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* Founder and CEO of Anicca Digital
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search, Analytics and ecommerce marketing -
now becoming an Al geek!
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* AlO Marketing Framework
bit.ly/anicca-A10

* Integrate - Creating an Integrated
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1) Role of Search to drive traffic
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Share of US website visits by category (popularity)

Share of Visits to Website Categories in the US

(Jan 2023 -Jan 2024 | Source: Datos' US Clickstream Pane

Travel Real Estate Health
Gov/Edu__ 1.49% 116%. 0.78%
1.68%

_Security
052%

Games

Financial

Video & Audio

10.23%
Search
10.25% Productivity
20.05%
. Ecommerce
*% Datos 1136%
SparkToro New_s

12.83%

. .. https://sparktoro.com/blog/where-web-users-spend-
a n|CCC|d g Ita I time-vs-where-traffic-referrals-originate/



Main US referrers by category

The Web's Largest Traffic Referrers Jan. 2024

But these g uys (as a percent of traffic sent by the top 170 traffic-referring domains to all sites on the web | Source: Datos)
are where people ) 056%  Next155 Sites -
spend time & Linked ]} 0.69% 10.34% Co)
. amazon 0.82%
discover what to i
search for (@) 0.84%_

f()) 1.86%
yahoo/ 1.90%
, 2.31%

reddit
© 2.95%_

sends all
the traffic

Google

63.41%

rouped (8.0, Twittar.com, Twimg ‘ %, Datos Sparkrtorn

. d ital https://sparktoro.com/blog/who-sends-traffic-on-the-web-and-how-
anicca |9| a much-new-research-from-datos-sparktoro/



Share of UK search engine traffic for April

aniccadigital

duckduckgo.com
(1.1%)

bing.com (1.2%)
yahoo.com (3.7%)

(Similarweb data based on visits)

brave.com (0.3%)

startpage.com (0.5%)

perplexity.ai(0.4%)

google.com (93.6%)

m google.com (93.6%)

® yahoo.com (3.7%)

» bing.com (1.2%)
duckduckgo.com (1.1%)

® brave.com (0.3%)

u startpage.com (0.5%)

m perplexity.ai(0.4%)

By August Google is
now 92.47%



Share of top search engine traffic based on

o ®
unique users (April)
duckduckgo.com | prave.com perplexity.ai
1.5% 1.8% 0.2%
bing.com startpage.com
4.7% | 0.1%

yahoo.com
15.1%

google.com By August Google is
76.6% now 73.7%
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UK Search engines share (Aug 24)

Domain (17) Traffic Share MoM traffic change Country Rank Monthly Visits Unigue Visitors Yearly Change Desktop vs Mobile
1 G google.com 92.36% m— 4 0.44 #1 2.980B 79.09M 1 221%  41.6% mmm 58.4%
& vyahoo.com 4.08% 1 L 0.24% #17 131.7M 17.01M + 10.60% 67.9% mmm————32.1% Yahoo.com +10.6%
Q  bing.com 167% | t 8.11 429 53.82M 6.135M L 407% 63.6% e 36.4% Bing.com 4%
4 @ duckduckgo... 1.25% | t 2708 448 40.49M 1.836M b 257%  431% s69% | DuckDuckGo -2.6%
5 @ brave.com 0.46% | t 7.56 #164 14.88M 2.559M t 3529% 27.8% mm 72.2% Brave.com +35.3%
6 S| startpage.com 0.08% 1 + 0.589 #049 2.730M 214,035 + 19.05 51.8% m— 48.2% S’ror’rpoge.com +19%
7 perplexity.ai 0.07% | 1 6.44° #978 2.116M 285,653 1 248.30%  81.7% wemmmmmw 18.3% PerpIeXi+Y°Oi +248%
8 B ogwantcom 0.01% | 4 18.96% #5,050 355,299 51,965 L 2360% 67.2% e 32.8%
9 & youcom <0.01% | t 8.28° #18,122 101,076 27,109 1 2397% 51.7% mmmm 48.3%
10 '#* swisscowsc.. <0.01% | t 14.93% #16,848 92,061 10,615 L 2524%  827% wemmmmm—17.3%
11 E ecosiacom <0.01% | 4 51.61% #48,238 54,137 16,185 v 66.19% 0% 100%
12 @ phind.com <0.01% | t 075 #63,003 25456 8,638 L 3643% 720% mmmmmmes 28.0%
13 ¥ yep.com <0.01% | t 150.23% #86,304 15845 6,561 * 6.07% 18.1% m 81.9%
14 andisearch.c... <0.01% | L 31.23% #102,924 13,048 6,822 L 4112%  369% mmm 63.1%
15 == komo.ai <0.01% | 1 26.27 #252,650 5,105 2,914 1 7053% 32.2% wem 67.8%
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Aug data from Similarweb showing
sources of traffic to 2 sectors (UK)

