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About Me

• Head of Owned & Earned Media at Anicca Digital

• Joined Anicca 9 years ago, and worked at another 
agency for 4 years prior

• Focus on helping new clients that come on board, SEO 
strategy and SEO set up

• Work with the training team delivering SEO and 
Website Optimisation training
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What’s happened 
recently?



Google Rolled out more Algorithms

• Google rolled out plenty of 
algorithms. Most notably the 
March 2024 core update 
which took 45 days to roll 
out

• The November 2023 updates 
also hit hard, with lots of 
businesses reporting 
significant impact



Google Rolled out AI Overviews

• Google officially rolled out AI 
Overviews to the US at their Google 
IO event in May

• This is not officially rolled out in the 
UK, but we do now see AI Overviews 
for certain searches

• Google has said they’ll roll out to 
more countries officially in the 
coming months

https://blog.google/products/search/generative-
ai-google-search-may-2024/



But it’s not that good…



Then it got worse…



The Google Data Leak



Google Data Leak

• On May 27th, Rand Fishkin 
(Sparktoro) published a blog 
citing that an anonymous 
source had found a document 
containing API information

• The leak shared information 
about data Google uses to 
measure and rank websites

Source: https://sparktoro.com/blog/an-anonymous-source-shared-
thousands-of-leaked-google-search-api-documents-with-me-everyone-in-
seo-should-see-them/



Navboost

• The main takeaway from the 
leak, was Google’s use of 
‘NavBoost’

• This essentially means that 
Google DOES use click-metrics to 
determine ranking

• Google has always denied this, 
though most people in the SEO 
industry were dubious and 
previous experiments have 
proved that click metrics DID in 
fact change rankings

Source: https://sparktoro.com/blog/an-anonymous-source-shared-
thousands-of-leaked-google-search-api-documents-with-me-everyone-in-
seo-should-see-them/



Whitelists

• Some industries have ‘whitelist’ 
websites

• Travel, Covid and Political searches 
trigger results for ‘trusted’ websites 
which would get preferential rankings 

• Whilst you might think this gives an 
unfair advantage, this is a case where 
it would be a benefit to the user



Brand Matters
• The leak also reaffirms the need to build a ‘brand’

• Google pushes traffic to brands it trusts, rather than smaller websites it’s not familiar with

• This is likely to trigger an influx of businesses wanting to push Digital PR to get more brand exposure, gaining 
more links and brand mentions to boost the importance of their brand to generate more clicks



SEO in 2024



Page 1 isn’t good enough…

• Aiming for a ‘page 1’ ranking for your 
keyphrases isn’t good enough anymore

• With AI overviews, shopping listings, people 
also ask boxes, organic results are being pushed 
further and further down the search results

• If you’re relying on getting clicks when you rank 
in position 7 on page 1, then you’re going to 
struggle with clicks

• Aim for at least top 5 on page 1

Ads

Organic 
Shopping

People Also 
Ask

1st Organic 
result



Organic Shopping

• Organic shopping listings are 
becoming a lot more prominent in 
search and this is an area you should 
focus on

• Optimise your shopping feeds for 
organic results, fill in all the details 
you can

• Either have a single feed for PPC and 
SEO (with overwriting rules where 
needed) or create a feed for PPC and 
a feed for organic



Topic Clusters

• You cannot rely on optimising a 
single page to start ranking

• Create topic clusters to show you are 
an authority in a specific topic

• Interlink these pages together so you 
have clusters of content around the 
same topic to build your authority – 
do this at scale

Grass Seed Page

Blog Post

Guide

FAQs

Blog Post



Topic Clusters

https://thegrasspeople.com/grass-seed/home-grass-seed



Faceted Navigations

• Creating faceted navigations means you 
create static pages instead of filter 
pages

• These are more likely to be indexed by 
Google due to unique and relevant 
content 

• By creating a handful of static pages you 
can create thousands more impressions 
and clicks for your website

Keyword Search Vol
leather corner sofa 14800

corner recliner sofa 9900

corner sofa beds 60500

modular corner sofa 3600

grey corner sofa 14800

beige corner sofa 4400

charcoal corner sofa 480

navy corner sofa 1600

green corner sofa 4400

Total 114480



Google, TikTok and AI



Think Outside of Google…

Yahoo.com +17%
Bing.com+1%

Brave.com +53%
Startpage.com +19%

Perplexity.ai +212%



TikTok vs Google
• TikTok is quickly becoming a default 

method for people searching 

• Tiktok search volume for ‘gardening for 
beginners’ is 5,400 searches 

• Meanwhile, the same search in Google 
has a search volume of just 880

• Whilst Gardening Ideas has 40k 
searches in Google, it’s almost half on 
TikTok, however, that’s 22,000 people 
you could also be targeting 

Source: https://answerthepublic.com/



TikTok as a Search Engine
•41% of Americans use TikTok as a search engine

•64% of Gen Zer’s use TikTok as a search engine

•Nearly 10% of Gen Zer’s are more likely to rely on 
TikTok than Google as a search engine

•More than half of business owners (54%) use 
TikTok to promote their business, posting an 
average of 9 times per month

•25% of small business owners use TikTok 
influencers for product sales or promotions

Source: 
https://www.adobe.com/express/learn/blog/using-tiktok-
as-a-search-engine



Prepare for AI Overviews
• Whether we like them or not, AI Overviews are 

going to arrive soon

• Consider how you can feature within these

• What websites are listed, is it competitors, 
blogs, guides, roundups/listicles?

• If a certain website is featuring, can you get 
coverage within this publication?

• Again, Digital PR is likely to see a rise in 
popularity as AI Overviews become the norm

Source: https://seomonitor.com/



AI Overviews for Ecommerce

• AI overviews is going to shake up 
ecommerce SEO

• Overviews act more like a personal 
assistant, and give specific product 
recommendations instead of providing 
the user with category pages

• This bolsters the need for ecommerce 
websites to consider how they’re 
integrating their product feeds for 
organic search

Source: https://blog.google/products/search/generative-ai-search/

Search Query: Good bikes for a 5 mile commute with hills



Don’t forget the 
important basics…



On-Page SEO



Pagespeed & CWV

• Google recently changed the 
‘important’ metrics for Core Web 
Vitals

• FID was changed for INP, so if you 
previously passed (before mid-
March) then you need to check 
your website again

• This still carries a minor ranking 
boost compared to sites that do 
not pass

https://pagespeed.web.dev/



Off-Page SEO

• Backlinks still play an integral part 
in SEO

• Building links to your website helps 
build authority, and can result in 
your ranking higher in search

• Keep on top of your links, and also 
look at any broken links for your 
website and your competitor 
websites to find quick wins

https://ahrefs.com/site-explorer



Conclusions



Conclusion

• The SEO landscape is rapidly changing, if you’re not adopting new techniques, you’ll 
quickly be left behind 

• Conversion Rate Optimisation should be on your radar. Maintaining users and having 
them engage on your website is going to help your performance

• You cannot rely on a single category page to rank well, use content clusters to build an 
authority in a topic and show Google you know your stuff! 

• The basics still matter, simple changes to page titles and H1 tags can significantly impact 
your rankings 

• Being happy with just a page 1 ranking isn’t good enough anymore, you need to be 
aiming for the top spots



Thank you
brad@anicca.co.uk

Any questions?


