforms (UK)

Similarweb data for 50 Home & Garden sites — 185m visits in April
n00%

50% %
32.61% 39.79%

20.33%
- 1.26% 1.45% - 2.91%
0%
Direct Email Referrals Organic Search Paid Search Display Ads

Similarweb data 27 Property Portals & Estate Agents sites - 161m visits in April
100%
26.9%
50% 35.21%
2.99% 1.05% . 1.73% 0.12%
Direct Email Referrals Organic Search Paid Search Display Ads
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Why do paid social ads send so little
traffic to websites?

T
r
a
c .
: A Interaction I,( Website e
Views or ; . Leads or
: & Clicks n Visits
Impressions g Sales
B
|
0
Will audiences Will audiences ; What happens on- Will audiences
noticethead & click & leave the e site & how is this convert & how is
stop? platform? d tracked? this tracked?

aniccacdigital



Tracking has been blocked due to impact of
10S14.5 on Facebook ads (rolled out in April 21)

0 [
January 2021 | /v,

Allow Facebook to use your
app and website activity?

In January 2021, the updated version of Apple i0S14 14.5 was
released, and along came a disrupted functioning of Facebook ads.

% Get ads that are more personalized

. . .  Support businesses that rely on ads - “Facebook” i
It affected businesses of all sizes from small-scale to middle-scale S toreachcustomers p:rmissio:ti::::?t::;
. x y across apps a we! .es [
enterprises. i iiarmdponhyicbopiary s B .
apps and websites send us from this device. with a better ads experience
This won't give us access o new types of
. . information.
Impact of Apple i0S 14 on Facebook Ads and How to Avoid It AR
. i L. . . Learnm_o_reabout how we limit ou(useof
D www.dignitasdigital.com/blog/impact-of-ios-14-on-facebook-ads/ your activity if you turn off this device

setting, and related settings on Facebook.

https://www.dignitasdigital.com/blog/
impact-of-ios-14-on-facebook-ads

https://www.theverge.com/2021/4/27/22405474/
. apple-app-tracking-transparency-ios-14-5-
anicca privacy-update-facebook-data



Solutions to overcoming low conversions

& tracking issues

Encourage
Conversions
on the Social

Platform

Lead Gen
Ads

Social
Shopping

aniccacdigital
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Overcome
Tracking
Issued Caused
by Privacy
Measures

Server-
Side
Tracking

Conversion
API (CAPI)
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How to track and improve
conversions with paid
social ads, despite the

impact of i0S 14.5
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Blocking 34 party cookies in browsers & Chrome

 Restriction on 3rd Party Cookies (3PC’s):

* 3PC’s are already blocked in non-Chrome browsers e.g.
Safari & Firefox

* However, 66% of all web users use Chrome

* Google have recently retired 3PC’s in 1% of chrome
browsers (after several delays)

* Google will block all 3PC’s in Chrome in 2025
- Areyouready?

anicca



Impact on advertisers

* Most ad serving relies on 37 party cookies

* This has / will impact audience targeting & conversion
tracking within Google & Meta ads

* This will affect most remarketing or interest-based
advertising that targets individuals, as the new minimum
audience size will be 50

* Ad platform and advertisers will need a proactive approach
to overcome the loss of data and targeting options

aniccac



Solutions to overcome the blocking of 3PC's

* Google's Privacy Sandbox:

Has over 20 solutions like FLoC and the Topics API to offer privacy-conscious
advertising and analytics solutions.

* Group-Based Targeting:

Adopts targeting methods focusing on interest groups or cohorts of more than
50, rather than individual tracking

* First-Party Data Utilisation:

Encourages websites to use their own data, with an emphasis on user consent and
data transparency for ad targeting.

» Contextual Advertising:

Relies on the context of the webpage to serve relevant ads, bypassing the need
for individual user data.