Similarweb data for 50 Home & Garden sites — 212.5m visits in August

13.42%
0.03% 5.21 ; 0.51%
Ermnail Referrals Social Organic Search Paid Search Display Ads
Similarweb data 27 Property Portals & Estate Agents sites - 144m visits in August
10
50.93%
50% 42,
" . 0 9% 1 0.09%
Direct E | Ref ocial Org: Pa Displa
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2) Search beyond search engines
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Where do people start their search

eMarketer (Jan 24) - looking for products

Where US Consumers Start Their Search When
Online Shopping, Q3 2023
% of respondents

Amazon

Search engine

Walmart.com 34%

YouTube 23%

Facebook 21%

Instagram 17%

Target.com 16%

TikTok 16%

12%

3% Other

7% None of the above/have not searched for products online

Note: ages 18+, respondents could select multiple options
Source: Jungle Scout, "Consumer Trends Report; Q2 2023," Sep 19, 2023

283299 Insider Intelligence | e Marketer

Adobe (April 24) - looking for information

Which platforms did consumers find most
helpful when searching for information?

91%

Google

YouTube — 39%
sing (D 2%
Tikrok (D 17%
DuckDuckGo - 17%
Twitter (P 12%
chatcpT (@ n%
Yahoo . 10%

Facebook . 7%

Pinterest . 7%

https://www.emarketer.com/content/gen-z-
prefers-tiktok-google-searches

anicca

https://www.adobe.com/express/learn/bl
og/using-tiktok-as-a-search-engine




Key findings from the HerCampus study
(in eMarketer)

Of GenZ are Of Gen Z users use Of Gen Z users favour Of users favour
active on TikTok TikTok for search TikTok over Google reviews
Of consumers use Of millennials are Of users favour Of businesses plan to
TikTok for information active on TikTok Video tutorials increase use of TikTok

anicca https://www.emarketer.com/content/gen-z-prefers-tiktok-google-searches



https://www.emarketer.com/content/gen-z-prefers-tiktok-google-searches

What have consumers looked for when using
TikTok as a search engine?

anicca

New recipes

36%
New music dg 35%
DIY tips 1? 34%

Fashion advice é} G 30%
Workout routines (=} EENEEG_—_——— 25%
seautyadice Q) Qnm— 25%

Product recommendations @

26%
New products or services ‘% G 25%
Movie recommendations G 242
Design inspiration 7@ e O B X L7
Health tips ) QD 22%
TV recommendations @ e 1%
Travel destinations or experiences %% G 20%
New restaurants @ f——— 19 %
Book recommendations m O 15

Top Topics

 New recipes 36%
 New Music 35%

* DIY tips 34%

* Fashion advice 30%
 Workout routines 29%
* Beauty advice 29%



ads.tiktok.com/business/creativecenter
TikTok:Creative Genter English v @

Let’s elevate your whole

Looking for examples of Wondering what's hot on Seeking creative
top ads? TikTok? guidance?

Creative Expert Courses

Enroll now for an expert-level education on all things related to
creating for TikTok.

anicca



Use of TikTok Creative Centre - keyword insights

TikTokK:Creative Center Inspiration LG E

Top Ads

E) Keyword Insights

Creative Insights

Top Products

Education

Type keyword

anicca

TiKToK:Creative Center Inspiration Trends Creative Tools

English v

Explore

TikTok

See trending script keywords on TikTok and get inspired by ad examples.

