
What AI 
Knows 
About You
And more importantly, what you can do 

about it



Why Traditional SEO 
Approaches Are Inadequate 
for LLMs

• The Goal is no longer about 

traffic

• Importance of Context

• Joined Up Knowledge 

Structuring



Influencing Knowledge 
for Optimized AI 
Performance

• Enhancing AI Accuracy

• Structuring your information

• Spotting the Narratives

• Interrupting the Neural 

Pathways



What AI Knows 
About You(r 
Company)



Current State of AI 
Awareness About 
Your Company

Just ask. But How?

• Evertune: Run queries 6000 

times

• Ziptie: Focus on Citation counts

• Waikay: Delta between Topic 

Maps and competitors





Facts Gleaned 
From AI 
Knowledge



Examples of 
Fake Facts 
abound…

• “Inlinks is a Rank 

Checker”

• “Moz Local ceased 

as a product offering 

in 2023”.

• “Hennessey.com is 

an AutoTuning site”



Job number 1:

• Check the facts of What AI 

knows about you and Fix them

• Check periodically, because 

there is a whole new wave of 

Negative SEO coming…



Where AI Is 
Getting That 
Knowledge



Looking at your 
competition as well as 
yourself gives you new 
and better citation 
opportunities.



This gets MUCH better at a Topic Level

Citations in competitor output for a topic report (Gentlemen’s Journal in the context of Men’s Health)



And gets 
EVEN better 
as you start 

repeating and 
rinsing…

Citations in competitor output for a 

topic report vs just looking up your 

own data



Opportunities 
to Improve AI 
Knowledge



Topic Reports Show stronger gaps and different relationships to 
brands (Harrods: Context – “Watches”)



Topic Reports Show stronger gaps 
and different relationships to brands
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Topic Reports Show stronger gaps 
and different relationships to brands



Topic Reports Show stronger gaps 
and different relationships to brands



Topic Reports Show stronger gaps 
and different relationships to brands



Topic Reports Show stronger gaps and different 
relationships to brands



Conclusion

Understanding AI Knowledge

It's crucial for businesses to comprehend 
what AI knows about them and its 
sources of information.

Improving AI Accuracy

Enhancing the accuracy of AI systems 
can significantly impact a company’s 
fortunes as the world move from 
traditional search engines to LLM driven 
altermative

Leveraging AI for Advantage

By addressing knowledge gaps and 
interrupting AI trains of thought,  
companies can strategically leverage AI 
for competitive advantages in their 
industry.