» Server-Side Tracking:
Leverages secure Conversion APls for transmitting conversion data to ad
platforms, allowing for campaign measurement while respecting user privacy.

anicca



Server-side tracking setup

Send data via your own server
rather than directly to the ad

?
pquforms from the users’ browser _’ . X (003 ES"J.SSE'R‘;L)
(client-side)

Third-Party

Benefi'l's Tags/Pixels
* Mitigate browser ad blocking - o ( —
Server Side [ J - - - NG )
and recovers lost data Browser G servers
« Improve page speeds Tags/Pxels  Setver (Cloud)

* |Improve data security l [

e.g. used in tracking profit . .
from ecommerce sales Step 1: Step 2:

Server-side tracking to Use CAPI to send the
collect the conversion data conversion data

anicca



Use of server-side tracking & Conversion APIs
(CAPI) in ads platforms

* To address the impact of privacy changes like iOS14 issues and the blocking of 3PC'’s,
you can use server-side tracking and Conversion API’s (CAPI) to import conversion
datainto Ad Platforms, such as Meta or Google

* This can help advertisers regain some visibility into the performance of their ads and
the effectiveness of their marketing campaigns, even if users have opted out of
tracking

* Other ad platforms e.g. Pinterest and TikTok have also intfroduced their own
conversion APl as a way of imported conversion data into their Ad manager accounts

* Implementation of server-side tracking and CAPI

* This can be relatively simple for some ecommerce or CMS platforms, which have
direct integration with Meta or Google

« Alternatively, you might be able to use a plug-in (such as Elevar) or employ a
developer for a bespoke integration

anicca



Server-Side tracking solutions

Shopify Plugin that helps ensure 100% of your
conversions are captured through a Ist party
context via server side GTM. Elevar utilizes a
Data Layer and Shopify Notifications to
capture events which are then picked up by
GTM. Boost performance by 10-20% on
Facebook - Google Ads

Global Server GTM Hosting that is easy to
setup and much cheaper than having your
own Google cloud storage.

Meta's Conversions APl Gateway Hosting.
The easy way to implement Meta's
Conversion APl with no manual tagging or
GTM. No need to hire a tracking specialist or
use a third-party integration tool.

Excellent for
Shopify sites

All sites in which
GTM code can be
deployed

Any

Google Tag Manager
Facebook Meta

GA4

Google Ads

TikTok

Snapchat

Criterio

Pinterest

And more see list

Google Tag Manager
Facebook Meta

GA4

Google Ads

TikTok

Snapchat

Criterio

Pinterest

Facebook Meta Only

m Service Description Platforms Hosting Cost

From $150 monthly
(1,000
Orders/month)
$350 for upto
10,000
Orders/month

$100 per month to
handle 5M requests.
$200 for $20M
requests

$10 a month


https://www.getelevar.com/all-integrations/
https://www.getelevar.com/all-integrations/
https://stape.io/
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Use of server-side tracking &

Meta Conversion APl to
overcome tracking issues and
optimise ads for conversions
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Project methodology

 Weimplemented server-side tracking using Elevar Shopify plugin to inject conversion data
into Facebook Conversion API (CAPI)

 We useddifferent campaign objectives to target audiences at different stages of the sales
funnel:
e Catalogue sales
» Conversions campaigns targeting specific audience
* Awareness (video views), followed by remarketing

* We used a combination of audiences for prospecting and conversions:
* Interest and behavioural
« Sequential campaigns
* Engagement remarketing (e.g. following video-view ads)
* Lookalike audiences based on Custom audiences (web and uploaded lists)

* AsFacebook received more data, the conversion bidding algorithm became more
effective, allowing for increased budgets and ROAS, providing a bigger audience for
remarketing and Lookalike strategies for prospecting

anicca



Ad Creative & catalogue ads

& Active . @ Active @ Active

Started running on Nov 15, 2022 Started running on Nov 15, 2022
Platforms @ © Q @ Platforms @ © Q @

1D: 1337209627076135

Started running on Nov 14, 2022
Platforms @ © Q @

ID: 3302026400047531 This ad has multiple versions @

2 ads use this creative and text

2 ads use this creative and text 1D: 1056163821720919
See ad details See ad details See ad details
books2door.com
books2door.com books2door.com Sponisored
Sponsored Sponsored

Make learning fun with our range of -Numberblocks and
B Alphablocks collections.