Clear Search )

United Kingdom v v v v Last7days v
B e )
Sort By  Popularity v 6 keywords in total e Top 40% ~ 40-80% « 80

©




Keyphrase data

United Kingdom x v

& keywords in total
Rank Keyword
1 dress
2 maxi dress
3 hoodie dress
a4 perfect dress
5 dresses
6 these gorgeous dresses

Popularity

243

24

25

30

34

22

Popularity change

- 111.98%

4 260.00%

- 166.67%

- 14118%

~172.22%

- 400.00%

CTR

1.30%

1.41%

6.49%

112%

0.74%

1.84%

Last 7days v

About this data

CVR

3.36%

9.49%

0.38%

3.75%

8.01%

1.34%

CPA

18.50 USD

8.30 USD

136.00 USD

16.80 USD

9.49 USD

32.60 USD

Impressions

4aM

244K

9K

2M

2M

126K

Cost

17K USD

1K USD

136 USD

SK USD

SKUSD

474 USD

anicca

Popularity = number of ads




Use of TikTok Creative Centre - Top Products

TikToK:Creative Center Inspiration Trends TikTok:Creative Center Inspiration Trends Creative Tools English v \ Log in
United Kingdom v v Last 30 days v A Hic
Top Ads 7
K d Insiaht II/ Seard
. . eyword insi S -
United Kingdom v 9 v About this da
Creative Insights .
B Product v Popularity =+ PO'O;]J larity CTR CVR CPA Actions
Top Products change
. Casval Dresses
Education 4K - 5% 1.48% 1616%  3.34 USD Details
. - ~
Searching by Perfume A »
i 2K a 0% 0.83% 8.21% 11.80 USD Details
Cafegory Select all '
- . Cases, Screen Protectors & ...
Automotive & Motorbike ? 2K ~23% 1.28% 23.01%  2.46 USD Details
Baby & Maternity >
Sets 1K 39 2.02% 7.82% 5.37USD Detail
Beauty & Personal Care > o mer e ' etars
Books, Magazines & Audio >
Collectibles >
M vy

anicca



Audience insights

TikTok:Creative Center Inspiration Trends Creative Tools

Casual Dresses United Kingdom v Last 7 days v Copy Link

Audience insights About this data

Age range Related interests

5%

55+

s Women's .._&152

18-24

anicca



Search trends & social search data from Glimpse

* Garden furniture

United Kingdom, Past 5 years

27K searches past month

e Searches e Trajectory Show Seasonality

W oae

MJM@MWAALA )

GLIMPSE Channel
114K searches past month W -22% past year == Searches == Trajectory Show Seasonality
A/\MA rj\\ /AA .
w M_/' ~
° Summer dress United Kingdom. Past S years | | GLIMPST Channel
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Data from Answer The Public

Answer ThePublic

e [ O English v Learn v Features Use cases v Pricing Consulting Signin UPGRADE TO PRO
y |NP|digita

Register for FREE and get:

' 3 Daily searches

® Your searches [historical)

CREATE FREE ACCOUNT

> Google Bing

== United Kingdom English SEARCH

Use 1-2 words for best results

anicca



Search volume in Google vs TikTok - garden furniture

garden furniture

S United Kingdom English

O Use 1-2 words for best results

blic
D V

You're using a pu

garden furniture 560 Results

Search Volume

201,000

(8]
[11)
@
o
3
(o]

I
2

Medium

Low

Register to unlock 3 free searches per day.

Cost Per Click [CPC) W Cheap

$1.45 o

CREATE MY ACCOUNT

Medium

SEARCH

i+, Download CSV

Expensive

garden furniture

English

O Use 1-2 words for best results

garden furniture 52 Results

Search Volume

6,600

You're using a free version of AnswerThePublic

Cost Per Click [CPC)

$2.0

2 out of 3 free searches available for today. UPGRADE

4, Download CSV

Since May/2024 this search has evolved with different terms. Click "Compare” to check it out

Move to Project

SEARCH

o Share

anicca

Garden furniture (Aug)
Google searches = 201k

Garden furniture
TikTok searches = 6.6k



le vs TikTok - summer dress

summer dress S United Kingdom English SEARCH

O Use 1-2 words for best results

You're using a free version of AnswerThePublic 2 out of 3 free searches available for today. G Sum mer d ress (Aug)
summer dress 532 Results L, Download CSV Move toProject < Share Goog le searches = 165k

Search Volume Cost Per Click [CPC)

165,000 $0.81

Since May/2024 this search has evolved with different terms. Click "Compare" to check it out.

summer dress English SEARCH
O Use 1-2 words for best results
Summer dress
You're using a free version of AnswerThePublic 1 out of 3 free searches available for today. UPGRADE .
TikTok searches = 368k
summer dress 271 Results 1+, Download CSV Move to Project | o< Share

Search Volume Cost Per Click [CPC)

368,000 S1.19

anicca

Since May/2024 this search has evolved with different terms. Click "Compare” to check it out




TikTok launches search ads

anicca

Search Engine

Search Engine Land » PPC » TikTok Search Ads Campaign launch in U.S.

