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Worked in social across lots of different brands for 10+ years

Generated £1M+ for my clients through TikTok

Scaled TikTok accounts for clients from scratch

I am also content creator myself @adventurewithcryan

Rachel Cryan

Paid Social Strategist - Anicca
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If | was to start a business TikTok account from scratch - this is
everything that | would do, knowing what | do now.
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01

Open a TikTok Shop
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01

Open a TikTok Shop

TikTok has its own
ecommerce ecosystem

where you can discover

and buy products without

without leaving the

platform
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This is the MOST important

recommendation if you

01

Opena TikTok Shop want to scale on TikTok
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Treat it like a marketplace

01

Open a TikTok Shop such as Amazon
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If you rely on users to leave

the platform and visit your

01

: website to purchase,
Open a TikTok Shop

you're missing potential

sales
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Shop Tab Ads Affiliate
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@ Explore Following Friends® For You (@)

Q summer two piece set
E] Orders Q Messages O Creator Centre

Deal Drops

Up to 40% off

Today's deals

i
Only £20.99
Limited

= Edtion Live
Exclusive!

i Ninja blender}
£32

£10.74 £16.19 £17.75

SDJ gift set
only £26
Limited
edition
£169

Featured Spotlight i
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Low-cost items with little

01

Open a TikTok Shop

consideration generally

work the best
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Earnings

Pending balance ®

$123.45

o S ke
Offer a high commission to
creators

(© Earnings history
(B) Affiliate orders

() Affiliate commission rules
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TikTok Shop has an affiliate

02. affiliate network - creators
Offer a high commission to
creators

creators are affiliates
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Affiliate outreach is time-

consuming and doesn't
02.

Offer a high commission to
creators interest

generate much valuable
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Creators are looking for a

product with a high

02.

Offer a high commission to
creators refundable sample

commission and a free/
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They will come to you if

they discover a product

02. that earns them money
Offer a high commission to
creators

and is well-suited to their

audience
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Filter
Brands
Price
£ Highest
Under 3 10 - 20

2= 5-10

More than 20

Commission rate

Under 10% 10% - 15% 15% - 20%

20% - 30% More than

Store rating

11:04

Flash

£6.43

ENCAPSULATED RETINOL

Sale ¥ Ends in 4 days

R

9 (-3

% off orders £39+ (up to £2.5) >

CeraVe Resurfacing Retinol Serum For
Post-Acne Marks & Skin Texture Lightweight & No...

4.6

(3 sold

Earn £1.40 per sale

20% ¢

View results

% Refundable sample
omr
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13:47 2 .

D))

13:47 & "

.))

. Promotion info
About this product e @ Maybelline New York Grippy X

Earn £0.90 per sale Serum Makeup Primer, Ultra-...

View multiple earnil

¢ Deal - 28%

[

Free sample rules

Benefits E
It's recommended to post content
within 14 days of receiving the
product sample. Keep your short
video up for 3+ days, or go LIVE for
10+ minutes and pin products to
meet the post criteria.

Free sample

mple of this pre Get free sample

R from seller

you to Selection

View more =

L
Grippy Primer

Learn more

® Grippy + Lifter Glaze Pink Drip

/.
% May Deal Drops have landed! jji
I tor,
Ends 05/31

Create now

Find similar products

Contact seller

Add to showcase
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Once a sample is sent, the

creator is committed to
02.

Offer a high commission to
creators product

making a video about your
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Choose products with high

profit margins to cover

02. both your offered
Offer a high commission to commission and TikTok’s

r r
creators 9% fee
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Consider these products
'loss leaders' - you're taking

02.

Offer a high commission to
creators

a small hit on profit for a

much bigger gain
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ﬁ : is a content creator who creates a video to sell

W
W

the product and make commission

: someone who buys the product

:someone who has seen the content
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03.

Create content
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03.

Create content

You don't have to create
create content to be able
able to sell on TikTok Shop
Shop but this will build

your brand
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03.

Create content

As a new TikTok seller,
you’ll need to earn trust -

creating regular content

helps build credibility and

familiarity
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03.