We stock a great range of books that we know you'll love &

Make learning fun with our range of nNumberbIocks and Save up to 80% today

Bl Alphablocks collections.

CH; Ct CHARLIE BONE
=
I

>
$800KS2000R 3B00KS2D00R
BOOKS2DOOR COM
BOOKS2DOOR.COM Charlie Bone 8 Books Collection By Jenny Nimmo - Ages 9-12 -
BOOKS2D00R.COM t
Numberblocks  Shop Now saveuptosos  Shop Now ) Paperback Shop Now
& Alphablocks £15.99

5 30 BOOK BOX SET

READING CHAMPI

aniccacdigital




Similarweb data showing growth in visits by
channel

Channels
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Similarweb data showing the change in traffic
and market share for the top 5 sites

Books2Door

Books2Door « g i, i, S
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Facebook revenue trends by year - 2020

Revenue - Meta 7 day click

«==2020 - Revenue
(7-day click)

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Facebook revenue trends by year - i0S 14.5

anicca

Revenue - Meta 7 day click

iOS Privacy

Rolls Out in «==2020 - Rfevenue
Facebook (7-day click)
April 2021 «==2021 - Revenue

(7-day click)

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec




Facebook revenue trends by year - 2022

Revenue - Meta 7 day click

anicca

iOS Privacy
Rolls Out in
Facebook
April 2021

Jan Feb Mar Apr

Start of our

CAPI «==2020 - Revenue

(7-day click)

project
Sept 2022 «===2021 - Revenue
(7-day click)
«===2022 - Revenue
(7-day click)

May Jun Jul Aug Sep Oct Nov Dec




Read the case study for books2door.com

K
ID
IA
DS

(©) Diginius

bit.ly/anicca-conversion-api

anicca
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Books2Door Case Study 2

Use of TikTok conversion
ads & TikTok Shop ads
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TikTok can be used in multiple ways

* Asanentertainment and education platform

* Asadiscovery platform, where users view or e Sl
engage with sponsored videos (or display ads) Sl s
from brands that target users based on their / Ced

interests and behaviour

* Asasearch platform, where users proactively
search for information or products

 Asamarketplace, where merchants can sell
directly on the platform for a low commission of S ———

Books for Key Stage 1 Students

O n Iy 50/0 9 sold £ Free shipping

* Asaninfluencer networl, where creators can be | seectoror

paid a commission to promote your products to Gl
their community of followers

anicca



What have consumers looked for when using
TikTok as a search engine?

anicca

New recipes

36%
New music dg 35%
DIY tips q‘? 34%

Fashion advice @ G 30%
Workout routines (=) CEEIIIIID 25%
Beauty advice @ G 29%

Product recommendations @

26%
New products or services 4399 ) )5%
Movie recommendations G 24%
Design inspiration 7@ G 23%
Health ts (-  QEEEED 22%
TV recommendations @ G 21%
Travel destinations or experiences i% G 20%
New restaurants @ O 15%
Book recommendations m (G========mP 18%

Top Topics

 New recipes 36%
 New Music 35%

* DIY tips 34%

* Fashion advice 30%
 Workout routines 29%
* Beauty advice 29%



TikTok as a new channel for B2D

* In Jan 22 B2D started their TikTok account

* In Mar 23 they launched their TikTok Shop

* This is contributing nearly 20% extra revenue
per month

« B2D says that the affiliate/influencer
promotions now drive 60% of the sales from

their TikTok shop, with the rest coming from =
-I-he st Cqmpdig nS. :anny Dingle's Fantastic Finds By Angie Lake 10 "