TikTok Search Ads Campaign launch in US.

Tiktok's keyword-based search ad solution allows brands to target users directly
in search results, stepping up its competition with Google's ad business.

Anu Adegbola on September 24, 2024 at 12:51 pm | Reading time: 2 minutes

D= [ [ o [ e sone

TikTok is taking a direct shot at Google with the launch of TikTok Search Ads Campaign in the U.S.
Advertisers can now target users on its search results page.

Previously, ads on TikTok's search page were more generic. But now brands can tailor their ads to
align with specific search behaviors.

Why it matters. TikTok has a growing role as a search engine for younger users — 57% of users use
the app’s search function, according to internal TikTok data. This new feature lets you capture
attention at critical moments of intent. TikTok's move could threaten Google’s dominance, as younger




Al & impact
on Search

3) GenAl & it’s impact on search
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Gemini replaced Bard (paid version = “Advanced”)

= Gemini
) Digital Marketing Conference Leicester
+ o 9 9
Show drafts v )
* Leicester has several options for Digital Marketing Conferences:
e Leicester Digital Live:This is the premier digital marketing conference in
Leicestershire, taking place on October 3, 2023, at Winstanley House. It offers
practical advice and insights on various digital marketing topics, including e-
commerce, lead generation, social media, paid search, and SEQ.
L E I EE ani«:ca.co.ukF
J Leicester Digital Live conference
@]
O]
° @ Enter a prompt for Gemini & 9
8
Your Anicca Digital chats aren't used to train our models. Gemini may display inaccurate info, including about people, so double-check its responses.

anicca



Al Overviews - First seen in UK on 23" May 24

Google

what digital marketing conferences are there in leicester X §$ & Q

Al News Images Videos Web Books Maps i More Tools

4 Al Overview

Some digital marketing conferences in Leicester include: ¢

¢ Leicester Digital Live: A one-day conference that covers topics such as e-
commerce, social media, paid search, and SEQ. The 2023 conference took place on
Tuesday, October 3 at Winstanley House in Leicester. The theme was "Automation
and Integration”. ¢

* Leicester Digital Marketing, Media and Advertising Conference: A conference that
aims to help attendees improve their marketing efforts. Topics include customer
loyalty, lead generation, sales, and consumer engagement. @

Tha klsibetimm b atiny Dl s T s med e o e il s e s o BR[O

Show more W

Learn more

Leicester's Premier Digital Marketing Conference -
LDL23

Leicester Digital Live (Leicester's premier digital marketing
conference) is back for its 8th year, bringing you the latest in...

e Anicca Digital

Leicester Digital Live - Digital Marketing Conference
3rd ...

Leicester Digital Live (Leicester's premier digital marketing conference)
is back for its 8th year, bringing you the latest in Ecommerce, Lead
Generation, Social Media, Paid Search & SEO from some of the UK's
leading speakers! Following on from our brilliant 2022 conference,
Leicester Digital Live is back for 2023!

Anicca Digital
https://anicca.co.uk » leicester-digital-live

Leicester's Premier Digital Marketing Conference - LDL23

Al Overview
Results

Orgganic
results




Al Overviews

Google

Al Overview
Results

what digital marketing conferences are there in leicester X

All

o)

o=

News Images Videos Web Books Maps ¢ More

< Al Overview

Some digital marketing conferences in Leicester include: ¢

Leicester Digital Live: A one-day conference that covers topics such as e-
commerce, social media, paid search, and SEO. The 2023 conference took place on
Tuesday, October 3 at Winstanley House in Leicester. The theme was "Automation
and Integration”. @

Leicester Digital Marketing, Media and Advertising Conference: A conference that
aims to help attendees improve their marketing efforts. Topics include customer
loyalty, lead generation, sales, and consumer engagement. @

The Marketing Meetup IRL: Leicester: A donation-based event where attendees can
choose their ticket price. The topic for this event was retail destination
marketing. @

Digital Marketing Empowerment: Workshop for Female Business Owners: A
workshop for female business owners. @

Digital Marketing & Al workshop: A workshop on digital marketing and Al. ¢

Internet Marketing Fundamentals 1 Day Training: A one-day training on internet
marketing fundamentals. @

Tools

anicca

Main Links

Learnmore 3

Leicester's Premier Digital Marketing Conference -
LDL23

Leicester Digital Live (Leicester's premier digital marketing
conference) is back for its 8th year, bringing you the latest in...

