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Practical SEO 

changes you can 

implement Today



Promotion

Paid Media Owned Media Earned Media Technical Media

Offline / Traditional

Online / Digital

Above the line 
(broadcast)

Below the line (personalised)

SEO in the Promotional Mix

We sit mostly in òOwnedó, with some elements like earned links and citations 

in òEarnedó and Technical SEO elements under Technical. 



SEO in Sales Funnel

Å Earned links and citations

Å Site speed and cross -device UX ðhelp engagement

Å Keyword -optimised content on 

service/category/product pages gaining organic 

traffic

Å External content / listings with links generating òlink 

juiceó (to help rankings) and referral traffic

Å Site speed and cross -device UX ða ranking factor

Å Full contact details FAQ content adds value to users 

and signals authority to Google, mitigating core 

algorithm updates



ébut there are some basic, essential SEO tasks that need attention first

New tech should be consideredé



Page Load Speed



Speed: Itõs a Ranking Factor



Speed: Itõs crucial to User Experience

òSites that load in five seconds (compared to those that 

load in 19) see 70% longer average sessions ó

ò79% of web shoppers who have trouble with web site 

performance say they wonõt return to the site to buy 

againó

Source: https://unbounce.com/page -speed -report/

https://unbounce.com/page-speed-report/


Speed Testing: Page Speed Insights

https://developers.google.com/speed/pagespeed/insights

https://developers.google.com/speed/pagespeed/insights


Speed Testing: Chrome Audit Tool 