Books Collection Box Set - Ages 7-9 - Paperback

£ Free shipping

B 0O Shop now in app

L]
B e R R

s
i
i

2

:
i
2
N

14

£2.50

) -97%

anicca



TikTok Campaigns
Objectives & Methodology



Campaigns in TikTok

Conversion campaigns to send
traffic to the website

* The conversion campaigns ran from
Feb 22 to Apr 23

 On-site Conversion and revenue
tracking was used to measure ROAS

* Targeting was based on book and
lifestyle interests of teens and young
adults (see slide 16)

Campaigns to send traffic to the
TikTok shop

* The campaigns were setup in the second
week of March 23 and are still ongoing

* The initial budget was increased
significantly as the revenue and ROAS
improved

* Interest targeting was similar to the
original campaigns, but more ads were
tested, driving users to the shop

* We also employed various remarketing
strategies based on engagement with ads
and product pages

anicca




Objectives & target (KPI's)

Conversion campaigns to send
traffic to the website

* Using ads to drive awareness and
get clicks through to the website

 Original KPI of 5:1ROAS and
achieving impressions at a lower
CPM than other channels (<£5)

* Note: The campaign was
continued despite it not being
profitable (ROAS was less than 1)

Campaigns to send traffic to the
TikTok shop

» Using ads to drive traffic to the
TikTok shop, in order to get direct
sales

* The goal was to exceed the

performance of the previous ads,
with the ideal target of a ROAS of 5:1

* The client does not like the ROAS to
exceed this, as they would prefer to
get more volume of sales

anicca




Target market based on interests

* Parents (based on interests)

* Young Adults (based on age and book related interests)
* Manga

 Game interests

 Specific film/ novel interests such as Hunger Games

anicca



Remarketing

* Product page view - last 30 days

* Initiate check out - 180 days
 AddToCart - 180 Days

* Video 75% views (min 6 secs) - 180 Days
* View Content - 180 Days

anicca



Ad creative

Anicca’srole

* Ad creative briefing, audiences, campaigns set-up and management

* Ongoing optimisation and testing of audiences and creative
* Bid and budget management
* Reporting

Books2 Door’s (B2D) role

* Videos and ads produced by B2D in-house team

* In addition, B2D have also engaged with TikTok Influencers, using the
TikTok affiliate network to gain additional sales (estimated that 60%
of TikTok Shop sales are from Affiliates, 40% from Ads)

anicca



Ad & landing page examples -

Kandoodle

ASMR ALERT §
Books2D o SOUND ON A

* LIMITED'STOCK ¥ Grab your
Kanoodle Ultimate Champ:on-
11 Promotiohal MGsic

A Q .,..g)

Home

anicca

I(IIN

ulllll

_4-
e

£7.99

£22.00 -64%

3 >
Learning Resources Kanoodle Ultimate Champion

500 unique 2D and 3D puzzle challenges - Ages
7+

11 sold v Free shipping

B O Shop now in app




Ad & landing page examples -
Danny Dingle Collection

anicca

w
5
A
2

@
-

/A

L o A
Books2Deor
¥ 10BOOKS'FOR'£10/? * Get 10
hilarious bookssfor anly*£10 with;. > (
J1 Promotional Music - Y

@ Q @ e

Home

14
£2.50
£7080 -97%
3 >

Danny Dingle's Fantastic Finds By Angie Lake 10
Books Collection Box Set - Ages 7-9 - Paperback

66 sold £ Free shipping

B O Shop now in app




Ad & landing page examples - collections

Off-Campus Series 5 Never After Series 4
Books Collection... Books Collection...