@ Anicca Digital :

Leicester Digital Live - Digital Marketing Conference
3rd....

3 Oct 2023 — Eventbrite - Anicca Digital Ltd presents Leicester
Digital Live - Digital Marketing Conference 3rd October 2023 ...

@ Eventbrite 3

Digital Marketing Conference 2023 coming to
Leicester

... digital support in Leicestershire looks like, while there will
also be networking opportunities for delegates. Business...

m Niche Magazine

Show all




Ads are coming to Al overviews

/800

var)

[800

var)

Google )
how do i get wrinkles out of cloth...

Al Images News

Videc Shopping Per

Al Overview Learn more :
Here are some ways to remove wrinkles
from clothes without an iron:

Dryer

Hair dryer
Lay the clothing on a flat surface and blast it

with hot air from a drver held a couple inche:s

- WIKIMOW w ra.com
How to Remove Wrinkles 10 Surprising
from Clothes Without an Ir... Wrinkles Out|

ang your clothes in the bathroom a ot 8, 2021 — Usé
remove wrinkles. The ¢ |

You can also try spraying wrinkles with
water to lightly dampen them, and then
turning a blow dryer on low and aiming
it 2 inches away from the wrinkles to
straighten them out. ~

Sponsored
Products to unwrinkle your clothes:

Relax fabric fibers and smooth away wrinkles

Shower

take a lon

Damp towel

Spray the clo

above the fabr

ur nar

Hang your clothe

Flatten the clothir
) damp towel ir

1

Wrinkle release spray

Hang the iter

$3.19

anicca

3

Downy fabric Bounce rapid Ing
spray, wrinkle rele... touch-up spray 3... Ui

Generative Al is experimental
@ Clothes Cleaning Pro

hitp www clothescleaningpro.com
Wrinkle-Free Clothes Without the Iron

March 17, 2024 — Create Your Own Wrinkle Release
\m n Combine 1 part white vinegar with 3 parts /

$7.99 $

Google needs to maintain its income,
lost by providing answers in Al
Overviews

Organic search results will be pushed
down, and new Generative Search
Optimisation (GSO) will be required

Paid ads in the Al results will be at a
premium, as brands get less traffic
from organic search



How often are Al overviews shown & predicted
drop in organic search traffic

Analysis date August 23, 2024 July 11, 2024 June 3, 2024

AlOs appeared in the 12,472 keywords 7,475 keywords 8,718 keywords
search 12.47% of searches 7.47% of searches 8.71% of searches
Ads accompanied AlOs in 1,685 keywords 708 keywords 4,551 keywords
search 13.51% of searches 9.47% of searches 52.20% of searches

https://seranking.com/blog/ai-overviews-and-ads-research/

STAMFORD, Conn., February 19, 2024

Gartner Predicts Search Engine Volume Will . s ;
Drop 25% by 2026, Due to Al Chatbots and Business Implications of Al Overview
Other Virtual Agents

TECh Marketi ng Tactics to be Discussed at the Gartner TECh Growth matter, are unaware of the impending change. The impact on organic rankings or even how to
& Innovation Conference. March 20-21in Gra pevine Texas optimize is not fully realized. We know that there will be some impact on Organic search and now

Although Google has released Al Overview as a Beta, the public at large, and businesses for that

is the time to prepare.

By 2026, traditional search engine volume will drop 25%, with search marketing losing market

. " Early testing has concluded that Al Overview could lead to an 18-64% decrease in organic
share to Al chathots and other virtual agents, according to Gartner, Inc.

traffic for some websites, particularly involving Informational-type queries. Closely tracking KPls
“Organic and paid search are vital channels for tech marketers seeking to reach awareness and

) . ) A and metrics will be essential in understanding the direct impact including conversions. The good
demand generation goals,” said Alan Antin, Vice President Analyst at Gartner. “Generative Al