Create content

Hire someone with the
right experience or partner
with a freelancer who
works with other brands -

it’s more cost-effective and

ensures higher quality
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When creating organic

content - you need a mix of

03.

Create content trending sounds and

evergreen content
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Trending sounds help you
reach new users engaging

03. with that audio, boosting
Create content

your chances of going viral
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03.

Create content

Evergreen content with
keyword-rich captions and

hashtags helps you reach

users actively searching for

those terms
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TikTok:Creative Center Inspiration Trends Creative Tools

English v

Let’s elevate your whole

creative game

Provide TikTok insights > Write TikTok ad scripts > Brainstorm TikTok creative ideas > Show top ad examples
Looking for examples of Wondering what's hot on Seeking creative
top ads? TikTok? guidance?
Top Ads Dashboard Trend Intelligence Creative Tips Finder

\) y -

4

B

EPIC° #epic25 @AniccaDigital



TikTok Creative Contor apiation : sve Tool English v

Let's elevate your whole
creative game

Prosids ThTok wkpts Wit ThTek ad scrpts Branstom ThTck cestie doss St top ad exingres

Looking for examples of
top ads?

Wondering what's hot on
TikTok?

Seeking creative
guidance?

(0]

® =

https://ads.tiktok.com/business/creativecenter/pc/en

EPIC’

#epic25

@AniccaDigital


https://ads.tiktok.com/business/creativecenter/pc/en

TikTok:Creative Center nspiration Trends

Hashtags

Hashtags

# bathroom

# bathroommakeover

# bathroomdesign

# bathroomcleaning

# bathroomrenovation

# bathroominspo

# bathroomdecor

EPIC’
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Actions

See analytics

See analytics

See analytics

See analytics

See analytics

See analytics

See analytics




04

Use TikTok LIVE
consistently

-
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Go live at the same time

time each week to build
04

Use TikTok LIVE .
consistently your audience

consistency and grow your
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Having the same presenter

is a bonus - familiarity

04.
Use TikTok LIVE keeps users coming back

consistently
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Live shopping isn’t for

everyone - you need

someone confident on
04

U-se TikTok LIVE camera, commercially
consistently minded, and able to

perform under pressure
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04

Use TikTok LIVE
consistently

Incentivise your LIVEs with

exclusive deals so users
know it’s the best time to
buy and are motivated to

join
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05.

Create a studio space for
LIVE

]
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Add comment... . ‘ '
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You can always choose to
outsource this to a TikTok

05. LIVE agency who will
Create a studio space for manage all aspects of live
Lives

streaming for you

EPIC° #epic25 @AniccaDigital



TikTok - Ads Reporting

Impressions Clicks

208,360 5,810

06.
Run TikTok Shop ads

Cost Per Result

$1.80
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This is the most effective

06

Run TikTok Shop ads

effective way to reach a

wider audience
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Focus most of your budget

on TikTok Shop Placement

06

: ads - this is the most
Run TikTok Shop ads

commercial placement
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15:49 2

Q ryanair cabi

nd Sale New In auty Women'y

o ©®

Little People, Big Dreams... Maybelline New York Gri...
*kkkyd 4.6 207 sold ayk €

Extra £8 off orde 5% off orde

£14.90 From £10.00

11 00:10

Free shipping

(ETEFET Sol de Janeir...

¥ £8 off voucher, expires in 01:59:53

&
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Video Shopping Ads are

great for product discovery

06.
Run TikTok Shop ads and brand awareness
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fe Lip Collection. &« The only
‘Il ever need..®® ... more

wi@mtm lip
Add comment... . ‘

¢ by
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Create this content like you

would an organic TikTok
06

Run TikTok Shop ads for the best engagement
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06

Run TikTok Shop ads

If your affiliate content is

strong, you can use this for

ads - just remember you’ll

still be paying their

commission

EPIC’

#epic25 @AniccaDigital



Make sure to measure the

performance using KPIs

06

R-un TikTok Shop ads such as ROAS & Revenue
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Thank you
Any questions?
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