£2999 £18.99

J1 Promotional f\/1u5|gE o Circe and The Song of Heartstopper
Achilles 2 Books... Collection 10 Books...
Q Q @ £1998 £6199
Home Notifications Me

anicca



Ad & landing page examples -
Regina Back to School

\ 3
a0

MlESa; | Iy
®, O .o < sunE
a BIAVERY

Only £1499 = = AR s

Regina Back to School Box - 10 Captivating
Books for Key Stage 1 Students

old 2 Free shipping

Select options

B O Shop now in app

anicca



Exam

les of videos & links

1B21P@EE » o S%034%8
A, BooksZDoor has all you... _s
< & b <

d' TikTok

Global video community

=B nextbookintheseries LEI!
. knowing | just bought the 5ARD!

entire set from §
* Books2Door "

Ktok n/@boot

Open app

Books2Door has all your favourite box
sets and bundles so you don’t have to
Wwaititolread the next book in the serie &
§'a/ Ifthat doesn’t want to ... See more

Jd-bounce (i just wanna dance)

Q Search - books of tiktok

68 Comments

“ Kayleigh Hunt ¥
I'm just getting into reading,
currently reading ‘'l will find you' |
like erimalthriller what wonild von

https://www.tiktok.com/@boo
ks2door/video/73064896772
82921761?lang=en

anicca

15230 R 33%8

« B Convmcnng YOLU to refaw <

d TikTok

Open a)
Global video community ki

* - adtar!

fx Unmute He fa\\s
Caends Q.;‘::“) 'c""f
. \
Geuwgy  xo \overs fe Boss's

SunsWne

Convincing YOU toread some of ourb 445
estselling #booktok #books! == 4

Which one would.you.pick? Shop all th &

e latest bestsellers on Book... See more

J3 POLAROID FILM

37 Comments

@ Sophie (:/
| don't need convincing to read, | ;
need money to buy &3

11

https://www.tiktok.com/@b
ooks2door/video/726226140
8740527393%?lang=en

1524 00 « o=l 33%a

<« B You want it, wegot IS‘S, ; <

https://wwwitiktok.com

J" TikTok

Open a
Global video community Cazidinicd

@Books2Door

You want it, we got it! Shop the latestb
ooktok faves at Books2Door with up t
0.80% off RRP @& Shop now! = #bo
oks2door #booktok #yabooks #fyp

JJ iwantitigotit

4 Comments

“ marni ¥,
\
@abbie tripp @&

1523980 » o5 33%8

c B Buymg b99k§ fand readi... _»

J' TikTok

Global video commumty

- on my TBR list whilst
" buying more books from g3
 + Books2Door’s TikTok [iiies

Kathleen Glasgow 3 Books
Set Coflection

aBooks2Door

BBuying books and reading Books are t
Awo different things @M Shopthe late g
Ist booktok faves on odiiikiok Shop! #

B66ks2door #Bodktok #pedropascal

J3 Mouse eating sound

40 Comments

’5‘.‘" The book hangover & ¥,
¥, This ad needs to stop tempting me (
5;\

https://www.tiktok.com/@b
ooks2door/video/723744251
8122515739%lang=en

https://www.tiktok.com/@
books2door/video/721856
5837303647493%lang=en

15230 o 33%8

Welcometo 0urnewf
& iy MRS B o8

J" TikTok

Open a
Global video com'numt\ b

@BooksZDoor

Welcome to your new favourite onling
bookstore! § % With up to 80% off th 5
e latest booktok favourites, what's not
to love? Shop now! &M § ... See more

J3 original sound - gab

13 Comments

Edit Q
& Just a question are you guys a

second hand bookstore and if you

are haw waell ie the enanditinn nf all

https://www.tiktok.com/@b
ooks2door/video/7195172127
9543083577lang=en




TikTok Campaigns
Results



Monthly Sales, Costs & ROAS for TikTok
Shop Ads (Shop) vs Conversion Ads (CC)

Conversion Ads TikTok Shop Ads

l—ll—h\

7
S ~Cost(CC)
G ‘2 ——Sales Value (CC)
g 8 ——Cost (Shop)
% ——Gross revenue (Shop)
oZ —-—ROAS (CC)
——ROAS (Shop)
) -
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Impressions, clicks (to website) & views of

product pages on TikTok shop

TikTok Shop Ads

anicca

Impressions

Conversion Ads

/1

Feb-22

Apr-22

Jun-22

Aug-22

Oct-22

Dec-22

Feb-23

Apr-23

Jun-23

Aug-23

Oct-23

Dec-23

Feb-24

Apr-24

Clicks/Views

——Impression (CC)
——Impression (Shop)
——Clicks - Destination (CC)
——Clicks -Destination (Shop)
——Product page views (Shop)