. . . . . . . news here is that search engines coupled with detailed analytics reporting may be able to gather
(GenAl) solutions are becoming substitute answer engines, replacing user queries that previously
may have been executed in traditional search engines. This will force companies to rethink their more granular data on user interactions and engagement within the search results page itself. This
marketing channels strategy as GenAl becomes more embedded across all aspects of the could give businesses valuable insights to refine their content and marketing strategies
enterprise.”
https://www.gartner.com/en/newsroom/press-releases/2024-02-19-gartner-predicts-search- https://www.bounteous.com/insights/2024/05/29/understanding-googles-ai-
engine-volume-will-drop-25-percent-by-2026-due-to-ai-chatbots-and-other-virtual-agents overview-impact-organic-search-and-business-strategies/

anicca



search.chatgpt is coming

®

SearchGPT@®

Q music festivals in bopne north carolinal

Music Festivals in Boone, NC in August 2024

In August, there are several music festivals and events happening in Boone, North Carolina:

sy

An Appalachian Summer Festival

This festival runs from July 29 to August 16, 2024, and includes a variety of music, dance,
theatre, and film events. It is held at the Schaefer Center for the Performing Arts at
Appalachian State University (AppSummer).

Mountain Dance and Folk Festival

This is the oldest continuously running folk festival in the United States, held annually in
Asheville, North Carolina. It starts on the first Thursday in August and continues through the
following Friday and Saturday (Wik

Summer Concerts at the Jones House

The Town of Boone's Summer Concerts at the Jones House continue through August. These
free concerts are held weekly on the Jones House lawn, featuring local and regional acts
(Jones House Cultural Center). @

anicca



Al & impact
on Search

Optimising your website for
inclusion in Generative Al
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Will SEO’s be able to influence or optimise the
training data used in Generative Al based searches?

* Ifyoulook for data now within ChatGPT and Gemini etc. they are highly
collated and the product or services shown are often limited to the most
well-known brands

 So how will SEO’s be able to get their website into the search results without
paying for PPC?

* |s GSO (Generative Search Optimisation) the new SEO?

« Other people are calling this Large Language Model Optimization (LLMO),
Generative Al Optimization (GAIO), or Answer Engine Optimization (AEO)

* | suspect the activities and role of SEO’s will change significantly in the next 2
years?

anicca



What Anicca can do using Al for ecommerce sites

1) Creation of content at scale (e.g. product pages) using Our Mammoth
tool - hereis a link to the original landing page
https://anicca.co.uk/content-mammoth/

2) Use of my custom GPT (called Virtual CMO), which can be used for
helping to develop various aspects of marketing plans and go-to-
market strategies, such as bespoke personas, content marketing
calendars and other sales and marketing resources, based specifically
on your brand guidelines, and tone of voice etc.

3) Our approach to optimise for generative search results, or SGO, is
shown in the diagram below.

anicca


https://anicca.co.uk/content-mammoth/

Elements of Generative Search Optimisation (GSO)

Pre-Training Data Queries /Prompts

Is your website & content What prompts or questions do
contained in the training datai.e. users ask? Use of SEO tools as a
Large Language Model (LLM) proxy for common prompts

Retrieval-Augmented Mentions in the responses

Generation (RAG) Data How to measure if you are found

Accessing live online data to for the target queries & prompts?
supplement the LLM

aniccadigital



SEOmonitor - SEO ranking tool with Al Overviews

added in

Al Overview o2 &~

Keywords 76 +16 =

' buy to let holiday homes
1 uk christmas holidays

v holiday parks allow dogs
1 september breaks uk

1 uk september holidays

i couples holidays uk

1 holiday park dog friendly

7 holiday homes for sale uk +1

1 cornwall with a dog

S UK~

Features

ir Strategy

SERP Data
% Clicks

83%

60%

64%

72%

79%

83%

74%

73%

57%

B Competition & Edit [ Nov 03, '22 - Aug 18, '24 =
Q Searc Y = O A
Search Data Ranking Data Opportunity

Volume & YoY = CJRank # Page Score =

210 +86% * 1 e & ¥
]

36K — * 1 e & ®
L ]

1.9K +53% * 1 e & L8 '
®

210 -33% * 1 @ & : 4
o

720 -16% * 1 & ¥
®

54K -19% _§ 1 a & . 4
®

1.9K +53% 2 ° & ¥
]

24K — 2 o & : 4

10 +50% 2 9 & —

Al Overview snapshot &
O, uk christmas holidays [“) Sept, 18 [ Desktop

< Al Overview

The Christmas
holidays in the UK
include Christmas
Day (December 25)
and Boxing Day
(December 26),
which are both bank
holidays. ¢

Here are some
things to know about
the Christmas
holidays in the

UK: ¢

Learn more

UK bank holidays - GOV.UK

Date, 25 December, 26 December, Day of the

week, Wednesday, Thursday, Bank holiday,...
GOV.UK

Christmas Holidays UK | Book Your Christmas
Breaks 2024

Looking for a peaceful December escape?
Explore our holiday parks open in December fo...