CPM & CPC (clicks to website)

Conversion Ads TikTok Shop Ads

I | B

—~CPM (CC)
—CPM (Shop)
—CPC (CC)
——CPC (Shop)

Costs

anicca



Key results

Conversion campaigns to send traffic to
the website

The conversion campaigns ran at aloss,
with a ROAS of 0.41

This was due to an average CPC of 26p,
and a conversion rate 0.3%,

As a result, we focused on maximising
reach and impressions (a monthly
average of 437k and 651k, respectively)

The campaign was stopped once the
TikTok Shop ads showed a positive result

Campaigns to send traffic to the TikTok shop

The CTR to the product pages was 3X’s higher
than the web clicks CTR and the conversion rate
was nearly 8X’s higher (2.3% vs 0.3%)

Shop Ads had 28X’s more monthly revenue than
Conversion Ads and a ROAS of 5.4 (>10X’s higher)

It took 5 months to reach a ROAS of >5:1, since
then, the ROAS exceeded 6:1 in 4 out of 2 months
Note: B2D do not like the ROAS to exceed 5:1

The campaign was highly successful and exceeded
all our expectations, but could have generated
more revenue if the budget was not limited

anicca




Challenges - TikTok Shop campaigns

* B2D were an early adopter of TikTok Shop back in March 23, at which
time there was little evidence of its likely success

* Anicca were also early adopters and ambassadors of TikTok shop and
the ads used to promote it.

* We even co-hosted a webinar on this with TikTok team in June 23 and
have since held several webinars explaining how it worked

* We were reliant on and were limited
in the amount of ad formats we could test. We overcome this by having

regular creative discussions and providing briefs for developing new
videos and ads

, SO we were unable to benefit
from the synergist effects of joining up the paid and earned activities

anicca
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What should
you do?
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What should you do?

* Many marketers have stopped using gqid social ads for conversion
campaigns, because they are ineffective, as the algorithm lacks
conversion data

* If you can’t optimise for on-site conversion then use lead generation
ads, however we have seen a 4-fold increase in cost per lead in a year

* If you are using any social media platforms, then you should invest in
Server-Side tracking and use of the Conversion APl to measure &
optimise for on-site activities (esp. conversions)

. Zhi*s will make conversion ads work again by providing the missing
ata

 Server-side tracking will become essential once third-party cookies
areretired in Chrome, sometimein 2025

* For ecommerce stores that sell consumer goods, we recommend you
set up a TikTok shop

* Use TikTok shop ads & their influencer network to drive your sales

anicca



Examples of previous webinars we have
hosted or cohosted on Tik Tok shop

How you can skyrocket your
sales with TikTok Shop #

Introducing

d' TikTok Shop /I %\

@

https://www.bigmarker.com/anicca-digital/Expand- https://www.bigmarker.com/anicca-digital/How-you-
your-online-business-with-TikTok-Shop-Friday-30th- can-skyrocket-your-sales-with-TikTok-shop-Friday-
June-9-00-10-00 October-27th-9-00am-10-00am

anicca



Download this webinar

bit.ly/anicca-books2door

anicca



Webinar on social search (TikTok) & Al on Google
traffic

Other resources:

Free weekly webinars (every Friday 9-
10am)

* bit.ly/anicca-webinars
Webinar on ChatGPT
* bit.ly/anicca-chatgpt
Book - A10 Marketing framework
* bit.ly/anicca-A10

Book - Integrate - Creating an Integrated
Marketing Strategy

* bit.ly/anicca-integrate

bit.ly/anicca-search-evolution

anicca
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Any questions?

Thank you n
§

-_
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