Away Resorts

Christmas Lodge & Log Cabin Holidays UK -

anicca




Ziptie.dev -
Example of new Al Overviews tracking tool

NDEXATION AUDITS Al OVERVIEW MONITORING GSC DATA INSPECTOR
OVERVIEW QUERIES COMPETITON
YOUR DOMAIN: growly.io
QUERIES CHECKED: 205 QUERIES IN QUEUE: 0 Add queries
Al OVERVIEWS STATE Al OVERVIEWS PRESENCE ORGANIC TOP 10 PRESENCE FEATURED SNIPPETS

I.‘

15% 0% 44%

Al TOTAL YOUR DOMAIN YOUR DOMAIN

7%

YOUR DOMAIN

Automatic Al Overview Your domain included as source Your domain ranked in TOP 10 Featured Snippets owned by your domain
l 30 14.63% ' 0 0.00% ' 90 43.90% 3 6.98%

Forced Al Overview Your domain not included as source Your domain not ranked in TOP 10 Other Featured Snippets

0 0.00% 30 700.00% 15 56.10% 40 93.02%

No Al Overview

175 85.37%

Showlast 14  days

Al OVERVIEWS STATE OVER TIME
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How we will measure & understand mentions

 We are planning to use a similar approach to Mammoth (APl calls
via python); as the mechanism for assessing the current mentions
of a brand within ChatGPT and Al overview results:

* Create an Excel sheet with a list of prompts, using keyword data in combination with
typical pre-text, or use of long tail keywords & questions

* Use our Python scripts to send prompt to the APl to create the answer

* Bring the message back into a separate Excel sheet, associated with the original
keyphrase

* This information is essential, so we can reverse engineer how to
be found in the results:

« Use various metrics and visualisations to display how often your brand and your
competitors are mentioned

* Correlate this data with SEO rankings and other citations such as directories, to
determine whether organic SEO or other factors is having the biggest impact on the
results
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Use of Excel, Python, ChatGPT API to see mentions

PV e B Prae ke ahbead mn e s ah e date ahn et

In the UK_ who are M"UK several

and aroace en Sommp of wop snn

ChatGPT Checker RunPymwnSog Open Data Dump
SCRGOL SUPPIers J In the UK, Who are some of he t0p Schod! supplers
w-;Jn.mm'o SIopaRs In the UK, who are some of the top schoo! furmiure supplers
SO SLNONOrY SUDDS In Ihe UK, who are some of e (op sohoo! shabionery supplers
school equipment supplons ) In the UK, who are some of e top schod! equpment suppinm
school urdioom supplans N the UK, who are some of e 1op schodl undom suppises
school po Kt suppiers In the UK, who are rome of Be fop schodt pe Wt supplens
sthcol sports supphers N the UK, who are some of e top schoo! sports supphens
wchool 100d supplers In the UK, who are some of B 1op chod! food suppiers
S0l ATMONNTY SUDDErS In e UK, who are some of e 10D schodd siationary supplers
school book supphers In the UK, who are some of the top school book suppiers
A 8 C D B -
| Keyword . Prompt _ Answer - GPT-40 . S Yourbrand = Competitor1 Competitor2 ~ Competitor 3
L in the UK. several companies are well-known for supplying
school In the UK. who a0 eqycational institutions with a wide range of products and
ey someofthe 10D  gervices Here aro some of the top school suppliers 255 1 039% 1 0.39% 2 0.78% 2 0.78%
2 school suppliers
in the UK. who are In the UK. there are several well-regarded supphers of schodl
school some of the top furniture known for ther quaiity products and services. Here
furniture school fumitire 7@ S0me of the 10p ones: 220 0 0.00% o 0.00% 0 0.00% 0 0.00%
In the UK. who are in the UK mcomwumwv
school some of the top  Stabionery that cater 1o both indridual consumers and .
stationery stasonery  educational instiusions. Some of the top suppiers include 241 0o 2 0.00% o 0.00% 0 0.00% 0 0.00%
“ ? ‘Uw R | l
In the UK. who are 'n the UK Mnumalutmgudodwpphudw e
school equpment that cater 10 a wide range of educatonal needs
aqdman [PRUIIRED o wome nokiblh suee 258 1 0.39% 2 078% 1 0.39% 1 0.39%
s suppliers 4 SUVR (Prnas Py ieotiumet O imatasnastios | WVamsem ds
i In the UK. who are 'n the UK. several companies are wel-known for supphying
some school uniforms. Some of the top suppliers include
uniform °l| “: s 181 0 000% 0 000% o 0.00% 0 0.00%
s supplers supphers 1 "Tmln" Omdnmmmmwn
1n the UK. who are In the UK. Severai companies are wei-known for supplying high-
schoolpekt someofthetop  Quality PE ks and school uniforms. Some of the top suppliers
: ) po kit include 206 0 0.00% 0 0.00% (1] 0.00% 0 0.00%
7 Supphers
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» M Ehe UK severdl companies are'w * .

hile tan View

“In the UK, several companies are welli-known for supplying schools with
a wide range of educational materials, furniture, technology, and other
essential resources, Some of the top school suppliers iInclide:

1. **TES (Vimes foucational Supplesent)**: Known prisarily as an
education-focused media company that provides teaching resocurces and job
Mistings but also offers various classroom supplies,

SEYPR*: One of the largest public sector buying organizations in the
UK offerang everything from statlomery to furnlture and ICT equipment,

3. "POL Education®*: Specializes in sssessment tools used by schools to
neasure student progress across different subjects,

4, *"Mope Education**: Provides a broad spectrum of educational products
including art & craft supplies, early years resources, curriculum alds
ete,

S, *ATTS Growp Ltd**: Offers innovative learning solutlions ranging from
classroon essentials to special needs support ftems,

6, **Findel tducation Resources (including brands like Philip Harris)**y
Supplies sclence equipnent along with general school supplies under
sultiple brand names such as Mope [ducation mentioned above,

7. **Staples Advantage/Office Depot Eurcpe:** While known more broadly
for office suppliies they have significant offerings tallored towards
educational iInstitutions too,

B.. **CRM plc*** 1 Focuses on providing IT services/equipment
specifically designed around enhancing digital learning environsents
within classroons

9.0 *UUNCS Procurement Services*** . Another large-scale provider
covering diverse categories similar YPO's portfolie

“- rase ‘. » . - an P - . omr- -



Al & impact
on Search

Conclusions
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Conclusions

Main observations, issues & trends

Google still dominates traffic generation, despite a recent dip in US traffic
Bing, Yahoo, DuckDuckGo and Brave are becoming more important

TikTok, YouTube, Reddit & Pinterest are also important parts of the discovery process -
this is where users spend their time & discover new products (& can also buy!)

Shopping platforms like Amazon, Walmart and Retail Media offer display opportunities
Surprisingly, Reddit & X/Twitter drive more referral traffic than LinkedIn

ChatGPT and Al powered search like Bing, Perplexity, Google’s Al Overviews & new
ChatGPT-40 Search will grow rapidly & change search forever

What will be the financial impact of large drops in traffic (can anyone remember Panda?)

New strategies are now needed for GSO, as Gen Al results play a larger role

Solutions

An Integrated on-page optimisation strategy is required for SEO, PPC & GSO

Channel diversification is key to maximise opportunities & protect from over-dependence
on Google § traditional search
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bit.ly/anicca-search-evolution

anicca

Other resources:
Free weekly webinars (every Friday 9-10am)

* bit.ly/anicca-webinars
Webinar on ChatGPT
* bit.ly/anicca-chatgpt
Book - A10 Marketing framework
* bit.ly/anicca-A10

Book - Integrate - Creating an Integrated
Marketing Strategy

* bit.ly/anicca-integrate

Free Level 5 Skills Bootcamps in East Midlands &
New Anglia (>100 hours over 16 weeks)

* bit.ly/anicca-free-training



Register to attend our in-person Ecommerce Events

Secure Your Ticket!

E e = E Next Leicester Ecommerce Lunch on
I | 17t October 1-3pm, at the Veeno Bar,
-4 ...I',

l.. | eicester.
l'
~l

(E1F
E T‘HI H n o Tech/software supplier and agencies by

invitation only

il'

You must be a retailer, ecommerce
business to claim your free place.

bit.ly/anicca- eveni'—lnwi'uhun
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©,
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Any questions?

Thank you N
é

-_
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